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From  1st  June  198^  David  Anthony  Pharmaceuticals 
have  been  officially  appointed  as  your  ^ 
exclusive  distributor  for  Duracell  batteries, 
the  UK's  best  selling  brand.  ^ 

For  further  information  contact: 
David  Anthony  Pharmaceuticals,  Spindus  Road,  Speke  Hall  Industrial  Estate,  Liverpool  L24 1 YA. 

Tel:  051-486  7117. 
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I  No  1  selling  branded  laxative -21.9%  market  share.^ 

>  No  1  recommended  brand  -  53%  of  all  pharmacy 
recommendation  for  laxatives.^ 

I  One  of  the  top  20  selling  brands  in  OTC  medicine.^ 


Senokot 

Tablets 


24  tablets 


Most-supported  laxative  brand  in  pharmacy 

Senokot  is  being  advertised  nationally  in 
women's  magazines,  and  a  new  television  campaign 
breaks  regionally  throughout  1987.  Total 
advertising  spend  in  1987  will  be  £400,000. 

Thirty  years  of  effective  use 

Senokot  has  been  recommended  successfully 
for  more  than  thirty  years  by  doctors  and 
pharmacists  for  the  safe,  gentle  and  effective  relief 


of  constipation.  125  million  doses  are  sold  yearly 
through  pharmacy. 

Nature's  answer  for  constipation  -  in 
convenient  forms 

Senokot  contains  a  laxative  ingredient 
derived  from  the  senna  plant,  which  has  been  used 
for  centuries  for  the  treatment  of  constipation. 
In  Senokot  it  is  provitled  in  easy-to-take  forms, 
either  as  tablets,  granules  or  syrup. 
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A  Reckitt  &  Colman  Pharmacy  Product. 
References:  1  &  3.  IMS  Home  Meciicine  Reiiorl.  2.  Martin  Hambliii  Research. 
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pharmacy 


Last  week  in 
Comment  we  set 
out  some  of  the 
ways  in  which 
trade  organisations 
serve  the  profession.  This  week, 
on  pl099,  we  have  a  fine 
example,  as  the  National 
Pharmaceutical  Association 
refuses  to  accept  into 
membership  a  pharmacy 
deemed  too  small,  but  more 
seriously,  having  too  close  an 
affmity  with  a  doctor's  surgery 
through  physical  proximity  and 
the  mantal  relationship  of  the  GP 
and  pharmacist  proprietor.  The 
NPA  Board  reaffirms  its  view  that 
the  latter  amounts  to  a  doctor 
having  a  financial  interest  in  the 
pharmacy  and  the  former  that 
the  "nearness"  of  the  premises 
gives  the  undesirable  impression 
that  prescriptions  could  be 
"directed"  between  surgery  and 
pharmacy. 

The  PSGB  is  presently 
examining  the  problem  of  tiny 
pharmacies  and  how  their 
service  can  be  affected  by  the 
constraints  of  scale.  That  the 
NPA  has  managed  to  lay  down 
its  marker  so  early  and  so 
strongly  does  it  credit.  In  the  past 
it  has  been  criticised  for 
accepting  supermarket 
pharmacies  into  membership. 


However,  supermarket  pharm- 
acies usually  ensure  their 
professional  image  is  exemplary 
in  an  endeavour  to  belie  their 
parentage.  While  small  is  often 
beautiful  the  merest  hint  of 
financial  association  between 
GPs  and  pharmacies  could  lead 
to  an  unwelcome  but  avoidable 
lessening  of  patient  confidence. 

The  NPA  speaks  for  most 
pharmacy  proprietors  through- 
out the  profession,  excepting 
Boots  and  the  Co-op.  Its  Board 
generally  balances  the  interests 
of  its  disparate  membership  to 
the  advantage  of  all,  without 
allowing  factional  or  major 
group  interest  to  dominate.  A 
consensus  operates.  We  have 
always  spoken  out  against  the 
dominant  interest  of  the  major 
pharmaceutical  wholesalers  m 


the  running  of  independent 
pharmacies.  The  recent  Vantage 
Franchise  scheme  {C&D,  April 
18,  p682)  was  a  case  in  point.  Its 
merit  is  that  it  gives  back  to 
independent  pharmacists, 
pharmacies  previously  in  the 
control  of  a  group.  Its 
disadvantages  is  that  the 
pharmacy  has  its  mdependence 
Limited  by  the  franchise  "corset". 
The  same  comment  can  equally 
well  be  applied  to  the  proposed 
Unichem  initiative  to  buy  up  the 
Drummond  chain  and  seU  it 
back  to  pharmacists  (pi  154), 
presumably  through  their  own 
fmance  scheme,  tymg  wholesale 
purchases  to  Unichem. 

With  size  comes  muscle  and 
the  temptation  to  extend  the 
sphere  of  influence  beyond 
wholesaling  to  trade  and 
professional  matters  in  general. 
Pharmacists  already  have  an 
effective  trade  association  and 
professional  body.  They  do  not 
need  competing  voices  m  either 
the  wholesale  or  retail  sector. 
What  IS  needed  is  a  common 
voice.  Pharmacy  Week,  1987 
may  provide  the  excuse  for  that 
voice  to  be  heard  as  the 
profession's  major 
organisation  co- 
operate publicly  as 
never  before. 
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NPA  says  W  to  GP 
wife's  mini-pharmacy 


A  pharmacy  opening  in  premises  no 
more  than  2.5m  sq  m,  and  run  by 
the  wife  of  a  doctor  from  a  nearby 
surgery,  has  been  excluded  from 
membership  of  the  National 
Pharmaceutical  Association. 

The  Board  of  Management  has 
reaffirmed  its  view  that  a  doctor  should  not 
have  a  financial  interest  in  any  pharmacy 
within  a  catchment  area  of  a  doctor's 
surgery.  It  is  undesirable  for  pharmacists 
and  doctors  to  have,  or  give  the  impression 
of  having,  an  interest  in  each  others 
practices  because  of  the  risk  that 
prescriptions  might  be  "directed";  that  the 
doctors'  prescribing  might  be  influenced 

PIL(s)  provide 
the  answer 
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by  motives  other  than  the  best  interests  of 
the  patient,  or  that  patients  might  feel  the 
choice  of  pharmacy  had  been  made  for 
them,  concluded  the  Board. 

At  its  May  meeting  the  Board  also 
discussed  whether  a  satisfactory 
pharmaceutical  service  can  be  provided 
from  pharmacies  below  a  minimum  size. 
Members  agreed  it  would  be  difficult  to 
specify  acceptable  dimensions,  and  each 
case  would  have  to  be  decided  on  its  merit. 

The  Board  is  further  considering  how 
membership  of  the  NPA  can  be  used  to 
add  weight  to  the  efforts  of  the 
Pharmaceutical  Society  which  has 
responsibility  for  professional  standards 
(CcSDMay  16,  p922). 


independent  of  who  distributed  the  leaflet. 
While  most  patients  were  happy  to  receive 
a  PIL  from  a  pharmacist,  31  per  cent 
preferred  to  receive  it  from  a  GP. 

Council  member  Mr  David  Sharpe 
said  that  patients  are  most  receptive  to 
information  when  they  are  receiving  the 
medicine  in  the  pharmacy.  He  did  not 
want  to  see  competition  developing 
between  manufacturers,  doctors  and 
pharmacists  as  to  who  would  be  the  best 
source  of  such  information.  "The 
important  thing  is  that  PILs  are  given  out 
—  patients  now  have  the  right  to  as  much 
information  as  possible,"  he  said. 

Dr  Frank  Wells,  director  of  the 
Association  of  the  British  Pharmaceutical 
Industry  reported  on  the  findings  of  an 
ABPI  working  party  on  PILs.  It  included 
the  following  recommendations:  "brief 
and  succinct"  patient  package  leaflets  in 
an  original  pack  should  reinforce  and 
amplify  information  from  GPs;  the  leaflets 
and  additional  information  should  be 
compiled  into  an  ABPI  compendium  for 
GP,  pharmacist  and  patient  reference. 

Mr  Sharpe  distinguished  between  the 
"generic  leaflets"  in  Professor  George's 
study,  and  the  in-pack  leaflets  produced 
by  individual  manufacturers.  He  endorsed 
the  idea  of  a  compendium,  but  said  it  was 
unrealistic  to  assume  that  all  medicines 
will  soon  be  dispensed  in  OPs.  Generics 
will  stay  in  bulk  packs,  he  said  and  the  cost 
of  producing  "generic"  leaflets  for  the  75 
million  generic  scrips  dispensed  each  year 
would  be  "phenomenal".  Mr  Sharpe 
added  that  he  hoped  that  PIL  would  not 
come  to  stand'  for  "partners  inhibiting 
litigation,"  with  such  leaflets  consisting  of 
protective  "doggerel"  for  manufacturers. 


The  new  PSGB  president  and  vice-president 
Marion  Rowlings  with  retiring  president  Dr 
Geoff  Booth. 


Silverman  is  new 
PSGB  president 

Bernard  Silverman  took  over  the 
presidency  of  the  Pharmaceutical 
Society  of  Great  Britain  from  Dr 
Geoff  Booth  at  this  month's  GDuncil 
meeting.  And  Mrs  Marion  Rawlings 
becomes  vice-president. 

Both  Mr  Silverman  and  Mrs  Rawlings 
have  community  pharmacy  backgrounds. 
Mr  Silverman  retired  last  year  from  Boots 
as  director  of  professional  services,  having 
previously  been  pharmacist 
superintendent. 

He  has  also  been  on  the  negotiating 
team  for  the  Pharmaceutical  Services 
Negotiating  Committee,  and  currently  sits 
on  the  Medicines  Commission  and  is  a 
member  of  the  DHSS  Standing 
Pharmaceutical  Advisory  Committee. 

"I  wiD  work  as  speedily  as  possible  to 
implement  the  recommendations  of  the 
Nuffield  Report  which  have  received  the 
support  of  members,"  he  said  on  taking 
office.  A  consultative  document  from 
Council  is  expected  to  be  sent  out  to  local 
branches  after  it  is  approved  at  July's 
Council  meeting. 

He  also  gave  his  firm  support  to 
Pharmacy  Week  planned  for  1988. 

Mrs  Rawlings  is  a  sole  proprietor 
pharmacist  from  Cardiff  and  a  non- 
executive director  of  Unichem.  She  has 
been  a  Council  member  since  1983  and  is 
currently  chairman  of  the  Education 
Committee.  She  was  a  member  of  PSNC 
for  four  years  until  1982,  and  has  also 
served  on  South  Glamorgan  FPC  and  the 
Welsh  Pricing  Committee. 

Q  Mike  Brining,  financial  executive  at 
the  PSNC,  has  been  made  an  honorary 
Fellow  of  the  Pharmaceutical  Society. 

Other  new  Fellows  are: 
John  Bashiord,  a  community  pharmacist; 
Dr.  L.  Brookes,  an  industrial  pharmacist; 
T.  Furber,  regional  pharmaceutical 
officer;  A.  Moseley,  a  community 
pharmacist,  and  Rufus  Undungwo  Obi,  a 
Nigerian  community  pharmacist. 
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Patient  information  leaflets  (PILs) 
are  the  best  way  of  meeting  the 
publics'  increasing  desire  for  more 
information  on  medicines,  says  a 
new  survey  from  Southampton 
University. 

And  pharmacists  are  the  most  likely 
source  of  PIL  distribution.  Professor 
Charles  George,  head  of  the  research 
team,  told  a  seminar  at  the  Pharmaceutical 
Society  last  week. 

A  questionnaire  sent  to  a  1  in  200 
sample  of  Southampton  residents  (740 
people;  442  replies)  showed  that  60  per 
cent  felt  not  enough  had  been  explained  to 
them  about  their  medicines.  A  third  of 
those  taking  medicines  did  not  know  of  any 
associated  potential  side-effects,  said 
Professor  George. 

Having  established  the  need  for  PILs, 
further  study  and  consultation  showed  that 
a  double-sided  leaflet  with  summarised 
general  information  on  one  side  and  more 
detailed  data  on  the  other  was  most 
popular. 

Leaflets  on  NSAIDs  and  beta-blockers 
were  then  distributed  in  four  towns  in 
Hampshire;  pharmacists  were  responsible 
for  the  distribution  in  one;  GPs  in  two 
others,  and  no  leaflets  were  distributed  in 
the  fourth.  Follow-up  interviews  revealed 
that  PILs  improved  knowledge  on  how  to 
take  medicine,  dosage,  missed  doses. 

Most  GPs  felt  pharmacists  should 
distribute  PILs,  and  the  survey  showed  that 
knowledge  gained  was  largely 


1,500  alleged 
Opren  victims  to 
drop  claims? 

A  third  of  the  1,500  alleged  victims 
of  Opren  will  be  forced  to  drop  their 
compensation  claims  against  the 
manufacturers  unless  a  court  ruling 
on  the  costs  of  the  pending  legal 
battle  is  overturned,  the  Court  of 
Appeal  was  told  on  Tuesday. 

Last  month,  a  High  Court  judge  ruled 
that,  if  the  case  against  Eh  Lilly  fails,  the 
estimated  £6m  costs  of  the  litigation  must 
be  borne  equally  between  the  claimants. 

This  week,  Mr  Louis  Blom-Cooper, 
QC,  for  the  claimants  —  about  1,000  of 
whom  are  legally  aided  —  told  three 
appeal  judges  that  over  400  of  the  non- 
assisted  plaintiffs  had  already  said  they 
would  pull  out  if  the  ruling  on  costs  was 
upheld,  because  they  could  not  afford  bills 
running  into  thousands  of  pounds.  And  it 
was  expected  that  the  remaining  100  non- 
legally-aided  claimants  would  also 
withdraw. 

"This  effect  of  the  order  is  to  drive  any 
unassisted  plaintiffs  from  seeking  remedy 
m  the  courts,"  he  said,  claiming  that  the 
High  Court  had  no  power  to  make  the 
ruling  on  cost  on  May  8.  Before  then,  the 
unassisted  plaintiffs  had  proceeded  on  the 


assumption  that  they  "would  be  able  to  ride 
on  the  back  of  the  legally-aided  plaintiffs" 
and  would  not  be  liable  for  costs  should 
the  case  fail. 

It  was  planned  that  legally  aided 
claimants  should  be  used  as  test  cases 
which,  if  successful  would  prompt  out  of 
court  settlements  for  privately-funded 
clients.  While  it  was  impossible  to  assess 
the  total  costs,  the  £3m  figure  mentioned  in 
the  High  Court  was  a  "gross 
underestimate." 

Mr  Blom-Cooper  argued  that  the 
question  of  costs  should  not  be  decided 
until  after  the  end  of  the  case. 

The  Master  of  the  Rolls,  Sir  John 
Donaldson,  sitting  with  Lords  Justices 
Lloyd  and  Balcomb,  commented  that  there 
were  major  problems  for  everyone 
involved  when  it  came  to  apportioning 
costs  m  what  was  an  "exceptional  case." 

All  the  plaintiffs  are  claiming  damages 
for  personal  injuries  allegedly  caused  by 
side-effects  from  Opren.  A  number  of 
associated  defendants  in  the  Eh  Lilly 
Group  are  alleged  to  have  been  negligent 
m  testing  and  marketing  the  drug,  and  the 
Government  in  licensing  it.  The  appeal 
hearing  was  expected  to  last  three  days. 

■  Earlier  discharge  of  patients  has  caused 
spiralling  re-admission  rates  to  hospitals, 
said  Michael  Meacher,  Labour  health 
spokesman.  In  Leicester,  77  per  cent  of 
patients  had  to  be  re-admitted  for  the  same 
illness  according  to  the  Health  Authority. 


C&D  launches 
training 
seminars  with 
indigestion! 

It  was  back  to  school  for  a  group  of 
South  London  pharmacists  and 
their  assistants  who  attended 
Chemists  &  Druggist's  first-ever 
training  seminar  last  Thursday 
evening. 

The  topic  under  the  spotlight  was 
indigestion,  and  the  event  was  co- 
sponsored  by  Reckitt  &  Colman.  Yet  even 
with  the  three  technical  papers 
sandwiched  between  a  welcoming  cup  of 
tea  and  a  hot  buffet,  no  "remedies"  were 
called  for,  a  pre  printed  digest  having 
been  thoughtfully  provided.  Other 
pharmacists  can  catch  up  on  pi  177  to 
1120:  C&D  hopes  they  will  find  the 
material  of  value  m  training  assistants  m 
this  vital  area  of  counter  recommendation. 

Introducing  the  seminar,  C&D  Editor 
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John  Skelton  spoke  of  the  magazine's 
commitment  to  providing  as  much  as  it 
could  m  the  way  of  informative  articles  for 
both  pharmacists  and  assistants. 

"In  the  present  climate  of  awareness 
and  expectancy  inside  and  outside  the 
profession  created  by  the  NPA's  "Ask  your 
pharmacist  campaign"  and  the  Nuffield 
Report,  we  obviously  want  to  do  more  to 
help,  hence  this  new  training  venture," 
he  said. 


Put  your  heart 
on  display  for 
pharmacy 

"Look  after  your  heart"  leaflets 
should  now  be  on  display  in 
pharmacies  as  part  of  the  £2. 5m 
campaign  mounted  by  the 
Department  of  Health,  and  the 
Health  Education  Authority  (C&D 
May  2,  p804). 

To  back-up  the  campaign  the  National 
Pharmaceutical  Association's  "Ask  your 
pharmacist"  advertisements  will  feature  m 
the  News  of  the  World,  Sunday  People,  the 
Sun  and  Daily  Mirror  asking  fifteen  million 
readers  "Are  you  giving  your  heart  a  fair 
chance?"  NPA  director  Tim  Astill,  says  it  is 
important  that  pharmacists  display  the 
leaflets  in  the  Family  Health  Care  Stands; 
"Once  again  the  Government  has 
recognised  the  community  pharmacy  as 
an  ideal  channel  for  distributing  health 
information". 
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Labour  'threat'  to 

pharmaceutical 

companies 

Labour  policies  would  drive  leading 
pharmaceutical  companies  out  of 
Britain,  Mr  Norman  Fowler,  the 
Social  Services  Secretary,  claimed 
last  weekend. 

He  called  on  Mr  Michael  Meacher,  the 
Labour  Shadow  Social  Services  Secretary, 
to  justify  the  threat  to  take  over  at  least  one 
major  drug  company,  and  accused  Labour 
of  seeking  to  strike  at  the  pharmaceutical 
industry  generally.  Mr  Fowler  stressed  that 
the  pharmaceutical  industry  employed 
70,000  people  and  was  a  major  earner 
through  exports,  and  attracted  investment. 

Mr  David  Steel,  the  Liberal  leader, 
strongly  condemned  the  massive  rise  in 
prescription  charges  imposed  by  the 
Government  since  1979  when  he 
addressed  an  Alliance  rally  at  Plymouth. 

He  spoke  of  visiting  his  local  chemist  in 


C  M  £  IV)  \  S 


"He  thought  he'd  take  a  few  extra  bob  as  its  a  marginal  constituency." 


Selkirk,  who  had  stressed  that  patients 
were  being  led  into  paying  £2.40  for 
products  which  they  could  "get  cheaper 
off  the  shelf".  Mr  Steel  said  it  was  "a 
scandal"  that  Conservative  policies  had 
lead  to  that  situation  —  it  was  something 
the  Alliance  "could  not  wait  to  undo". 

He  confirmed  that  Alliance  policy 
would  entail  any  further  increases  in 
prescription  charges  being  limited  to  the 
rise  in  the  Retail  Price  Index. 


'Billy  Wizz' 
rules.  X)Kr 


If  someone  came  into  your 
pharmacy  and  said  "I'm 
backtracking  on  eighth  English" 
would  you  know  what  he  was 
talking  about?  And  who  (or  what)  is 
Billy  Wizz? 

All  is  revealed  in  book,  "Drug  abuse: 
A  guide  for  pharmacists,"  being  sent  free 
to  all  community  pharmacies.  As  well  as  a 
guide  to  slang  terms  used  on  the  drug 
scene,  the  book  includes  sections  on  the 
law,  recognising  drug  abuse,  and  the 
treatment  of  dependence.  A  section  on  the 

Loperamide  case 

A  case  history  of  a  15  month  old  girl 
who  suffered  from  loperamide 
toxicity  is  carried  in  the  latest  issue 
of  the  British  Medical  Journal. 

The  girl,  weighing  8kg,  was  admitted 
to  hospital  with  35  per  cent  superficial 
bums.  She  was  rehydrated  and  treated 
with  antibiotics,  but  by  day  nine  she  was 
still  having  diarrhoea,  attributed  as  a  stress 
response  to  the  burns  (later  diagnosed  as 
cow's  milk  protein  intolerance). 

Fifty  minutes  after  being  given  Img 
oral  loperamide  she  collapsed  without 
vomiting  or  convulsions.  She  was 
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role  of  the  pharmacists  urges  the 
profession  "not  to  shrink  from  its  collective 
duty  to  help  combat  this  major  ill,"  and 
advice  is  given  on  security,  and  national 
and  local  sources  of  help  for  misusers. 

The  book  has  been  produced  by  the 
Pharmaceutical  Society  with  "significant" 
financial  support  from  the  Department  of 
Health,  who  also  made  suggestions  on  the 
text.  The  author,  Dr  Hopkin  Maddock, 
member  of  the  Society's  Council  and  a 
community  pharmacist,  was  to  speak  at  a 
Press  conference  to  launch  the  guide  on 
Wednesday,  after  C&D  went  to  press.  He 
was  expected  to  point  out  that  a  pharmacy 
training  was  an  ideal  background  to 
understanding  drug  abuse  and  that 
pharmacists  were  well  able  to  help. 

resuscitated  with  oxygen  and  given  0.3mg 
naloxone  intravenously.  No  opioids  had 
been  given  within  four  days.  At  the  time 
she  was  receiving  up  to  360mg 
paracetamol  daily,  and  had  a  single  dose 
of  200mg  chloral  hydrate  18  hours 
previously. 

The  reason  for  the  toxicity  is  unclear, 
according  to  the  SM/ report.  The  low 
serum  protein  concentration  may  have 
been  contributory  (loperamide  is  97  per 
cent  protein  bound)  and  absorption  may 
have  been  increased  by  damage  to  the  gut 
wall.  Temporary  hepatic  disturbance  may 
have  impaired  handling  of  the  drug.  The 
report  concludes  that  although 
overdosage  causes  symptoms  m  most 
cases,  serious  toxicity  is  rare. 


Pharmacists  beat 
off  raiders 

Birmingham  pharmacist  Khushdil 
Sakir  and  his  brother  Kaisar  fought 
off  armed  raiders  who  came  into 
their  shop  last  week  and  pursued 
them  down  the  road  as  they  fled. 

Two  men,  one  armed  with  a  handgun, 
came  into  the  pharmacy  m  Cannon  Hill 
Road  last  Wednesday  lunchtime.  The 
armed  man  forced  his  way  into  the 
dispensary  and  threatened  the  pharmacist 
asking  him  to  open  the  CD  cabinet,  while 
his  accomplice  emptied  the  till. 

Khushdil  Sakir  tackled  the  gunman 
while  the  shop  staff  ran  into  the  street  to 
raise  the  alarm.  The  two  men  fled, 
followed  by  the  two  brothers  who  flagged 
down  a  passing  motorist  to  help  them  m 
their  pursuit. 

Two  men  were  later  charged  by  police 
and  appeared  at  Birmingham  Magistrates 
Court  last  Thursday,  where  they  were 
remanded  to  appear  this  Thursday. 


Bristol  Myers' 
on-pack  error 

Bristol  Myers  were  the  subject  of  a 
complaint  to  the  Advertising 
Standards  Authority  recently,  over 
an  on-pack  error. 

A  consumer  purchased  a  box  of 
Clairol  hair  colouring  which  stated  it 
enclosed  a  free  booklet  with  coupons 
worth  £15  and  over,  but  made  the 
complaint  after  finding  the  enclosed 
booklet  had  passed  the  redemption  date. 

The  advertisers  said  the  closing  date 
had  been  ommitted  from  packs  by  mistake, 
but  the  complaint  was  upheld  according  to 
the  Code  of  Sales  Promotion. 
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I  NOLVADEX-  P 

I  tablets 


[Lj(,h  tablet  contains  Tamoxifen  citrate 
equivalent  to  20  mg  Tamoxifen 

30 


POM 


mm 


Each  tablet  contains  Tamoxifen  citrate  B  P. 
equivalent  to  40  mg  Tamoxifen 

30 


POM  I 


Tamoxifen  tablets  lOmg 

30 


[pomI 


'NOLW)EX'  QUAUTY 

ICI  tamoxifen 

STILL  AT  TARIFF  PRICE 

The  'Nolvadex'  I'ange  is  priced  in  accordance  with  the  tariff 
prices  for  tamoxifen  citrate.  This  means  you  can  dispense  a 'Nolvadex' 
formulation  for  evei"y  tamoxifen  prescription  you  receive  and  be      .  -  . 
reimbursed  in  full. 

You  are  relieved  of  the  need  to  duplicate  stocks  and  the  patient 
consistently  receives  the  original  British  product,  manufactured  and 
packaged  to  ICI  standards,  at  no  extra  cost  to  the  NHS. 


'Nolv 

ICI  tamoxifen  20mg 


ICI  tamoxifen  40mg 


ICI  tamoxifen  lOmg 


'Nolvadex!  The  original  tamoxifen  from  ICI. 


PRESCRIBING  NOTES.  Use:  Treatment  of  breast  cancer.  Presentation: 

'Nolv.idex':  tablets  cont.iining  tamoxifen  lOmg;  'Nolvadex'-D:  tablets  containing 
t.imoxiten  20mg,  'Nolvadex'-Forte:  tablets  containing  tamoxifen  40mg  Dosage: 
20  to  40mg  daily-  Contraindications:  Pregnancy.  Precautions:  Premenopausal 
patients  must  be  examined  before  treatment  to  exclude  possibility  ot  pregnancy. 
Side  effects:  'Nolvadex'  suppresses  menstruation  in  some  patients.  Side  effects 
include:  hot  flushes,  vaginal  bleeding,  pruritus  vulvae,  gastrointestinal 
intolerance,  tiuiiour  flare,  light  hc.idedness,  transient  falls  in 
platelet  count  .ind  nccasinnal  fluid  retention  RareK'  obsen'ed  side 
eftectv  include  h\'percalcaenii.i  on  initi.ition  o\  thei'.ip\'  in  patient^ 


with  bony  metastases;  reversible  cystic  ovari.in  swelling  on  doses  of  40mg  b.d.; 
and  a  fcvv  cases  of  visual  disturbance,  corneal  ch.inges  and/or  retinopathy,  mainly 
with  exceptionally  high  doses  over  long  periods  Thromboembolic  events  occur 
rarely  during  therapy  but  these  h.ive  not  been  causally  related  to  'Nolvadex' 
Product  licence  numbers  and  daily  treatment  cost:  (based  on  packs  of 
30  tablets)  'Nolvadex'  (29/0064)  42p  (lOmg  b  d  ),  'Nolvadex'-D  (29/01.^.5) 
.Mp  (2()mgo  d  ),  'Nolvadex'-Forte  (29/0176):  l^p  (40mgo  d  ).  ^-"^ 
'Nolvadex'  is  a  trademark.  Further  information  is  available  from  f  ICI 
ICI  Pharmaceuticals  (UK),  Alderley  House,  Alderlev  Park. 
Macclesfield,  Cheshire  SKIO  4TF 


Double  Feature. 


lUdor  film  and  cameras. 


Our  film  and  camera  range  have  been 
specially  developed  to  offer  your  customers  the 
best  photograpfuc  combination. 

Our  new  XL  film  provides  a  bnghter 
image,  better  definition  and  improved  colour 
rendition,  whatever  the  lighting  conditions. 

And  when  used  m  our  super 
Powermaster  autowind  camera,  it  provides  your 
customers  witii  the  photographic  results  they 
expect. 

The  Powennaster  is  a  beautifully  styled, 
high  quabty  35mm  camera.  Simple  and  easy  to 
use.  It  accepts  100,  200  and  400  ASA  film. 

It  has  an  enormous  range  of  features 
including;  a  prefocused  35mm,  F3.5  fuUy  coated 
3  element  glass  lens,  built-in  electronic  flash, 
with  'flash  ready'  indicator  lamp,  built-m  CDS 
light  metenng  system  with  2  colour  exposure 
LE.D's,  built-in  lens  cover  witii  automatic  battery 


cut-off  and  shutter  locking  mechanism,  and  a 
fully  automatic  power  wind/rewind  facility! 

Sophisticated  all  black  styling  and 
colour  stnpe  shoulder  strap  together  with  the 
Powermaster's  competitive  price,  makes  it  an 
attractive  purchase  for  your  customers  -  and 
extremely  profitable  for  you. 

Tudor  XL  film  and  the  Tudor 
Powermaster  autowmd  camera  provide  a 
double  feature  with  two  very  big  stars. 

Sign  them  up  today! 


(S)  Tudor 

Better  by  definition 

Tudor  Photographic  Group  Ltd., 

Eldonwall  Trading  Estate,  PnesUey  Way, 

Staples  Corner,  London  NW2  7AF, 

Telephone:  01-450  8066  Telex:  8814535  TUDOR  G 

Telefax:  01-450  0221 


M  NEWS  ^  ^  TOPICAL  REFLECTIONS  ^ 

by  Xroyser 


Unsupervised 
sale  costs  £450 

A  chemist  who  allowed  a  bottle  of 
Benylin  to  be  sold  without  the 
supervision  of  a  pharmacist  was 
fined  £300  at  Hendon  Court  last 
Monday. 

Ashok  Sood,  of  Grant  Close,  Mill  Hill 
admitted  allowing  the  cough  mixture  to  be 
sold  while  a  pharmacist  was  not  present  at 
his  chemist  shop  at  Salcombe  Gardens, 
Mill  Hill.  Mr  Sood,  who  trades  under  the 
name  of  Regent  Chemists,  had  been 
summoned  under  the  Medicines  Act. 

The  court  heard  that  the  cough  mixture 
was  sold  by  Mr  Sood's  brother  to  a 
Pharmaceutical  Society  inspector.  Mr 
David  Rowan,  for  Mr  Sood,  said  the  cough 
mixture  was  sold  due  to  a  mistake.  "It  is  not 
a  serious  breach  of  the  Act:  it  is  a  trivial 
breach,"  he  said. 

He  continued  that  Mr  Sood,  who  had 
been  running  the  business  for  three  years, 
was  also  expected  to  be  seen  by  the 
Society's  Statutory  Committee. 

Mr  Sood  was  fined  £300  and  ordered  to 
pay  £150  costs. 

Junior  aspirin 
officially  out 

Regulations  which  came  into  effect 
on  Monday  remove  children's 
aspirin  from  the  General  Sale  List. 

The  Medicmes  (Products  Other  Than 
Veterinary  Drugs)  (General  Sale  List) 
Amendment  Order  1987  (SI  1987  No  910, 
HMSO£1.30)  also  deletes 
dichlorozylenol,  safrole,  sassafras, 
sassafras  oil,  birthwort,  inositol  nicotinate 
and  serpentary  from  the  GSL.  The 
following  medicinal  products  are  added  to 
the  list:  bran,  celery  seed,  cetalkonium 
chloride  maximum  strength  0.01  per  cent 
and  choline  salicylate  maximum  strength  9 
per  cent  when  used  externally  or  in 
teething  gels,  hydrotalcite  and 
magaldrate;  and,  for  external  use  only, 
centella,  nonivamide  0.1  per  cent 
maximum  strength  and  sodium  hydroxide 
maximum  strength  12  per  cent. 

The  Medicines  (Child  Safety) 
Amendment  Regulations  1987  (SI  1987 
No  877,  HMSO  £0.45)  updates  the  1975 
Regulations  which  require  certain  aspirin 
or  paracetamol  preparations  to  be 
supplied  m  child  resistant  containers.  The 
standard  with  which  containers  must 
comply  is  now  BS6652,  published  in  1985, 
rather  than  BS5321. 


Missing  out  on 
drug  testing? 

I  was  intrigued  a  couple  of  weeks  ago  to 
read  about  Essex  Family  Practitioner 
Committee  being  in  conflict  over  a  new 
system  for  drug  testing.  Essex  FPC  wants 
to  introduce  a  new,  approved,  but  cheaper 
drug  testing  scheme,  hoping  to  save 
£5,000  a  year  from  their  budget.  The  Local 
Pharmaceutical  Committee  is  willing  to 
support  the  scheme  so  long  as  dispensing 
doctors  are  brought  into  it  on  the  same 
terms  as  pharmacist  contractors. 
Therefore,  I  would  have  thought  it  almost 
impossible  for  a  contracting  authority, 
charged  with  responsibility  for  the 
integrity  of  the  services  it  provides,  to 
deliberately  leave  out  any  contractor  or 
contractor  group  from  an  established 
system  of  simple,  regular,  spot-checks 
intended  to  make  sure  the  citizens  of  this 
country  are  actually  getting  what  the 
government  is  being  asked  to  pay  for. 

We  are  told  only  five  FPCs  have  yet  to 
accept  the  revised  testing  scheme.  What 
worries  me  is,  what  has  my  FPC  done 
regarding  the  testing  of  doctor 
dispensing?  I  don't  remember  even 
noticing  acceptance  locally.  If  you  are 
similarly  unaware  of  what  has  happened  in 
your  parish,  may  I  suggest  you  act  now! 
Ring  your  LPC  secretary.  Ask  him  what 
was  done  about  drug  testing.  It  looks  very 
much  as  though  we  may  have  missed  out. 


Compensation 

It's  a  funny  thing,  isn't  it,  after  we  have  all 
thought  and  thought,  and  then  tentatively 
agreed  to  something  in  principle,  how 
some  bright  lad  comes  up  with  some  rotten 
"what  if"  situation  which  makes  our 
original  ideas  look  inadequate. 

Ashwin  Tanna,  who  has  learned  a  lot  in 
the  last  year  or  so  as  a  PSGB  Councillor, 
reminds  us  corporately  owned  pharmacies 
which  changed  hands  after  the  May  23, 
1985  qualifying  date,  could  be  eligible  for 
official  compensation  if  their  scripts 
dropped  below  the  16,000  level 
subsequently.  The  individual  purchaser  of 
a  pharmacy  contracting  in  his  own  name, 
who  also  suffers  a  similar  drop  below  the 
minimum  level,  would  not  qualify. 

To  my  mind  this  is  a  sidestep  from  the 
original  proposition,  in  which  it  was 
agreed  that  new  contractors  —  by  which 
we  all  meant  new  pharmacies  which  had 
opened  up  after  May  23,  1985,  and  were 
almost  (by  definition),  either  leapfroggers, 
or  hopefuls  planning  a  quick  killing  under 
the  compensation  scheme  —  would  be 


excluded  from  the  official  and  indeed,  the 
unofficial  schemes.  I  should  have  thought 
the  principle  of  continuity  of  trading  from 
before  the  cut-off  date,  irrespective  of 
ownership,  was  the  qualifying  criterion. 

We  ought  not  to  feel  too  embarrassed  to 
say  it  is  the  principle  that  matters.  I  don't 
think  anyone  would  knowingly  buy  a 
business  which  had  a  risk  of  going  "down 
the  tube",  since  repayments  of  loans  are 
usually  based  on  audited  figures.  The 
compensation  would  hardly  be  enough  to 
avoid  bankruptcy,  let  alone  make  a  profit. 

To  call  a  pharmacist  who  paid  market 
value  and  bought  an  established  and 
profitable  pharmacy  during  the  last  two 
years,  a  new  contractor,  is  to  play  games 
with  words.  For  the  purposes  of  the  Act, 
the  definition  has  to  be  as  outlined  above. 
If  by  any  chance  it  is  not,  then  the 
Pharmaceutical  Services  Negotiating 
Committee,  and  its  legal  eagles  would 
appear  to  have  been  shortsighted.  I  don't 
believe  it,  but  am  troubled  by  the  answer 
given  to  Mr  Tanna's  question,  by  the  PSNC 
assistant  secretary  Mr  Stephen  Axon.  He 
says  a  company  in  law  is  treated  as  a 
person,  and  that  this  particular  point  had 
been  raised  during  negotiations.  The 
regulations  refer  to  the  contractor  being  in 
business,  rather  than  a  company  or  sole 
trader. 

A  lawyer  might  understand  that.  I 
don't.  It  seems  to  me  not  to  answer  the 
proposition  at  all,  unless  by  "contractor" 
he  means  the  existence  of  a  contract  at  a 
given  set  of  premises  prior  to  the  change  of 
ownership,  so  that  qualifying  continuity 
can  be  show.  We  would  all  be  grateful  for  a 
clear  answer  please.  In  the  vernacular. . . 


Needlepoint 

Scruffy  looking  young  man  at  the  counter: 
"I'm  diabetic.  I  want  a  pack  of  half  mil 
syringes."  I  didn't  laugh  outright,  but  said 
"Alright."  He  looked  surprised,  as  if  he  had 
expected  a  fight.  I  put  a  pack  on  the 
counter  and  asked,  in  reasonable  tone 
what  he  was  on?  He  thought  a  minute,  and 
then  said  "Speed..."  "How  often?"  "Twice  a 
week.  I  don't  want  to  get  AIDS". 

Although  I  was  busy,  I  talked  a  minute. 
He  still  had  a  job,  driving  a  van.  I  asked, 
didn't  he  think  it  was  dangerous?  Had  he 
thought  about  the  deaths  he  might  cause  if 
he  had  an  accident?  Was  he  under  the 
doctor?  "No."  How  bad  was  the  addiction? 
Pretty  bad.  Would  he  like  some  help? 

Again  he  looked  terribly  surprised. 
No-one  had  ever  offered  him  any.  Being  a 
genuine  sucker  I  gave  him  the  address  of 
the  local  drug  abuse  centre,  which  by 
chance  arrived  this  morning  in  a  beautiful 
booklet  from,  the  PSGB.  He  may  or  may  not 
come  back.  I  sold  him  the  syringes. 
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PERSONAL  OPINION! 


Do  you 

wcmt  to 
be  there 
or  not? 


The  pharmacist's  position  in  his 
or  her  own  shop  could  change 
radically  if  the  Nuffield  Report  s 
recommendations  on  the  relax- 
ation of  supervision  require- 
ments  are  adopted.  Dorset 
proprietor  Ken  Sims  (right) 
argues  that  this  is  entirely  the 
wrong  way  to  develop  the 
profession's  future. 

The  Nuffield  Report  is  being  hailed  as  a 
watershed  in  acknowledging  our  potential, 
and  suggesting  new  ways  our  special  skills 
may  be  better  utilised.  But  despite  the 
apparent  joy  of  official  responses  I  find 
mysell  becoming  more  and  more  certain  we 
shall  be  chasing  moonbeams  if  we  take  all 
that  is  suggested  too  seriously. 

For  example,  we  are  told  we  have  a  role 
in  domicilary  visiting.  Presumably  to  check 
on  the  storage  of  drugs,  compliance  with 
instructions,  and  perhaps  to  remove 
unwanted  drugs.  Sounds  alright,  but  have 
you  ever  seen  any  evidence  to  show  that  the 
public  need  or  want  this?  In  the  last  17  years 


I  can  only  once  recall  being  asked  to  make  a 
visit  to  give  this  sort  of  help.  To  justify 
anything  official  (with  payment)  there  would 
first  have  to  be  demonstrable  need.  On  any 
other  basis  visiting  would  be  seen,  rightly,  as 
a  sheer  impertinence,  an  unacceptable 
intrusion  into  someone's  home.  I  would 
resent  it  myself. 

And  then  there  are  visits  to  rest  homes 
and  nursing  homes.  Residential  homes  are 
essentially  hotels  for  the  elderly  who  may  not 
be  able  or  willing  to  cope  with  a  home  and 
cooking,  but  are  not  ill.  As  do  most  chemists, 
I  have  a  number  on  my  books.  I  look  after 
them,  but  within  tacitly  defined  limits.  In 
general,  residents  look  after  their  own 
medication  unless  they  are  ill.  The  managers 
help  when  repeats  or  doctor's  visits  are 
needed.  Our  close  involvement  is  automatic 
and  part  of  our  existing  service. 

But  with  nursing  homes?  When  we 


deliver  medicines,  it  is  into  the  hands  of 
qualified  fellow  professionals,  who  by 
definition  have  accepted  responsibility. 
Attempts  by  us  interfere  in  their  internal 
arrangements  are  likely  to  bring  some  dusty 
answers,  since  they  are  already  subject  to 
local  health  authority  supervision. 

This  business  of  role  expansion  looks 
remarkably  hke  an  innocent  invitation  to 
empire  building.  What  concerns  me  is  the 
idea  we  should  do  this  extra  work  during  our 
normal  working  hours,  leaving  our 
pharmacies  in  the  hands  of  our  staff  who 
would  be  enabled  to  carry  on  unsupervised, 
until  we  return  .  .  . 

We  have  come  through  a  period  of  doubt 
and  uncertainty  about  our  role  in  the 
community.  We  may  lament  the  atrophy  of 
our  traditional  skills,  but  the  craftsman 
pharmacist  has  gone.  In  his  place  is  the 
pharmacologist  pharmacist  whose  training 
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embraces  a  far  deeper  knowledge  of  the 
action  and  uses  of  drugs  than  did  mine.  It  is 
not  surprising  we  lost  some  confidence  when 
the  full  reahsation  of  the  change  came  home 
to  us.  A  few  hoped  no  one  would  notice,  but 
change  being  inexorable,  most  have  taken 
steps  to  keep  up  to  date. 

I  don't  pretend  to  be  the  "expert  on 
drugs",  since  to  my  mind  a  minimum 
qualification  for  this  would  have  to  be  a  PhD, 
but  as  a  reasonably  intelligent  person  I 
mamtain  proper  references,  the  current 
Martindale  being  the  base.  Their  regular  use 
is  seen  as  a  caring  additional  safeguard  by 
customers.  I  suggest  the  role  seeking  is 
fmished.  The  proper  expansion  of  that  role  is 
already  well  under  way,  and  it  is  within  our 
pharmacies  that  it  is  taking  place. 

The  Government's  attitude 

Government  considers  pharmacy  important 
enough  to  hind  the  training  of  pharmacists  at 
a  cost  of  approximately  £50,000  each.  It  has 
laid  down  extensive  legislation  governing 
the  sale  of  medicines,  including  price 
maintenance,  and  because  of  the 
supervision  we  provide  has  given  us  a  whole 
category  of  potent  drugs  which  we  may  sell 
to  the  public  after  consultation.  Due  to  the 
efforts  of  one  or  two  enlightened  drug 
companies  the  range  is  extending  into 
modem  products  whose  effectiveness  makes 
the  pharmacy  now  a  more  valuable  source  of 
effective  treatment  than  it  has  been  for  years. 

An  on-going  process?  I  think  so.  Our 
claims  are  accepted  and  our  position 
assured.  It  always  was,  if  we  had  but  known 
it.  The  trouble  was  one  of  perception,  as 
much  by  ourselves  as  by  the  pubhc.  Our  full- 
time  presence  in  our  pharmacies  was  so 
taken  for  granted  that  we  lost  sight  of  its 
unique  value.  Our  publicity  campaign 
brought  it  back  to  public  consciousness, 
where  it  will  have  to  be  maintained. 

But  let  there  be  no  doubt.  The  lynch  pin 
of  our  continued  viability  as  a  profession  is 
the  availability  of  the  pharmacist  in  retail 


businesses.  It  is  therefore  disturbing,  to  say 
the  least,  to  find  our  national  leaders 
apparently  advocating  a  relaxation  of  the 
supervision  requirements  so  we  may  pursue 
a  misguided  dream  of  role  expansion  in 
areas  already  served  by  others.  In  chasing 
after  fairies  in  the  woods  they  may  very  well 
land  us  with  a  fairy  in  the  woodpile.  Every 
retail  pharmacist  I  have  spoken  to  has  an 
instinctive  gut  reaction  that  this  course  is 
wrong.  All  I  can  say  is  "Stick  to  that  opinion. 
It's  right." 

It  is  possible  in  your  opposition  you  may 
be  made  to  feel  somehow  .  .  .  unpro- 
gressive,  old  fashioned,  or  reactionary?  I 
wouldn't  let  it  worry  you.  Personally,  I  find  it 
incredible  that  the  Pharmaceutical  Society 
of  Great  Britain  is  seen  to  be  promoting  the 
idea  that  the  public  can  be  served  with 
potent  medicines  without  our  being  involved 
in  the  transactions,  for  are  they  not  saying,  in 
effect  that  our  services  are  unnecessary? 

If  this  is  so  there  can  be  no  case  for 
current  medicines  legislation,  and  we  should 
expect  to  see  all  retail  medicines  being 
eventually  brought  onto  the  General  Sale 
List.  Dispensing,  too,  if  allowed  without 
qualified  supervision,  wiU  no  longer  be  seen 
as  entailing  a  professional  responsibility, 
merely  an  order  and  supply  situation,  like  a 
shopping  list,  which  might  better  in  the  end 
be  contained  within  the  prescriber's  orbit, 
where  it  would  be  claimed  to  be  under  some 
sort  of  professional  oversight. 

As  well  as  that,  you  wouldn't  have  to  be 
clairvoyant  to  see  the  growth  of  situations 
where  the  pharmacist  might  merely  choose 
to  "pop  in"  from  time  to  time  to  cover  legal 
requirements.  Within  a  couple  of  years  the 
whole  respectable  edifice  of  professional 
responsibility  which  has  always  been 
backbone  of  pharmacy  could  be  fatally 
damaged. 

To  sum  up  .  .  . 

I  see  no  role  for  us  in  widespread  domicilary 
visitmg.  Just  what  do  you  imagme  you  will  be 


doing?  Swanning  around  havmg  cups  of  tea 
with  the  old  folk,  discussing  their  medicines 
and  illnesses?  Is  this  how  you  see  an 
extended  role?  Sounds  like  a  vicar's  visit! 
Neither  do  I  see  any  benefit  m  presenting 
ourselves  to  the  vanous  residential  homes  as 
some  sort  of  semi-officiaJ  inspectorate,  since 
they  are  already  covered,  and  we  have  close 
liaison  with  them  now. 

Full  time  supervision  of  all  the  medical 
transactions  within  pharmacy  is  the  basis  of 
our  service.  If  we  give  this  away  then  we 
become  no  different  from  any  other 
unqualified  suppher.  We  have  just  achieved 
a  major  recognition  of  our  value,  in  the  new 
terms  of  contract.  These  are  designed  to 
encourage  the  wider  distribution  of 
pharmacies  and  to  give  them  protection  and 
security.  It  must,  therefore,  follow  that  the 
Government  currently  thinks  they  are  of 
sufficient  value  to  institute  prime  legislation 
to  ensure  this. 

I  am  disappointed  that  eminent  leaders 
of  the  profession,  like  academic  PSGB 
president  Dr  Booth  and  PSNC  chairman 
David  Sharpe,  who  really  ought  to  know 
better,  have  been  seduced  by  the  Lorelei 
promises  of  Nuffield,  whose  fair  prospects 
are  unaccompanied  by  any  tangible 
benefits,  but  some  of  whose  deceptively 
attractive  blandishments  could  land  us  on 
the  rocks.  With  self-doubts  about  direction 
finally  dispelled,  any  a  fresh  appraisal  of  our 
current  work  shows  it  to  be  valid  m  its  own 
right. 

Legislation  has  given  us  security.  New 
classes  of  "P"  medicines  are  givmg  us  back  a 
measure  of  capacity  to  help  people  with 
effective  products.  Our  self-respect  is  being 
restored  and  we  have  a  new  confidence.  The 
restrictions  within  which  we  work  provide  a 
secure  framework  for  a  satisfying  and 
valuable  career.  I  believe  we  must  reject 
propositions  whose  implications,  when 
thought  through  with  any  logic,  can  be 
shown  to  be  dangerous  to  the  public  we 
serve,  and  to  ourselves. 


Kirkstall  Hill 

P  O  Box  140,  Leeds  LS1  1QE 
Telephone  (0532)  752653 
Telex  55248 
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PECIALITIES 


Sorbid  20  and  40 
SA  capsules 

Steinhard  have  introduced  20mg  and 
40mg  sustained  action  presentations  of 
Sorbid  (isosorbide  dinitrate)  in  a  capsule 
formulation.  At  the  same  time  supply  of 
Sorbid  SA  tablets  will  cease. 

Sorbid  20  SA  is  presented  as 
transparent  red/yellow  capsules.  Sorbid 
40SA  capsules  are  red/colourless.  The 
recommended  dosage  for  both  strengths  is 
one  or  two  capsules  twice  daily, 
depending  on  patient  requirements. 

Both  strengths  are  supplied  in 
calendar  packs  of  56  (four  strips  of  14 
tablets)  —  Sorbid  20  SA  PL29/0161  (£7.83 
trade);  Sorbid  40  SA  PL29/0162  (£9.00 
trade).  The  legal  category  of  both 
products  is  Pharmacy  only.  Stuart 
Pharmaceuticals  Ltd,  Stuart  House,  50 
AlderleyRoad,  Wilmslow,  Cheshire  SK9 
IRE. 


Priadel  200  tabs 

Delandale  are  launching  an  additional 
strength  of  Priadel  tablets,  containing 


200mg  hthium  carbonate. 

Priadel  200  tablets  have  the  same 
controlled  release  formulation  of  the 
higher  strength.  Delandale  say  that  Priadel 
is  the  only  lithium  product  with  two 
strengths  of  tablet  which  are 
interchangeable  without  the  need  for  re- 
establishment  of  serum  hthium  levels. 
Priadel  (400mg)  tablets  will  continue  to  be 
known  as  Priadel. 

Priadel  200  (100,  £2.56  trade)  are 
small,  white  capsule-shaped  tablets 
marked  "P200"  on  one  side,  with  a  score- 
hne  on  the  other.  Prescription  only.  PL 
0357/0028  Delandale  Laboratories  Ltd, 
Delandale  House,  37  Old  Dover  Road, 
Canterbury,  Kent  CTl  3JF. 


Betnesol  check 

Glaxo  are  requesting  that  pharmacists 
check  any  stocks  of  Efcortesol  Injection 
5  X  1ml,  batch  no  B1466HA.  A  small 
number  of  correctly  labelled  Betnesol 
ampoules  have  been  included  in  the 
Efcortesol  lOOmg  packaging.  The 
Department  of  Health  has  agreed  there  is 
no  need  for  a  recall  as  the  majority  of 
packs  have  been  recovered.  No  other 
batch  is  affected. 


Steinhard  are  now  supplying  through 
wholesalers  naproxen  250mg  (250,  £20.02) 
and  naproxen  500mg  (100,  £16.02,  both 
prices  ex  VAT).  M.A.  Steinhard  Ltd ,  702 
Tudor  Estate,  Abbey  Road,  London 
NWIO. 

Crystapen  6g:  packs  of  10  are  replaced  by 
a  new  pack  of  25  (£15.98).  Glaxo 
Pharmaceuticals  Ltd,  891  Greenlord 
Road,  Greenlord,  Middlesex  UB6  OHE. 
Surmontil  capsules:  May  &  Baker  are 
introducing  a  new  blister  pack  of 
28  X  50mg  capsules  (NHS  £3.51).  May& 
Baker  Pharmaceuticals,  Rainham  Road 
South,  Dagenham,  Essex RMIO  7XS. 
Bristol-Myers  are  changing  the  unit  size  of 
Lofenalac,  low  phenylalanine  feed,  to 
450g  (£8  trade).  Bristol-Myers 
Pharmaceuticals,  Swakeleys  House , 
Milton  Road,  Ickenham,  Uxbridge  UBIO. 
Kabivitrum  have  been  granted  product 
hcences  for  their  intravenous  feeding 
supplements  Additrace,  Solivito  N, 
Vitlipid  N  infant,  and  Vithpid  N  adult. 
They  have  also  taken  over  from  G.D. 
Searle  as  the  sole  suppliers  and 
distributors  of  the  Novagard  intra-uterine 
device,  for  which  they  hold  the  product 
licence.  Kabivitrum  Ltd,  Kabivitrum 
House,  Riverside  Way,  Uxbridge,  Middx 
UB82YF. 


Household 
Smells? 


CONQENTRATED 

AIR  DEODORIZER 


Trade  enquiries  to:- 
M.S.  George  Ltd.,  14  Sydney  Street,  London  SW3  6PP 
Telephone:  01-351  3465.  Telex  No:  8955769  GEORGE  G 


Doni^  Disguise . . .  Neutralise. 

All  your  average  air  freshners  try  to  come  up  smelling  of  roses  by 
disguising  tiousehold  smells. 

Only  Neutradol  actually  destroys  all  household  odours— completely, 
lis  unique  formulation  gives  you  nothing  but  clean  fresh  air. 

The  jar  lasts  for  an  incredible  90  days  and  the  spray  holds  over  500 
sprays  (more  than  two  average  aerosols).  And  Neutradol  is  completely 
safe  near  children,  food  and  pets. 

So  don't  just  cover  up  your  household  smells,  neutralise  them  with 
Neutradol. 

^  Neutrador 


THE  SAFE  AND  EFFECTIVE  AIR  DEODORISER 
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It's  21  years  since  we  started  supplying Tubigrip '  support  bandages  to  you.  Since  then 
Tubigrip®  has  become  recognised  as  the  worldwide  market  leader 

\     We  are  also  celebrating  the  birthday  of  Seton  Healthcare,  which  was  launched  one  year 
\    ago  to  give  you  and  your  customers  a  complementary  range  of  quality  healthcare 
products. 

We  are  sure  they'll  grow  up  graciously  together  and  we  look  forward  to  celebrating 
many  more  brand  leading  birthdays  with  you.  ■  ■■ 


!  AN  CkA^ 


COVER  LOTliSr 
I       MEDIUM  Ime.re 


Seton 

Mmm  Healthcare  Group 

Tubiton  House,  Oldham  0L1  3HS,  England. 

Tel:  061 652  2222  Telex:  669956  Fax:  061 626  9090 


COUNTERPOINTSi 


Wood  Nymph 
—  now  a  duo 

Elida  Gibbs  are  relaunching  their  Wood 
Nymph  hair  hghtener. 

The  range  of  shades  is  being  cut  from 
four  to  two:  silvery  ash  blonde  and  honey 
beige  blonde.  Packs  have  been  updated 
and  now  feature  graphic  illustrations. 
Elida  Gibbs  say  the  new  packaging  is 
designed  to  appeal  particularly  to  the 
younger  user. 

The  company  says  bleaches  and  hair 
lighteners  are  growing  well  ahead  of  the 
overall  colorants  market.  EJida  Gibbs  Ltd, 
43Poiiman  Square,  London  WIA  IDY. 


Parfums  Givenchy  have  produced  a  new 
merchandising  unit  for  the  deodorants 
from  their  men's  fragrance,  Givenchy 
Gentleman.  Each  unit  carries  the 
Givenchy  Gentleman  advertisement  as 
seen  in  magazines  and  journals.  Padums 
Givenchy,  Old  Esher  Road,  Hersbam, 
Walton-on-Thames,  Surrey KT12 4RL. 


AUereze  Plus: 
Amplex  deodorant: 

Bisodol  Retort; 
Carefree  panty  shields 

Cluster  bars: 

Fiesta  kitchen  towels: 

Germoline: 

Gillette  Contour  Plus: 

Immac  Easy  Shave: 

Immac: 

Mr  Muscle: 

Odoreaters; 

Peaudouce  babyslips: 

Reach  toothbrushes: 

Regency  cameras: 

Signal  toothpaste: 


TTV,Bt,RTE  -  Eire 
STV,Y,C,A, 
TSW,TT,TVS,LWT 
B 

:  All  areas  except 

A  and  HTV 
All  areas 
All  areas, C4,Bt 
All  areas 
All  areas,  C4 
G 

B,HTV,TSW,TT 
GTV,U,STV,B,G,TSW 
GTV,STV,BTV,TT 
Bt 

All  areas, C4,Bt 
Y 
Bt 


Elida  value 


Elida  Gibbs  are  backing  Sunsilk  and 
Harmony  hairsprays  with  an  extra  value 
promotion  on  the  200ml  and  300ml  sizes. 

The  200ml  size  includes  25ml  extra 
free,  and  the  300ml  has  50ml  extra  free. 
Both  sizes  of  Sunsilk  are  now  marketed 
with  spray-through  caps.  Elida  Gibbs,  43 
Portman  Square,  London  WIA  IDY. 


Gelling  together 

Dana  Perfumes  are  adding  a  shower  gel  to 
the  Herbissimo  range. 

Packaged  m  a  white  opaque  bottle,  in 
the  same  shape  as  the  300ml  body 
cologne,  it  comes  in  juniper  and  marjoram 
fragrances  (280g,  £2.95).  Dana  Perfumes 
Ltd,  45  Crusoe  Road,  Mitcham,  Surrey. 

The  500ml  size  of  Eludril  mouthwash  is 
priced  at  £4.51,  and  not  as  stated  in  C&D 
last  week.  Concept  Pharmaceuticals  Ltd, 
The  Old  Coach  House,  Amersham  Hill, 
High  Wycombe,  Bucks. 


A  real  Loulou 

Parfums  Cacharel  are  launching  their 
second  female  fragrance  —  Loulou. 

Inspired  by  20s  film  star  Louise  Brooks, 
the  perfume  is  described  as  a  soft  oriental 
floral.  It  IS  packaged  m  blue  bottles  with 
garnet  red  caps,  with  a  bright  floral  design 
on  the  outer  boxes. 

The  range  comprises:  parfum  15ml 
£40,  7.5ml  £27.50,  eau  de  parfum  50ml 
£17.50,  100ml  £27.50,  150ml  £35,  eau  de 
parfum  vaporisateur  30ml  £15,  50ml 
£19.95,  eau  de  parfum  vaporisateur  de 
luxe  150ml  £60,  Caresse  de  parfum 
(perfumed  body  cream)  150ml  £25.  Loulou 
is  currently  backed  by  television 
advertising .  Prestige  &  Collections  (UK) 
Ltd,  30  Kensington  Church  Street, 
London  W84HA. 


Dry  comment 
from  Cussons 

Cussons  Imperial  Leather  Dry  deodorant 
has  been  re-packaged. 

New  graphics  using  touches  of  gold 
against  a  pale  marbled  background  are 
designed  to  give  a  fresh,  contemporary 
look  and  the  roll-on  pack  has  a  new  curvy 
shape  and  a  sloping,  bevelled  cap  to  give 
a  more  feminine  appeal,  say  Cussons  (UK) 
Ltd,  Kersal  Vale,  Manchester  M7  OGL. 
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The  Tubigrip®  range  from  Seton  Healthcare  has  been  tremendously 
successful  for  the  last  21  years. 

It  is  a  quality  product  with  proven  demand,  excellent  supply  and  back  up 
service  second  to  none. 

Following  the  establishment  of  Seton  Healthcare,  Tubigrip®  is  in  an  even 
stronger  position.  With  your  prescription  sales  growing  year  after  year 
you  should  now  be  looking  to  develop  your  over  the  counter  sales. 

In  fact ,  over  60%  of  all  Tubigrip®  is  now  sold  over  the  counter,  so  make  the 
most  of  your  retail  opportunities,  display  Tubigrip®  prominently  and  help 
yourself  to  a  bigger  slice  of  the  cake. 


MEDIUMlmelr. 


Seton 

Mm^  Healthcare  Group 

Tubiton  House,  Oldham  OLl  3HS,  Engidnd. 

Tel:  061 652  2222  Telex:  669956  Fax:  061 626  9090 


WHEN  YOU  STOCK 
BLUE  AND  YELLOW 

THEY  LL 
STOP  SEEING  RED. 


Because  it  contains  a  vasoconstrictor, 
Murine  not  only  soothes  sore,  tired  eyes,  it 
clears  redness  -  fast. 

So  eyes  not  only  feel  better,  they 
look  better  too,  even  in  the  hay  fever  season. 

And  since  we  introduced  the  new 
blue  and  yellow  pack,  Murine  sales  have  really 
blossomed. 

Available  exclusively  through  pharmacies 
and  offering  higher  margins,  Murine  will  stop 
your  customers  seeing  red  -  and  feeling  sore. 

No  wonder  chemists  with  an  eye 
for  business  have  really  taken  to  Murine. 


GENTLY  REFRESHES 


MURINE 

EYE  DROPS 

_  10  ml  _ 

REMOVES  REDNESS 
2yil!:l' REFRESHES  TIRED  EVES 


TIRED  EYES  ?mfi>nmM2 


ir^J  ABBOTT  LABORATORIES  LTD.,  QUEENBOROUGH,  KENT  MEll  5EL.  TEL:  (0795)  663371 


iCOUNTERPOINTSl 


Two  new  from 

Larkhall 

Larkhall  Laboratories  are  adding  the 
amino  acid  L-histidine  to  their  range  of 
dietary  supplements.  The  product  will  be 
marketed  under  the  Cantassium  brand 
name  from  July  (30,  £4.65). 

The  oral  tablets,  containing  SOOmg  L- 
histidine,  are  free  from  all  artificial 
additives,  sugar,  salt  and  saturated  fat. 
The  product  is  suitable  for  vegetarians, 
vegans  and  coeliacs,  say  Larkhall. 
Recommended  dosage  is  one  to  three 
tablets. 

The  company  has  also  added  GPs  B- 
Slim  to  their  Cantassium  range  of 
slimming  aids.  GPs  B-Slim  (60  tablets, 
£4.95)  combines  grapefruit  with  vitamin 
fibres  and  two  herbs,  contains  no  artificial 
additives  and  is  suitable  for  vegetarians 
and  vegans.  Larkhall  stress  that  the 
product  should  be  used  as  part  of  a  calorie 
controlled  diet.  Larkhall  Laboratories  pic, 
225 Putney  Bridge  Road,  London  SW15 
2PY. 


Combe  add  one 

Combe  International  are  to  sell  Nostroline 
under  hcence  from  Bioglan. 

Nostroline  (14g,  £1.49),  a  nasal 
decongestant  ointment,  unblocks  nasal 
passages  and  soothes  sore  inflamed  skin 
around  the  nose,  nostrils  and  upper  hp, 
say  Combe.  It  is  indicated  for  the  rehef  of 
nasal  congestion  encountered  with  the 
common  cold,  catarrh,  head  colds  and 
hay  fever. 

Combe  promise  Press  advertising 
throughout  the  year,  in  national  daily  and 
Sunday  newspapers.  Combe  International 
Ltd,  AMP  House,  Dingwall  Road, 
Croydon,  Surrey  CR92AU. 


Lana-sting  ads 


Combe  are  backing  Lana-sting  with 
£500,000  of  television  and  Press 
advertising  this  Summer. 

Black  and  white  advertisements  run  in 
the  national  and  women's  Press  until  the 
end  of  August.  And  a  television 
commercial  will  run  in  the  London  region 
from  early  July  to  early  August.  Combe 
(UK)  Ltd,  AMP.  House,  Dingwall  Road, 
Croydon,  Surrey. 


Extra  Fast  Aid 

Robinsons  of  Chesterfield  are  running  an 
extra  value  packs  promotion  for  their  Fast 
Aid  range  of  plasters  in  June,  with  an  extra 
15  per  cent  on  the  Im  dressing  strip,  and 
four  extra  plasters  in  the  assorted  pack. 

The  range  has  recently  been  updated 
and  the  plasters  are  now  packed  in  colour- 
coded,  crush-proof  plastic  boxes  with  flip- 
top  hds,  and  are  available  in  a  plastic 
display  tray.  Robinsons  of  Chesterfield, 
Wheat  Bridge  Mills,  Chesterfield. 


SPECTRUM 

UNIT  8  WALTHAM  PARK  WAY  WALTHAMSTOW  E17  5DU 
TELEPHONE:  01-523  3232.  TELEX;  8951665SPEC  MG 

JUNE  BONUS  -  JUNE  BONUS 


PLfPDNO. 

PRODUCT 

PACK 

SPECTRUM 

BONUS 

BONUS 

SIZE 

DISCOUNT 

D!SC. 

PRICE 

5848/0028 

ADALATE  10MG 

90 

35 

38 

6.80 

5662/0015 

ADALAT  RETARD 

50 

13 

15 

8.21 

3787/0028 

CANESTEN  CREAM 

30G 

16 

20 

1.46 

5848/01 13 

CORDARONE  20MG 

60 

42 

46 

9.72 

5848/0226 

HALCION0.25MG 

20 

32 

36 

0.94 

5848/0087 

INDOCID25MGCAP 

30 

17 

20 

1.19 

5848/0198 

PROTHIADEN  75MG 

28 

18 

22 

3.12 

5848/0070 

SALAZOPYRIN0.5G 

100 

21 

24 

5.24 

5848/0270 

SEPTRIN  PAED.  SUSP 

100ML 

26 

30 

1.53 

5513/0103 

TAGAMET  200MG 

50 

1 1 

13 

6.46 

5848/0003 

ZYLORIC  SOOMG 

28 

55 

70 

3.47 

SUBJECT  TO  A  VAILABILITY 


PLUS  A  FULL  AND  COMPREHENSIVE  LIST  OF  LICENSED  IMPORTS  AND 
GENERICS  A  T  COMPETITIVE  PRICES. 


24  HOUR  DELIVERY  ON  ORDERS  OVER  £250. 


Association  of 

Pharmaceutical 

Importers 


TELESALES 
01-5233232 


Unit  8,  Waltham  Park, 

Walthamstow  El 7  5DU 
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New  Daktarin 
powder  and  gel 

Janssen  are  extending  their  Daktarin 
(miconazole)  antifungal  range  with  two 
new  products. 

Daktarin  oral  gel  (2  per  cent)  is  orange 
flavoured  and  comes  in  a  15g  tube  at  £1.89 
(supplied  in  cellophane  wrapped  outers  of 
12).  The  gel  is  indicated  for  fungal 
infections  of  the  lips,  mouth  and  throat  in 
babies  and  adults  (oral  thrush).  It  is  also 
targetted  at  adult  denture  wearers  since 
poorly  fitting  false  teeth  can  exacerbate 
the  complaint.  A  small  amount  should  be 
applied  to  the  affected  area  after  food, 
twice  daily  for  children  aged  0-6,  and  four 
times  daily  for  adults  and  children  over 
six. 

A  20g  puffer  pack  of  Daktarin  powder 
(2  per  cent)  is  also  being  introduced  for 
topical  application  to  areas  such  as  the 
groin  (supplied  in  outer  of  ten,  £1.99  per 
pack).  The  product  is  indicated  for  fungal 
infections  in  most  skin  folds  and  nappy 
rash  of  fungal  origins  in  babies,  which 
presents  as  pinpoint  papules  spreading  up 
to  the  genito-urinary  region.  (In  contrast 
when  nappy  rash  is  caused  by  ammonia 
the  skin  has  a  blistered  burnt  appearance, 
due  to  its  caustic  effect.  It  should  be 
treated  with  a  barrier  cream).  Daktarin 
powder  should  be  applied  topically  twice 
daily. 

Both  new  products  are  Pharmacy  only 
and  will  not  be  advertised  directly  to  the 
public.  Janssen  Pharmaceutical  Ltd, 
Grove,  Wantage,  OxonOX120DQ. 

Prepurex 
Monoclonal 

Wellcome  Diagnostics  have  launched  a 
pregnancy  detection  test,  Prepurex 
Monoclonal,  to  replace  the  established 
Prepurex  test. 

The  new  test  incorporates  a 
monoclonal  antibody  specific  to  the  P>  sub- 
unit  of  human  chorionic  gonadotrophin 
(hCG),  which  improves  sensitivity,  says 
the  company.  Samples  containing  as  little 
as  500  lU/litre  —  five  times  lower  than  was 
previously  possible  —  can  generally  be 
distinguished  from  negative  urine,  claims 
Wellcome,  and  pregnancy  can  be 
detected  four  to  five  days  after  the  first 


missed  period. 

Prepurex  Monoclonal  test  is  based  on  a 
latex  agglutination  test  inhibition  reaction. 
In  a  negative  test,  latex  sensitised  with 
hCG  will  agglutinate  in  the  presence  of 
hCG  monoclonal  antibody.  The  addition 
of  a  urine  sample  containing  hCG  will 
inhibit  this  agglutination,  indicating  a 
positive  result.  The  result  will  develop 
within  two  minutes,  say  Wellcome. 

Kits  of  Prepurex  Monoclonal  kits  are 
available  in  50  (£22.50)  or  100  (£30.00)  test 
packs  which  include  positive  and  negative 
controls,  with  a  refrigerated  shelf-life  of 
one  year.  Wellcome  Foundation  Ltd,  The 
Crewe  Hall,  Crewe,  Cheshire  CWl  lUB. 

Dalivit  kids' 
appeal 

Dalivit  multivitamin  drops  are  being 
relaunched,  and  will  be  promoted  with  a 
fuU  support  package  by  a  "strengthened" 
sales  force,  say  Paines  and  Byrne.  The 
drops  are  also  being  promoted  to  GPs  as 
they  are  now  prescribable.  A  new  12-pack 
display  outer  is  available  (£10.80,  trade) 
offering  a  profit  of  £0.45  per  pack  (£1.55), 
says  the  company.  Each  pack  contains  a 
free  badge  with  the  slogan  "I'm  a  Dalivit 
multivitamin  kid".  Paines  and  Byrne  Ltd, 
Bilton  Road,  Greenlord,  Middx. 


Sport  support 

Seton  Healthcare  are  adding  two  new 
products  to  their  range  of  Prosport 
supports.  A  thigh  support  in  sizes  small, 
medium  and  large  is  now  available 
(£3.29),  for  treatment  of  muscle  tears  and 
hamstring  strain,  say  Seton.  The  tennis 
elbow  brace  is  designed  specifically  for 
sufferers  of  epicondylitis  —  tennis  elbow 
—  in  one  size  to  fit  most  youths  and  adults 
(£3.99). 

And  the  company  are  celebrating  the 
21st  anniversary  of  Tubigrip  —  marking  21 
years  of  sales  success,  they  claim  the 
Tubigrip  first  became  available  on 
prescription  in  1966,  and,  in  1986,  Seton 
launched  the  Healthcare  range  with 
Tubigrip  as  its  "flagship."  Seton 
Healthcare  Group,  Tubiton  House, 
Oldham  OLI  3HS. 

Stoppers  roll  on 

Stoppers  are  extending  their  advertising 
campaign  to  London  and  the  Home 
Counties  and  the  West  Midlands  following 
on  from  Yorkshire  and  Humberside.  The 
Stoppers  Company  Ltd,  2 A  Taylors  Lane, 
Pilhng,  Lanes  PB32AB. 


Fizzy  steps  in  for 
Alka-seltzer 

Bayer  plan  above  and  below  the  line 
support  for  Alka-seltzer  this  Summer, 
totalling  £320,000. 

A  national  Press  campaign  featuring  a 
new  "Fizzy"  character  gets  underway 
shortly.  Fizzy  will  be  pictured  enjoying 
various  sporting  activities,  and  readers 
will  be  able  to  send  away  for  information 
on  six  sports  —  flying,  motor  racing,  sub 
aqua  diving,  parachuting,  sailing  and 
ballooning  —  together  with  a  full  colour 
poster  of  Fizzy.  Readers  can  also  request  a 
two-tablet  trial  pack  of  Alka-seltzer. 

Alka-seltzer  are  sponsoring  the  G 
Fizzy  balloon  again  this  Summer.  Bayer 
UK  Ltd  Consumer  Products  Division, 
Bayer  House,  Newbury,  Berks  RG13 IJA . 


For  homoeopaths 

Brewhurst  Health  Food  Supplies,  a 
division  of  Booker  Health  Foods  Ltd,  have 
appointed  A.  Nelson  as  their  sole  supplier 
of  homoeopathic  medicines.  Brewhurst 
will  carry  Nelsons'  Speciality  Range  and 
the  Classical  Series,  and  the  complete 
range  of  the  company's  new  homoeopathic 
creams.  A.  Nelson  Ltd,  5 Endeavour  Way, 
Wimbledon,  London  SW19  9UH. 


Skin  sense 

As  part  of  their  promotional  and 
educational  programme,  Tosara  Ltd  have 
produced  a  new  Sudocrem  general  skin 
care  leaflet. 

The  leaflet  deals  with  common 
problems  like  nappy  rash,  incontinence, 
pressure  sores  and  eczema,  and  will  be 
distributed  through  welfare  clinics  and 
exhibitions.  Copies  are  available  from 
Carol  Wiseman,  Tosara  Products  (UK) 
Ltd,  POBoxS,  70PictonRoad,  Liverpool 
L154NS. 


Vestric  have  added  Ibuprofen  BP  200mg 
(24s)  to  their  Family  Health  range  of  OTC 
medicines.  Vestric  Ltd,  West  Lane, 
Runcorn,  Cheshire  WA72PE. 
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THE  NEW 
FORCE  IN  THE  PHARMACY 


LEDERLE  LABORATORIE 

DISPENSING  QUALITY  IN  GENERIC  MEDICINES 


Lederle  Laboratories  are  pleased  to 
announce  the  formation  of  its  Pharmacy 
Division  -  a  new  force  in  the 
pharmacy. 

The  Lederle  Pharmacy 
Division  is  committed  to  meeting 
the  needs  of  pharmacists  for 
professional  standards  of  cjuality 
and  service. 


ecL^arle 


Your  Lederle  Representative  will  be 
visiting  you  shortly  to  explain  in  more 

detail  the  exciting  benefits  of  this 
new  service  to  pharmacists. 


PHARMACY 
DIVISION 
Tel:  0329  224  217 


Further  information  is  av.iiLibk'  on  rec|ue'St  to 
the  company;  Lederle  Laborat(  iries,  a  division 
of  Cyanamid  of  Great  Britain  Limitect  Fai  eham 
Road.Cospnrt.  Hants.  P013  OAS. 


In  pride 
ofplace 


►  APS,  Your  first  name  in  generics. 

^  Your  premier,  British  manufacturer 
dedicated  to  reliable  personal 
service.  Il 

^  Your  strong  and  independent  first 
choice  in  a  competitive 
market-place. 


® 


Approved  Prescription  Services 


APPROVED  PRBSCRIPTION  SERVICES  LTD.. 

WHITCLIFFE  HOUSE,  WHITCLIFFE  ROAD,  CLECKHEATON,  WEST  YORKSHIRE BD193BZ 
TEL :  10274)  876776.  TELEX:  51561 APSTAB  G.  FAX:  (0274)  862237 


COUNTERPOINTS^ 


Open  and  shut 
cup  for  baby 

Tommee  Tippee  have  produced  a  baby 
cup  which  they  say  has  a  unique  "open 
and  close"  hd. 

The  Sip'n'Seal  cup  hd  is  twisted  to 
open  or  close,  which  the  company  say 
makes  it  ideal  for  travelling,  and  makes 
feedtime  at  home  easier  too.  The  cup  has  a 
spout  lid  which  controls  the  flow  of  liquid 
and  two  handles  to  provide  a  firmer  grip 
and  extra  stability,  encouraging  baby  to 
drink  unaided.  Available  in  a  choice  of 


two  colourways  —  red  and  buttermilk  —  it 
is  hygienic  and  easy  to  clean,  say  Jackel. 

The  Tommee  Tippee  Sip'n'Seal  (£1.99) 
will  be  advertised  in  the  specialist  mother 
and  baby  magazines,  throughout  the 
summer.  Jackel  International  Ltd,  Dudley 
Lane,  Cromlington,  Northumberland . 

Carefree  TV 

Johnson  &  Johnson  are  backing  Carefree 
panty  shields  with  a  £lm  television 
advertising  campaign  until  August  in  all 
regions  except  HTV  and  Anglia.  Johnson 
&  Johnson  Ltd,  Brunei  Way,  Slough, 
Berks  SL2  4EA. 

Cerealised 

Albert-Culver  are  running  a  Jordan  V-Tuft 
promotion  with  Kellogg's  on  their  "Special 
K"  cereal  packs  from  August  through  to 
December,  offering  a  free  V-Tuft  medium 
toothbrush  in  exchange  for  eight  cereal 
pack  tokens,  say  Albert-Culver  Co, 
Houndslield  Industrial  Estate,  Tellord 
Road,  Basingstoke,  Hants  RG21  2YX. 


Peaudouce  are  running  a  Father's  Day 
promotion  offering  those  who  become 
dads  on  June  21  a  free  baby  carrier  worth 
£20.  The  promotion  will  be  supported  by 
full  page  advertisements  in  the  News  of  the 
World,  Sunday  Mirror  and  TV  Times 
around  Father's  Day.  Dads  should  apply 
direct  to  the  company  with  a  photocopy  of 
their  baby's  birth  certificate  dated  June  21, 
say  Peaudouce  (UK)  Ltd,  Eye  Road, 
Hoddesdon,  Herts  ENll  OEL 


Say  Cheese... 

This  new  range  of  SIRIUS  cameras 
will  make  you  and  your  customers  smile! 


SIRIUS  cameras  are  now  available  from  David  Anthony 
Pharmaceuticals,  retailing  from  £9.99  to  £29.99  \N\th  a 
great  deal  in  it  for  you.  For  further  details  contact  your 
agent  or  direct  from:- 


David  dttk 
Anthony  ^ 
Pharmaceuticals 


Spindus  Road  Speke  Hall  Industrial  Estate 
Liverpool  L24  1YA  ITelephone:  051-486  7117 
Telex:  629846  Hermes  G  Fax:  051-486  5955 
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Snappy  ads 

Fotocolor  are  mounting  a  £35,000  radio 
advertising  campaign  to  support  their 
dealer  network  in  London  and  south-east 
England. 

The  40  second  commercial  introduces 
the  new  50  per  cent  bigger  prints  now 
available  from  Fotocolor  dealers  at  no 
extra  cost  to  the  consumer.  The  campaign 
breaks  on  May  23  and  runs  alternate  weeks 
on  Capital  Radio  and  LBC  for  one  month. 
For  the  first  time  the  commercial  will  also 
be  transmitted  on  Chiltern  Radio  and 
Ocean  Sound.  POS  material  has  been 
produced  to  tie  in  with  the  launch. 
Fotocolor,  Stirling  Way,  Borehamwood , 
Herts  WD62AZ. 


Tea  on  the  move 

Traveller  International  are  launching  the 
Pit-stop  12v,  13.5amp  element  travel  jug 
(£13.95). 

British  made  m  heat  resistant  Kematal, 
Pit-stop  is  designed  along  the  same  lines  as 


Traveller's  mains  electricity  jugs  with 
automatic  boil  dry  cut  out  and  neon  on/off 
warning  light.  It  plugs  into  the  dashboard 
cigar  socket. 

The  jug  comes  complete  with  two  cups 
and  optional  "Swiss  gold"  coffee  filter. 
Traveller  International  Products,  51 
Hayes  Mews,  London  W1X5DB. 


Double  Scotch 

Scotch  are  offering  £1  cash  back  with 
every  purchase  of  two  promotional  EXG 
E-180  cassettes.  Redemptions  close 
December  31,  1987.  3M Health  Care,  3M 
House,  PO  Box  1,  Bracknell,  Berks. 


It's  a  date! 


Itona  are  adding  a  date  syrup-sweetened 
version  to  their  Granny  Ann  Hi  Fi  biscuit 
range.  The  biscuits  (lOOg  £0.37)  are  salt 
free  and  flavoured  with  ginger.  A  lOOg 
pack  contains  440  calories.  Itona  Products 
Ltd,  Itona  Works,  Leyland  Mill  Lane , 
Wigan,  Lanes  WNl  2SB. 


New  moves 
for  Modif  ast 

Wander  Clinical  Dietetics  are  introducing 
two  new  flavours  of  Modifast  —  orange 
and  coffee. 

The  range  is  now  offered  m  a  new 
pack,  containing  an  insert  and  post  card 
inviting  slimmers  to  send  for  a  free 
Modifast  support  pack  which  includes  a 
Modifast  shaker,  mixing  suggestions, 
weight  loss  chart  and  tips,  staying  slim. 

New  POS  includes  a  slimmers' 
information  leaflet.  Restyled  boxesd 
should  take  up  less  space  —  four  new 
cartons  will  fit  in  the  space  taken  by  three 
old  ones.  Wander  Ltd,  Station  Road, 
Kings  Langley,  Herts  WD4  8LJ. 


Free  film 


Polaroid  are  running  a  buy  two  and  get 
one  free  promotion  on  Polablue  instant 
35mm  film.  Polaroid  (UK)  Ltd,  Ashley 
Road,  St  Albans,  Herts  ALl  5PR. 


^Zyma 


//  }"  for  the  relief  of  conjunctivitis 
due  to  hay  fever, 
irritating  smoke  or  dust 

OTRIVINErANTISTIN 

xylometazoline  hydroctiloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited,  Alderiey  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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DURACELL 

Make  sure  you 
capture  your  share 


For  further  informatio 
contact  your  agent  or 
direct  from 

David  Anthony 
Pharmaceuticals 

Spindus  Road, 

Speke  Hall  Industrial  Estate, 

Liverpool  L24 1YA. 

Tel:  051-486  7117. 


COUNTERPOINTS 


Bronnley  go  for 
more  Almond  Oil 

Bronnley  have  repackaged  their  Almond 
Oil  products,  introduced  two  new 
fragrances  and  launched  a  splash-on 
cologne  and  eau  de  toilette. 

The  splash-on  cologne  (£4.65)  is 
packaged  in  a  250ml  glass  bottle,  while  the 
eau  de  toilette  (£4.65)  comes  in  a  50ml 
glass  spray.  They  are  available  boxed  m 
rose  geranium,  white  iris  and  English  fern, 
as  well  as  two  new  fragrances  —  camellia 


and  forget-me-not  —  which  extend 
throughout  the  range.  Bronnley  are  using 
Camellia  in  a  new  handbag  trio  —  offering 
50ml  sizes  of  body  lotion  and  bath  foam 
and  35g  talcum  powder  —  retailing  at 
£0.99  each  and  available  in  a  display  tray. 
H.  Bronnley  &  Co  Ltd,  10  Conduit  Street, 
London  WIR  OBR. 


Sharp  moves 

Sterling  Four  Blades  are  launching  a  new 
range  of  razors  and  blades. 

The  company  is  UK  distributor  for  the 
International  Mahotra  Group  of  India,  who 
make  the  razors  and  blades,  to  be 
launched  under  the  brand  name  Super- 
max.  The  company  says  this  is  its  first 
significant  push  into  Europe. 

A  launch  bonus  offer  for  chemists 
gives  one  free  case  of  packs  containing  a 
razor  and  five  blades  with  every  order  for 
five  cases  of  razors  or  blades.  Sterling 
Four  Blades,  Suite  Five,  Mandeville 
Place,  London  W1M5LA. 


THE  CREAM 
OF  SUMMER 


SELLERS 


H  m  ^  I        \fjjgt^S^^^     Cold  sores  and  sore  lips  don't 

H  I    HI    11  go;awavfortheSunimer  And  those  long,  lazy  days  in 

H  I    II    II  the  son  can  cause  as  many  problems  as  the  coldest  Winter  day 

I  I    II    II  ^''^'b^b'^  medicated  cream  lormula  provides  soothing  relief  for 

H  B^^^  ^^^^  ^'^^  ^^"^    cracked  lips  throughout  the  year 

fl  ^^^^  ^^^^   I  Keeping  them  looking  and  feeling  their  best 
BLISTEZE.  THE  CREAM  OF  SORE  LIP  AND  COLD  SORE  TREATMENTS 


Deiidrnn  Lid,  94  Rickmansworlh  Road, 


Vteiloid.HensWDI  7JJ  Tel  (0923)29251 


Steiner  get  a 
new  look 

Steiner  are  to  relaunch  their  range  of 
haircare  products  with  new  packs,  new 
products  and  women's  Press  advertising. 

The  company  say  they  had  "lost  their 
way"  with  the  products,  after  focusing 
activity  mainly  on  their  salon  businesses 
around  the  world.  The  products  were  put 
into  the  hands  of  a  contract  distributor, 
and  over  the  past  six  years  the  company's 
600  accounts  dwindled  to  around  40. 

New  marketing  plans  include  building 
up  re-distribution,  in  department  stores 
and  around  200  chemists. 

The  new  range  includes  three  of  the 
original  Steiner  products:  S3  treatment 
shampoo,  (125g,  £3);  Sebosyn  cream 
conditioner  and  revitaliser  (50g  £1.75, 
125g  £3);  and  Handmilk  (125g,  £2).  The 
original  Professional  Formula  hairspray 
and  styling  mousse  with  conditioner  have 
been  reformulated  to  provide  versatility  m 
styling  without  stickiness,  say  Steiner,  and 
two  new  products  have  been  created. 
Extra  hold  styling  gel  is  a  concentrated  gel 
for  control  and  body  (lOOg,  £1 .45),  and 
daily  shampoo  (250ml,  £1.95)  is  pH 
balanced  and  can  be  used  as  often  as  three 
times  a  day  or  more  without  damaging  the 
hair,  say  Steiner. 

Also  new  to  the  range  are  Starset,  a 
temporary  hair  colour  in  six  shades 
(125ml,  £1.75)  and  colour  highlight 
shampoo,  in  eight  shades  (250ml,  £1.95). 
These  two  products  were  developed  by 
Steiner's  Australian  division,  and  have 
been  on  test  in  this  country  for  some  time. 
The  company  say  they  are  likely  to  be 
available  nationally  soon. 

New  packaging  for  the  range  is 
predominantly  white,  with  shaded  grey 
stripes  and  colour  coding  for  each  of  the 
different  products.  The  Steiner  logo  has 
been  updated  with  a  grey  backing,  and 
the  Royal  warrant  is  printed  m  gold. 

The  range  will  be  advertised  in  colour 
magazines  with  the  copylme  "Steiner.  The 
experience  shows."  The  same  copy  line 
appears  on  POS  material  along  with  the 
Royal  warrant.  Steiner  Hair  and  Beauty, 
Steiner  House,  66  Grosvenor  Street, 
London  WIXOAX. 
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CHEMIST  &  DRUGGIST 


PHARMACY  TRAINING  SEMINAR 

CO -sponsored  by 


Reckitt  &  Colman 


INDIGESTION 


This  is  the  first  of  a  Chemist  &  Druggist 
initiated  series  of  training  seminrs  for 
pharmacists  and  their  assistants.  The 
seminar  subjects  are  selected  to  help  them 
better  serve  the  community  through  their 
pharmacy.  The  seminars  are  run  and 
sponsored  jointly  with  companies  who  have 
a  particular  expertise  in  the  chosen  subjects. 
They  are  small,  "one-off"  invitation-only 
events  held,  for  convenience,  in  or  around 
London.  The  content  is  subject  to  strict 


editorial  control  and  is  "generic"  to  the 
training  area,  and  published  simultaneously 
in  Chemist  &  Druggist  (re-prints  available 
from  sponsors  or  this  office).  The  Editor  is 
open  to  suggestions  on  how  C&D  can  meet 
particular  trainnig  needs  through  these 
seminars  or  a  further  series  in  addition  to  our 
regular  technical  and  business  features 
Selling  in/Selling  out.  Pharmacy 
Economics,  Topics  in  Treatment,  OTC 
Update  and  Clinical  Pharmacy. 


Can  you  give  me  something  for 

indigestion? 


One  of  the  problems  is  that  "indigestion" 
means  so  many  things  to  so  many 
people!  Most  commonly,  your  customer  will 
be  describing  symptoms  relating  to  meals, 
with  discomfort,  distension,  belching  or 
heartburn  as  the  central  theme. 
Occasionally,  more  serious  disorders  not 
relating  to  digestion  may  present  with  similar 
features.  There  are  therefore,  inherent 
dangers  in  the  assumption  that  the  symptoms 
stem  from  over-indulgence  at  the  dinner- 
table. 

Let's  take  the  more  acceptable  digestive 
symptoms  first  (tables  1  &  2).  For  genuine 
dyspepsia,  that  is,  post-prandial  heartburn, 
flatulence  or  epigastric  pain,  I  think  it 
entirely  reasonable  for  a  simple  antacid  or 
gastric  reflux  suppressant  to  be  prescribed 
OTC.  These  symptoms  imght  indicate  a  truly 
non-organic,  transient  reaction  to  certain 
foods  or  over-indulgence. 

On  the  other  hand,  they  may  represent 
the  typical  symptoms  of  reflux  oesophagitis, 

Table  1. 
Causes  of  "indigestion" 

Non-organic  disorders 
Gastrointestinal  disorders: 

Oesophageal  reflux 

Hiatus  hernia 

Oesophageal  cancer 

Peptic  ulcer 

Gastric  cancer 

Gallstones 

Chronic  pancreatitis 

Irritable  bowel  syndrome 
Cardiac  disorders: 

Ischaemic  heart  disease 
Alcohol-induced  symptoms 


"Indigestion"  may  not  be  all  that  it 
seems.Gostroenterologist  Dr  Charles 
Swan  of  the  City  General  Hospital, 
Stoke-on-Trent,  outlines  a  differen- 
tial diagnosis,  and  highlights  the 
factors  in  a  brief  "over  the  counter" 
history  and  examination  which 
might  indicate  a  disorder  which 
warrants  qualified  medical 
attention. 

hiatus  hernia  or  gastric  or  duodenal 
ulceration.  Even  then,  a  simple  antacid  or 
alginate  compound  remains  reasonable 
mitial  treatment,  provided  prompt  response 
to  treatment  is  observed,  symptoms  don't 
really  recur  and  no  other  features  develop 
within  a  short  space  of  time. 

To  help  you,  it  is  usual  for  acid  reflux  to 
give  a  genuinely  "hot"  sensation  in  the 
middle  of  the  chest  which  comes  after  meals. 


Sensitive 
mucosal 
lining  


■  Oesophagus 


Cardiac  sphincter 


which  is  often  transient  and  is  worsened  by 
stoopmg  and  lying  down.  Peptic  ulceration, 
on  the  other  hand,  usually  gives  pain  in  the 
epigastrium  which  can  be  located  with  a 
finger  bp,  comes  when  the  patient  is  hungry, 
IS  alleviated  by  food,  and  may  return  in  the 
early  hours  of  the  morning.  It  may  be 
associated  with  gaseous  distension 
{{latulence)  and  relief  with  erucation 
[belching) . 

Symptoms  of  a  similar  nature  may  be 
associated  with  loss  of  appetite,  recent 
weight  loss  or  vomiting.  These  features 
should  alert  you  to  the  possibility  of  a  more 
sinister  pathology  such  as  cancer  in  the 
oesophagus  or  stomach,  especially  ii  the 
patient  complains  of  difficulty  in  swallowing 
[dysphagia). 

Dysphagia  under  these  circumstances  is 
usually  more  severe  for  sohds  than  hquids 
and  gets  progressively  worse  over  a  period 
of  a  few  weeks.  Beware  also  of  the  patient 
who  has  a  more  severe  epigastric  pain  than 

Table  2. 
Symptoms  the  patient  might 
call  "indigestion" 

Heartburn 
Restrostemal  pain 
Flatulence 
Belching 
Epigastric  pain 
Abdominal  distension 


Figure  1  (left)  offers  a  brief  resume  of  the 
main  structures  of  the  upper  gastro- 
intestinal tract 
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the  term  "indigestion"  warrants.  For  a 
variety  of  reasons,  most  commonly  fear, 
patients  do  sometimes  minimise  their 
symptoms.  If  the  pain  is  severe  and  locahsed 
to  a  small  area  of  the  upper  stomach,  then  a 
gastric  or  duodenal  ulcer  might  be  the 
problem.  Here,  features  of  vomiting  or 
weight  loss  should  alert  you  to  the  possibility 
of  complications  of  the  initial  condition.  It 
almost  goes  without  saying  that  it  the  patient 
has  vomited  blood  or  even  the  "coffee- 
grounds"  recognised  as  altered  blood,  he 
needs  a  medical  opinion  more  urgently  than 
he  needs  a  bottle  of  Mist.  Mag.  Trisil! 

Having  considered  the  commoner  upper 
gastro-intestinal  disorders  which  give 
indigestion,  consideration  should  then  be 
given  to  other  causes  of  flatulent  dyspepsia. 
Classically,  the  patient  with  gallstones  is 
fertile,  fair,  fat  and  forty,  but  gall  bladder 
disease  affects  the  age  range  ten  to  85  years, 
so  no-one  is  immune.  Fatty  intolerance  and 
right  upper  abdominal  pain  radiating  to  the 
right  shoulder-blade  are  the  hallmarks  of 
biliary  pathology.  The  pain  may  be  very 
severe,  but  is  usually  less  protracted  than 
ulcer  pain.  Jaundice  or  darkening  of  the 
urine  are  useful  additional  pointers  to  gall 
bladder  or  bile  duct  pathology. 

Pancreatic  disease  may  present  with 
similar  fatty  intolerance  and  flatulence,  but 
here  the  pain  is  more  central  and  may 
penetrate  more  deeply  through  to  the  spine. 
Chronic  pancreatic  insufficiency  leads  to 
streatorrhoea,  a  condition  in  which  the 
patient  passes  foul-smeUing,  pale-coloured, 
greasy  stools.  While  biliary  pathology  is 
common,  pancreatic  disease  is  very  rare. 

Probably  the  commonest  cause  of 
gaseous  distension  of  the  abdomen  and 
abdominal  pain  is  the  irritable  bowel 
syndrome.  This  condition  is  a  disorder  of 
motor  function  of  the  small  and  large  bowel 
in  which  the  normal  orderly  conduct  of 
peristalsis  is  deranged.  It  may  occur  in  some 
patients  after  an  infective  episode  or  as  a 
result  of  a  course  of  antibiotics.  In  others,  no 
obvious  cause  can  be  identified  and  stress 
may  be  incriminated.  Whatever  the  trigger, 
patients,  most  commonly  young  females, 
experience  recurrent  attacks  of  distension 
and  pain  in  various  sites  in  the  abdomen, 
associated  with  a  variable  bowel  habit. 

Cardiac  conditions  too,  may  present 
with  symptoms  interpreted  by  the  patient  as 
"indigestion".  Classically,  the  cardiac  pam 
of  angina  pectoris  is  a  crushing,  vice-like 
pain  which  comes  across  the  chest  on 
exertion  and  is  relieved  if  the  patient  stops 
the  exercise.  Under  these  circumstances, 
the  pain  characteristically  departs  in  less 
than  five  minutes.  Under  certain 
circumstances,  angina  pectoris  may  occur 
after  meals.  If  a  patient  takes  a  walk 
immediately  after  a  meal  then  this  may  bring 
on  an  attack  of  angina;  but  post-prandial 
angina  may  occur  even  at  rest.  This  is 


Table  3. 
Danger  features  in  the  history 

Any  symptoms  not  obviously  food-related 
Symptoms  after  exercise 
Breathlessness 

Radiation  of  the  pam  outside  the  abdomen 
Non-response  to  previous  OTC  treatment 
Weight  loss 
Loss  of  appetite 
Vomiting 

thought  to  be  due  to  diversion  of  blood  from 
the  coronary  to  the  intestinal  (splanchnic) 
circulation  to  assist  digestion. 

Finally,  alcohol  may  induce  digestive 
symptoms  which  may  be  caDed  indigestion. 
Many  will  have  experienced  the  mild 
flatulence,  heartburn  and  abdominal 
discomfort  which  occasionally  follows  over- 
indulgence or  a  late  dinner  the  night  before. 
For  the  alcohohc,  morning  nausea,  anorexia 
and  a  proneness  to  vomit  are  all 
manifestations  of  dependency.  It  is  not 
exactly  clear  whether  the  indigestion 
experienced  by  the  alcoholic  is  due  to  local 
effects  such  as  oesophagitis  or  gastritis,  is 


caused  by  more  profound  metabolic  effects 
on  the  hver  or  pancreas,  or  is  due  to  the 
central  cerebral  effects  of  long-term 
alcoholic  over-consumption. 

When  therefore,  a  patient  asks  for  a 
simple  preparation  to  ease  his  indigestion, 
his  need  may  be  greater  than  he  thinks.  It's 
always  worthwhile  making  a  simple  inquiry 
about  symptoms  relating  to  the  other 
conditions  outlined  above  so  that  early 
referral  to  the  GP  may  be  activated.  Those 
symptoms  which  should  be  regarded  as 
danger  signals  are  listed  in  table  3. 

In  the  main,  beware  symptoms  which  are 
not  obviously  food-related  and  seem  to  come 
after  exercise.  Inquire  whether  a  previous 
OTC  preparation  has  proved  ineffective  or 
effective,  and  if  it  has  been  re-prescribed 

Table  4.  Danger  signs  on 
looking  at  the  patient 

Weight  loss 

Pallor 

Anaemia 

Jaundice 

Breathlessness 

Blue  colour  of  lips  (cyanosis) 


The  compounds  used  for  acid 
neutralisation  in  antacid  formulations  are 
weak  bases  which  have  diffemces  in 
chemical  behaviour  and  pharmacological 
action.  They  are  combined  in  various 
proportions  and  in  every  conceivable 
combination  in  an  attempt  to  produce  an 
"ideal"  antacid.  The  American  Hospital 
Formulary  lists  over  120  different 
formulations,  while  the  British  National 
Formulary  lists  60,  approximately  20  of 
which  are  NHS  prescribable.  With  the 
plethora  of  formulations  available,  is  one 
better  than  another,  or  should  price  alone  be 
the  deciding  factor  in  antacid  choice? 

The  total  neutralisation  capacity  and  rate 
of  reaction  vary  with  the  compound  and 
there  are  many  in  vitro  tests  to  assess  these 
parameters.  But  tests  to  measure  total 
neutralisation  capacity  are  largely  irrelevant 
to  the  prediction  of  in  vivo  efficacy.  The 
amount  of  unreacted  antacid  remaining  in 
the  stomach  is  a  dynamic  balance  between 
the  rate  of  reaction  of  the  material  and  the 
rate  of  gastric  emptying.  Magnesium 
trisilicate,  for  example,  reacts  very  slowly  so 
the  majority  of  the  dose  leaves  the  stomach 
unused. 

A  component  of  the  widely-used 
magnesium  trisilicate  mixture  BP 
magnesium  trisHicate  itself,  fails  the  current 
US  Pharmacopoeia  tests  for  non- 
prescription antacids  and  it  cannot  raise  the 
pH  to  an  acceptable  range  when  acid  is 
added  to  it  at  physiological  rates.  The 
formulation  owes  all  of  its  buffering  capacity 
to  the  sodium  bicarbonate  and  magnesium 
carbonate  components. 


Are  all  anf  qc 

Dr  Neena  Washington,  of  the 
University  of  Nottingham,  argues 
that  the  combinations  of  ingredients 
in  antacid  preparations  do  not 
always  make  sense. 

The  failure  to  demonstrate  any  useful 
antacid  action  of  the  principal  ingredient 
calls  into  question  the  rationale  for  the 
inclusion  of  magnesium  trisilicate  mixture 
BP  on  the  present  "white  list".  Even  if  the 
silica  gel,  produced  by  the  magnesium 
trisilicate  on  reaction  with  the  gastric  acid, 
has  mucosal  protective  properties,  it  is 
unlikely  that  sufficient  will  be  generated  in 
the  stomach  to  have  a  useful  effect. 

Antacid  formulations  may  contain  other 
materials  in  addition  to  the  basic  compounds 
which  perform  useful  neutralisation,  for 
example,  dimethicone 
(polydimethylsiloxane)  or  simethicone 
(dimethicone  and  silica,  also  known  as 
activated  dimethicone).  Dimethicone  is 
added  as  an  anti-foaming  and  deflatulent 
agent,  the  silica-activated  form  being  more 
effective. 

There  appears  to  be  no  firm  evidence  in 
the  literature  supporting  the  claims  that 
addition  of  dimethicone  to  an  antacid 
appreciably  increases  its  therapeutic 
effectiveness.  The  original  rationale  for 
inclusion  of  this  material  with  antacids  is  that 
it  alleviates  bloat  in  ruminants.  The  evidence 
for  a  defoaming  action  in  vivo  is  based  on  X- 


excessively.  If  there  is  difficulty  with 
swallowing,  weight  loss,  lack  of  appetite, 
change  of  bowel  habit  or  rectal  bleeding, 
then  the  patient  certainly  does  not  have 
simple  indigestion! 

In  addition  to  the  simple  inquiry,  a 
cursory  look  at  the  customer  might  also  ring 
the  alarm  bells  (table  4).  If  a  person  you've 
known  for  years  comes  in  having  obviously 
lost  weight,  then  beware!  Colour  of  facial 
skin  is  easily  noticed  and  sallowness,  pallor 
or  frank  anaemia  should  put  you  on  your 
guard,  as  should  obvious  breathlessness  at 
rest  or  a  purple  hue  around  the  lips 
(cyanosis).  Under  these  circumstances,  the 
patient's  "indigestion"  reflects  more 
aggressive  disorders. 

It's  fair  to  say  that  provided  the  risk 
features  have  been  excluded  and  a  cursory 
inspection  of  the  face  reveals  no 
abnormality,  it's  very  safe  to  prescribe  a 
proprietary  antacid  or  gastric  reflux 
suppressant,  always  provided,  of  course, 
that  the  prescription  is  not  repeated  with 
excessive  frequency,  or  proves  ineffective  to 
alleviate  the  symptoms,  when  a 
recommendation  to  seek  medical  advice 
promptly  should  be  given. 


Techniques  for 
investigating  dyspepsia 

What  happens  when  the  pharmacist  directs  a  patient  to  the  doctor?  Dr 
David  Williams,  of  Reckitt  &  Colman's  Pharmaceutical  Division,  looks  at 
the  techniques  used  for  accurate  diagnosis  of  the  serious  disease  that  may 
be  the  cause  of  dyspepsia. 


For  many  years  the  traditional 
investigation  carried  out  in  patients  with 
dyspeptic  symptoms  was  a  barium  meal, 
later  the  double  contrast  barium  meal.  Some 
idea  of  the  frequency  with  which  doctors  see 
such  patients  and  the  incidence  of  serious 
diseases  is  given  in  table  1 . 

In  recent  years,  however,  the 
development  of  investigational  techniques 

Table  1 .  Incidence  of 
consultations  for  dyspepsia  in 
general  practice 

50  cases  per  1 .000  patients 
10-12  ulcers  (mainly  duodenal)  per  year 
1  gastric  cancer  per  year 
Oesophagitis  —  very  common  (30  per  cent) 
High  Risk  patients  —  Q  male  Q  over  60 
smoker  Q  continuous  pain  unrelieved 
by  antacids  Q  recent  onset  of  symptoms  and 
weight  loss. 


tlie  same? 


ray  contrast  techniques  which  are  non- 
quantitative.  Clinical  trials  have  relied  on 
analysis  of  questionnaires  and  have  not, 
therefore,  contributed  to  the  knowledge  of 
the  mechanism  of  action.  The  aspirin - 
induced  ulceration  models  in  the  rat  used  by 
Birtley  and  coworkers  do  not  provide 
conclusive  evidence  for  a  mucosal 
protective  action  of  dimethicone  against 
peptic  or  stress-induced  ulceration.  Peptic 
ulcers  have  been  demonstrated  to  develop 
only  in  the  presence  of  acid  and  pepsin. 

In  addition  to  the  lack  of  evidence 
supporting  the  anti-foaming  and  mucosal 
protective  actions  of  this  material,  many 
formulations  contain  both  aluminium 
hydroxide  and  dimethicone.  But  aluminium 
hydroxide  has  been  shown  to  decrease  the 
defoaming  action  of  dimethicone  in  vitro. 

The  group  of  alginate-containing 
preparations  are  also  classed  as  antacids,  eg 
Liquid  Gaviscon  (Reckitt  and  Colman). 
These  preparations  are  advocated  for  the 
treatment  of  gastro-oesophageal  reflux  and 
not  general  dyspepsia,  and  they  should  not 
strictly  be  classed  with  antacids  since  they 
do  not  neutralise  the  bulk  of  the  gastric 
contents.  The  sodium  bicarbonate  which 
they  contain  is  not  used  for  its  neutralisation 
properties,  but  rather  to  produce  carbon 
dioxide  bubbles  by  reaction  with  gastric 
acid.  The  gas  bubbles  become  entrapped  in 
the  gel  structure  of  the  alginate  and  produce 
a  floating  layer  on  the  gastric  contents. 


These  materials  are  believed  to  act  by  tw?o 
mechanisms,  firstly  as  a  mechanical  barrier 
which  impedes  reflux  episodes  and, 
secondly,  in  the  event  of  reflux,  the  neutral 
alginate  would  be  refluxed  in  preference  to 
the  gastric  acid. 

The  rationale  for  the  inclusion  of  antacid 
materials  in  raft-forming  antacids  such  as 
Algicon  Suspension  (Rorer)  and  is  to  gain 
the  benefits  of  both  ie  to  neutralise  the  acid^ 
form  a  raft.  It  has  been  demonstrated  in  vitro 
that  particulate  antacids  significantly  reduce 
the  strength  of  the  raft  which  results  in 
decreased  resistance  to  gastric  mixing  in 
vivo.  The  alginate  traps  the  antacid  making 
it  unable  to  neutralise  the  bulk  of  the  gastric 
contents,  and  reduces  its  neutrahsing  power 
even  if  the  raft  is  totally  destroyed  So, 
alginate  and  antacid  appear  incompatible  in 
a  single  formulation. 

The  cost-benefit  ratio  of  hquid  antacids  is 
considered  to  be  better  than  tablet  antacids, 
however  tablets  are  more  convenient  to 
carry  about  than  hquids.  The  most  effective 
liquid  antacids,  which  are  composed  of 
either  aluminium  or  magnesium  hydroxide, 
vary  in  buffering  capacity  from  3  to  4.2 
mEquiv.  of  antacid  per  ml. 

Although  antacids  are  established 
medications,  the  formulations  vary 
enormously  both  in  neutralisation  capacity 
and  mode  of  action.  Many  of  the 
formulations  appear  to  be  based  on  data 
generated  20  to  30  years  ago,  or  poorly 
supported  claims  in  the  literature.  The 
rationalisation  of  both  the  testing  methods 
and  the  number  of  formulations  available  is 
long  overdue. 


such  as  endoscopy,  24  hour  pH  monitoring 
and  scintigraphy  coupled  with  more 
rational,  structured  assessment  of  the  nature, 
anatomical  location  and  characteristics  of 
the  presenting  pam,  have  made  it  possible  to 
improve  the  accuracy  of  diagnosis  of 
dyspepsia. 

Given  the  possibility  that  a  patient  with 
dyspepsia  symptoms  may  have  a  serious 
underlying  disease,  it  is  important  that  an 
accurate  diagnosis  is  rapidly  achieved. 

In  the  1970's,  the  diagnostic  accuracy  m 
patients  with  abdommal  pain  was  only  about 
50  per  cent  while  negative  laparotomy  rates 
were  as  high  as  60  per  cent  in  some  centres. 
Several  studies  also  showed  that  half  the 
patients  with  dyspepsia  or  lower  gut  pain 
were  not  even  diagnosed  correctly  at  the  first 
hospital  visit  and  that  the  majority  of  GP 
requested  barium  meals  were  normal. 

The  investigative  technique  that  has 
improved  diagnosis  in  dyspeptic  patients 
more  than  any  other  in  the  last  two  decades 
has  been  the  increasing  use  of  flexible 
endoscopes.  Although  double  contrast 
barium  x-ray  studies  can  readily  and 
accurately  demonstrate  hiatus  hernia  and 
ulceration  in  the  stomach  and  duodenum, 
conditions  such  as  oesophagitis,  gastritis 
and  duodenitis  can  only  be  diagnosed  by 
endoscopy.  Endoscopy  also  allows  serial 
observations  and  biopsy  of  possibly 
neoplastic  lesions,  and  makes  it  possible  to 
follow  the  healing  of  ulcers  etc  during  a 
course  of  drug  treatment. 

However,  several  endoscopic  screening 
studies  in  patients  with  dyspepsia  have 
shown  that  approximately  30  per  cent  of 
patients  have  no  detectable  organic  disease. 
Not  only  does  this  mean  that  these  patients 
are  being  (unnecessarily?)  subjected  to 
invasive  tests,  but  they  may  potentially 
prolong  the  delay  before  "serious"  cases  are 
seen  in  the  clinic. 

Attempts  have  therefore  been  made  to 
evaluate  pre-screening  questionnaires  prior 
to  endoscopy,  to  determine  whether  they 
can  reduce  the  number  of  non-serious  cases 
being  endoscoped. 

The  pioneering  work  was  earned  out  by 
DeDombal  in  1975,  in  which  the  pattern  of 
symptoms  eUcited  with  a  carefully  structured 
questionnaire  made  it  possible  (by  reference 
to  the  accumulated  database  on  a 
microcomputer)  to  predict  with  a  high 
degree  of  certainty  what  was  the  underlying 
cause  of  particular  abdominal  symptoms. 

Similarly,  m  1982,  Creen  assigned 
"weighting  scores"  to  symptoms  and 
demographic  features  to  allow  calculations 
of  probable  diagnosis  based  on  the  patient's 
history.  A  simpler  approach,  which  may  be 
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more  generally  applicable  for  the  GP,  is  the 
"risk  factor"  system  devised  by  Mann,  in 
which  certain  key  factors  (see  table  2)  were 
likely  to  predict  which  dyspeptic  patients 
needed  endoscopic  investigation. 

Using  this  system  they  demonstrated  that 
30  per  cent  of  patients  did  not  need  to  be 
endoscoped,  while  stiU  detecting  98  per  cent 
of  all  serious  cases. 

What  has  been  revealed  by  such 
endoscopic  screening  tests  is  the  common 
occurrence  of  conditions  such  as 
oesophagitis  with  or  without  hiatus  hernia.  In 
Saunders'  series  (see  table  3)  only  17  per 
cent  of  the  patients  with  evidence  of  organic 
disease  had  frank  ulceration  and 
oesophagitis  was  clearly  a  major  cause  of 

Table  2.  Predictive  factors  for 
serious  underlying  disease  in 
patients  with  dyspepsia 

Age>  50  years 
Male  sex 

History  of  vomiting 
Smoking 

Past  history  of  peptic  ulcer  or  hiatus  hernia 

(From  Mann  el  aJ  1983) 


dyspeptic  symptoms. 

Although  ulcers  can  now  be  readily 
diagnosed,  some  patients  experience 
oesophageal  symptoms  in  the  absence  of 
frank  oesophagitis  and  for  these,  techniques 
such  as  prolonged  oesophageal  pH 
monitoring  or  gamma  scintiscanning  have 
made  it  possible  to  identify  the  underlying 
cause  of  their  dyspepsia. 

Stancui  &  Bennett  demonstrated,  using 
prolonged  overnight  pH  recording,  that 
dyspepsic  symptoms  such  as  heartburn 
accompanied  acidification  of  the  lower 
oesophagus  due  to  gastro-oesophageal 
reflux,  and  that  treatment  with  an  alginate 
raft-forming  product  was  able  to  reduce 
such  reflux  and  the  incidence  of  symptoms. 
The  pH  monitoring  techniqiie  has  also  been 
used  to  monitor  gastric  acidity  over  24  hour 
periods  in  studies  in  which  H  ,  receptor 
antagonist  drugs  have  been  used  to  heal 
duodenal  ulcers. 

Gamma  scintigraphy  is  a  newer 
technique  which  has  been  used  mainly  to 
study  gastric  emptying  rates  of  radioactive 
labelled  meals  where  delayed  gastric 
emptying  can  give  rise  to  dyspeptic 
symptoms. 


29°6 


Distribution  of  disease  in  559  patients 

(finding  alone  ot  in  combination) 


23% 


21%) 


17§ 


^6% 


Table  3. 


In  conclusion,  the  use  of  carefully 
structured  questionnaires,  coupled  with 
endoscopic  evaluation,  can  improve  the 
accuracy  of  the  diagnosis  of  the  underlying 
organic  cause  of  dyspeptic  symptoms  in  the 
majority  of  patients.  In  the  30  per  cent  who 
have  no  apparent  cause  for  their  symptoms  it 
is  probable  that  emotional  factors  and 
consequent  motility  disturbances  in  the 
gastro-intestinal  tract  are  the  underlying 
cause  of  the  problem. 

What  is  certain  is  that  patients  should  not 
be  treated  for  prolonged  periods  with  simple 
antacids  without  referral  to  their  doctor. 


RECKin  &  COLMAN  ARE 
PLEASED  ID  BE  ASSOCIATED 
WITH  THE  FIRST 


CHEMISTa 


Reckltt  &  Colman  Pharmaceutical  Division,  manufacturers  of  Gaviscon.® 


Pharmacist's  Indigestion 
Symposium  Pack,  which  includes 
patient  advice  leaflets  on 
indigestion  is  available  on  request. 

Please  write  to: 
Reckitt  &  Colman 
Pharmaceutical  Division 
PO  Box  15,  Rugby 
Warwickshire  CV22  7BR 
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COUNTERPOINTS 


Are  you  sitting 
comfortably? 


Beechwell  Ltd  are  launching  their  Prudence  disposable  toilet  seat 
covers  to  the  chemist  trade  this  month.  The  product  has  been 
available  by  mail  order  for  some  time,  and  is  now  being  launched 
nationally  through  wholesalers.  During  the  first  three  weeks  of 
June  Prudence  will  be  advertised  in  Woman's  Weekly,  Woman 
and  My  Weekly,  stating  that  it  is  available  from  chemists. 

The  covers  are  made  from  tissue  and  designed  to  flush  away. 
The  company  says  it  can  also  be  used  as  emergency  toilet  paper. 
Inside  each  box  of  20  (£1 .39)  are  two  separate  packs.  Display 
outers  contain  24  boxes.  Beechwell  Ltd,  Newcastle  Road, 
Congleton,  Cheshire  CW124HS. 


Tangle  test'  for  the  extra 
dimension  

Elida  Gibbs  are  promoting  Dimensions  with  a  money-back 
guarantee.  Consumers  are  asked  to  take  the  "tangle  test"  and  if , 
after  shampooing  with  Dimension,  the  comb  does  not  go  through 
more  smoothly  and  gently,  leaving  hair  tangle-free  and  m  better 
condition,  Elida  will  refund  the  purchase  price  m  full.  And 
satisfied  users  are  offered  a  15p  off  next  purchase  coupon. 

A  limited  quantity  of  trial  size  bottles  are  available,  pre-priced 
at  £0. 19.  Ehda  Gibbs  Ltd,  43  Portman  Square,  London  WIA  IDY. 

New  look  5ml  spoon 

The  redesigned  5ml  medicine  spoon  is  now  available  from 
Ashwood  Timber  &  Plastics.  The  new  model,  dubbed  the  MK6  by 
Ashwoods,  is 
manufactured  in 
glass-clear 
polystyrene  to  British 
Standards 
specifications; 
polypropylene 
versions  are  available 
to  special  order. 

The  new  spoon 
differs  from  its 

predecessor  in  three  respects:  it  is  shorter;  takes  a  measured  5ml 
dose  while  lying  flat;  and  will  free  stand  on  the  end  of  its 
redesigned  box-sectioned  handle  so  that  it  can  be  stored  with  the 
spoon  bowl  clear  of  possibly  contaminated  surfaces  (cost  around 
£7  per  1,000).  Ashwood  Timber  &  Plastics  Ltd,  Ply  fa  House, 
Leven  Road,  London  E14  OLN. 
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Here  are 
reasons  to 
stock  this 
versatile 
healer  for  the 

wholefamily 

© 


Distributed  nationalh' 
bv  Unichcin  (Product 
Code  P782292); 
Macartliv  (Product 
Code  060-210);  and 
Vestric  (Product  Code 
CAL447A). 


(D 


Also  available  from 
local  wholesalers. 


Hcavweight  national 
and  specialist  press 
ad\'ertising  support. 


0 


Display  outers  of  6 
Unit  RSP£1.80. 
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Special  introducton 
discount  gives 
38%  PO.R. 
available  only 
from  wholesalers. 


Recommended  by 
many  midwives  to 
nursing  mothers  with 
sore  nipples. 


® 


A  very  effective 
general  wound  healer. 


Ver\'  wide 
endorsement  from 
health  professionals. 


Indications:  To 
promote  healing  of 
cuts,  wounds, 
cracked  or  dr\'  skin 
and  sore  nipples  in 
nursing  mothers. 


G)ntra-indications: 
None  known. 

Fact  pack  on 
Weleda  Calendula 
and  general 
information 
I  on  all  Weleda 
 '  products  from: 

Weleda  (UK)  Ltd,  Hcanor  Road,  Ilkeston, 
Derbyshire,  DE78DR. 


THE  PACK  WITH  MORE 
GET  UP  AND  GO 


New-look  Multivite  is  one  multivitamin  that  won't  get 
left  on  the  shelf. 

Having  been  one  of  the  most  popular  multivitamins  with 
doctors,  Multivite's  new  consumer  packaging  gives  it  even  more 
appeal.  So  it's  likely  to  be  just  as  popular  with  your  customers. 

Liven  up  your  shelves  with  the  bright  new  look  of  Multivite. 


THEN  W-LOOK MULTIVITAMIN. 
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Onward  from  Galen 


The  Hertfordshire  countryside  has  been 
disturbed  repeatedly  by  intruders.  Some 
have  caused  destruction  and  disappeared, 
some  have  a  record  of  building,  others  have 
left  little  evidence  of  their  passing,  and  some 
have  been  embraced  within  the  community. 

Not  far  from  a  focus  of  current 
pharmaceutical  politics,  Mallinson  House, 
the  Romans  chose  to  build  Verulamium. 
Since  then  St  Albans  has  been  an  important 
centre  on  which  the  Saxons  and  Normans 
have  also  left  their  imprint. 

The  first  Verulamium  was  ransacked  by 
the  Iceni  from  East  Anglia  in  AD61,  but  was 
rebuilt  by  the  Romans  by  AD79.  When  the 
Roman  legions  were  recalled  to  Rome 
around  AD410  Verulamium  like  the  rest  of 
the  country  descended  into  the  Dark  Ages. 
The  Roman  buildings  became  rums  and 
disappeared  until  the  excavations  by 
archeologists  during  recent  years.  To  a 
degree  a  parallel  situation  arises  when 
considering  the  history  of  pharmacy  and 
medicine. 

Following  the  death  of  Hippocrates 
during  the  fourth  century  BC,  the  centres  of 
Greek  medical  learning  were  supported  by 
Alexandria  where  for  over  400  years  the 
Macedonians,  Greeks  and  Egyptians 
contributed  to  progress  m  medicine, 
surgery  and  science.  Together  they 
provided  the  basis  of  modern  anatomy  and 
therapy, 

Bonesetting  Romans 

Later  Rome  became  "the  centre  of  the 
Universe"  and  Greek  surgeons,  some 
prisoners  of  war,  tended  wounded 
gladiators.  The  Romans  learned  quickly, 
noting  that  the  patients  of  the  Greeks 
recovered  in  less  time  than  those  under 
Roman  surgeons  and  when  Julius  Caesar 
invaded  Britain  he  was  accompanied  by 
occulists,  bonesetters  and  general 
physicians  to  attend  his  forces.  This  was 
probably  the  first  organised  military  medical 
and  surgical  service  complete  with  front  line 
and  base  hospitals, 

Caesar's  was  a  preliminary  skirmish;  the 
"invasion  proper"  took  place  about  100  years 
later  when  Aulus  Plautius  invaded  m  AD43, 
and  gradually  over  a  period  Roman  ideas 
and  their  traditional  gods,  Jupiter,  Mars, 
Mercury,  Minerva,  and  Mithras  were 
overlaid  on  the  local  culture, 

Roman  medical  thinking  was 
conditioned  by  the  belief  that  illnesses  or 
diseases  were  punishments  for  offending  the 
gods  or  a  wrath  of  some  higher  spirit.  When 
diseases  were  "cured"  or  "disappeared"  then 
the  god  or  spirit  had  been  appeased  by 
appropriate  acts.  However  during  the  first 
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To  commemorate  the  NPA 
Show  at  historical  St  Albans. 
Arthur  Wright,  former  editor. 

C&D.  and  pharmaceutical 
historian,  looks  at  pharmacy 
through  the  ages. 

century  AD  the  influence  of  Greek  doctors 
increased,  the  Greek  culture  reflecting  a 
great  deal  from  the  writings  of  Hippocrates 
and  his  followers  m  the  fourth  and  fifth 
centuries  BC. 

They  used  a  wide  variety  of  herbs,  milks, 
wmes,  vegetables  and  fats,  together  with 
algae,  almonds,  althaea,  aparine  (goose 
grease),  asphalt,  carrot,  cinnamon, 
cummin,  excrements  (ass,  goat,  mule,  goose 
and  fox),  frankincense,  horns  (ox,  goat, 
stag),  myrrh,  pepper,  pitch,  quicklime,  salt, 
squill,  sulphur,  verdigris  and  worms. 
Although  treatmg  patients  with  preparations 
of  such  drugs,  using  them  in  eye  lotions, 
fermentations,  gargles,  pills,  ointments,  oils 
and  pessaries,  the  followers  of  Hippocrates 
stressed  the  importance  of  diet  m 
maintaining  health. 

Surprisingly,  it  is  a  man  who  was  not  a 
doctor  who  throws  some  light  on  Roman 
medicine  and  surgery.  Aurelius  Cornelius 
Celsus  in  AD30  published  his  work  De  Ee 
Medica,  based  on  the  Hippocratic  writings 
but  including  other  material,  especially 
descriptions  of  surgical  procedures  and 
instruments.  He  described  plastic  repairs  of 
nose  and  mouth,  of  cutting  for  stones, 
excision  of  goitres  and  extraction  of  arrows. 

Scribonius  Largus  m  his  De 
Compositione  Medicamentorum  AD73 
acknowledged  the  value  of  the  Celsus 


publication.  Largus,  a  physician,  later 
accompanied  the  Roman  invading  forces  m 
Britain.  Another  source  of  Greco-Roman 
medications  is  that  of  Dioscorides 
(AD50-100),  who  accompanied  the  Roman 
armies  and  studied  the  local  flora.  His  great 
work,  De  Uruversa  Medicina,  describes  over 
500  plants  together  with  animal  and  metallic 
substances  and  was  quoted  by  materia 
medica  authors  until  the  17th  century. 

The  author  who  has  probably  provided 
the  greatest  body  of  classical  medical 
material  is  Galen  of  Pergamon  around 
ADl 30-201.  His  output  was  prodigious.  He 
studied  medicine  m  Pergamon,  Smyrna, 
Corinth  and  Alexandria,  was  a  surgeon  to 
the  Pergamon  gladiators,  and  a  born 
physician  versed  m  anatomy  and  physiology. 
He  followed  the  Hippocratic  theory  for  the 
four  humours,  blood,  phlegm,  black  bile 
and  yellow  bile,  and  his  own  doctrine  of  four 
basic  temperaments  —  sanguineus, 
phlegmatic,  melancholic  and  bilious.  The 
humours  had  different  characteristics  —  the 
blood  was  hot  and  humid,  the  phlegm  cold 
and  humid,  black  bile  cold  and  dry,  yellow 
bile  hot  and  dry.  Diseases  were  thought  to  be 
caused  by  alteration  of  the  humours. 

Galen  classified  his  materia  medica 
accordingly,  and  in  spite  of  his  erroneous 
ideas,  which  were  held  until  the 
Renaissance,  some  of  his  therapy  was 
effective,  for  example,  his  use  of  opium  and 
the  purges  colocynth  and  rhamnus. 
Hyoscyamus  and  hellebore  are  other 
examples. 

The  literature  available  to  the  Greco- 
Romans  also  included  descriptions  of 
pharmaceutical  processes,  such  as  the 
extraction  of  oils  from  herbs  by  either 
pressure  or  macerating  in  hot  water  and 


Summer-time 

MAGIC 


n 


There  is  no  need  for  hay  fever  to  spoil 
the  magic  of  Summer.  Proven  over  many 
years,  Piriton  (Qilorpheniramine  Maieate 
BP)  is  now  available  in  a  new  blister  pack 
of  small,  easy-to-swallow  tablets  for  your 
recommendation. 

Piriton  is  made  by  Allen  &  Hanburys 
and  has  an  established  reputation  for 
effective  therapy,  trusted  by  professionals 
and  remembered  by  name  by  the  public. 
-  y  Hay  fever  need  not  spoil  the  magic  of 

J'/. '  Summer. 
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©PIRITON 


FOR  THE  RELIEF  OF  HAYFEVER,  .  ^ 

INSECT  BITES  &  SKIN  ALLERGIES        "^^^  ^ 


30  tablets  4mg 


PIRITON 

}jow  Priced  Professional  HaypeverTreatment 

^^s!  Allen  &  Hanburys  Limited, Greenford,  Middlesex  GB6  OHB.  Piriton  is  a  trade  mark. 
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The  Roman  theatre  at  St  Albans  —  an  aerial  shot 


collecting  the  oily  fraction.  Volatile  oils 
could  be  extracted  using  olive  or  castor  oils 
or  wine.  Goat  hooves,  porcupines,  snails, 
etc,  were  heated  and  the  resultant  ashes 
apphed.  A  wide  variety  of  herbs  and  mineral 
substances  were  subjected  to  a  grinding 
process  and  aromatic  fats  were  prepared  by 
incorporating  cassia,  cardamon  and 
cinnamon,  etc.  The  preparation  of 
ointments,  plasters,  lotions,  liniments  and 
vinegars  called  for  a  variety  of  known 
techniques.  Suppositories  and  pessaries 
were  made  by  absorbmg  medicaments  on  to 
soft  wool  and  usmg  the  resultant  "pack"  or  by 
incorporatmg  the  therapeutic  agent  m  a  soft 
base. 

Sewers  and  hypocausts 

Thus  the  Roman  period  provided  an  era  for 
the  development  of  Greek  traditional 
medicine,  but  httle  can  be  traced  of  the 
Roman  contribution,  except  in  baths, 
sanitation,  sewers  and  the  hypocausts,  each 
of  which  contributed  enormously  to  public 
health. 

Overall  the  Romans  made  an  indelible 
mark  on  Bntain  (buildmgs  and  roads)  and  its 
heritage  (law  and  order).  The  country  had 
become  a  "Romanised"  outpost  and  from,  the 
4th  century  AD  had  adopted  Christianity. 
Nevertheless  there  were  problems.  The  Picts 
and  Saxon  pirates  became  an  increasing 
menace  when  the  Roman  Empire  itself  was 
under  stress  elsewhere,  and  gradually 
(AD410-520)  the  change  to  a  pagan  Anglo- 
Saxon  England  took  place.  It  was  not  until 
AD597  that  paganism  was  agam  supplanted 
by  Christianity  and  monasteries  became 
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centres  of  learning.  St  Albans  Abbey  m 
AD793  was  such  an  example  being  rebuilt 
and  enlarged  by  the  Normans. 

Classical  medicme  had  become  overlaid 
by  the  Saxon  folklore  with  its  magic  and 
superstitions,  and  it  remained  to  the 
monasteries  to  maintain  infirmaries  where 
patients  were  treated  with  medicines 
prepared  from  herbs  grown  m  the  monastic 
gardens.  More  importantly  the  monks  in 
Western  Europe  ensured  the  information  was 
available  for  study  and  wider  dissemination 
by  copying  and  translating  the  Greco- 
Roman  works  and  the  later  Arabic  writings, 
especially  after  the  introduction  of  Caxton's 
printing  press  around  1477. 

In  the  Middle  Ages  pharmacy  was 
unregulated.  The  public  usually  had  to  rely 
on  folklore  and  self-medication  or  turn  to 
those  who  claimed  some  medical  knowledge 
and  experience.  Physicians  were  few  in 
number  and  not  available  to  the  general 
pubhc  for  fmancial  or  geographical  reasons. 

The  origin  of  modem  pharmacy  can  be 
discerned  m  the  cross  Channel  commerce 
in  spices,  drugs  and  perfumes  earned  on  by 
grocers  and  later  by  mercers  and  spicers. 
These  together  with  the  apothecaries  and  the 
chemists  and  druggists  provide  a  contmuous 
link  with  the  present  day  community 
pharmacist,  and  the  various  organisations 
that  have  represented  and  eschewed  his 
cause.  Thus,  albeit  m  a  tortuous  historical 
way,  it  seems  appropriate  that  Mallmson 
House  is  so  sited,  near  Verulamium  where 
doubtless  the  Greco-Roman  medicines  and 
treatments  were  introduced  to  those  m  the 
Hertfordshire  countryside. 


ALYSSA  ASHLEY 

WILL  BE  PRESENTING 
THEIR  OUTRAGEOUS 
NEW  FRAGRANCE  AT 
THE  FOLLOWING 
CHRISTMAS  TRADE  FAIRS: 

Hotel  Piccadilly  Manchester: 

Monday  June  15th  — 
Wednesday  June  17th 
Inclusive 

The  Mount  Royal  Hotel 
London: 

Sunday  June  28th  — 
Tuesday  June  30th 
Inclusive 

The  Grand  Hotel  Brighton: 

Sunday  July  5th  — 
Wednesday  July  8th 
Inclusive 


Come  along  and  visit  our 
Stand  where  a  10% 

Discount  will  be  on  offer 
for  all  orders  placed 

at  any  of  the  above  fairs. 


This  could  be 
the  last  straw  for 
other  Baby  Juices! 


Nowthe*Brand  Leader  has 
smart  new  boxes 
a  straw  on  every  pack 
even  more  advertising  money 


'  Independent  consumer  audit  data: 
volume  brand  leader  in  ready  to  drink  pure 
baby  juice  sector  since  February  1986. 


Robinsons  Pure  Baby  Juices  didn't 
rest  on  their  brand  leadership  last 
year— they  just  grew  and  grew. 
And  now  Robinsons  have  made 
sure  that  1987  will  be  an  even 
better  year! 

•  Redesigned  packs  to  echo 
the  Baby  Food  Range  and  really 
stand  out  on  your  shelves. 

•  Now  a  straw  on  every  pack  — 
ideal  for  toddlers  as  well  as 
babies,  so  more  sales  for  you. 

•  National  Television  and  big 

spaces  in  magazines  specially  selected 
for  their  high  young-mum  readership. 

•  Thousands  of  free  vouchers  for  mums 
to  use  in  your  shop. 


This  colour-coded  message  on  every 
Robinsons  Baby  Box,  plus 
the  considerable  saving 
over  bottles,  means  that 
once  mums  try  Robinsons 
Pure  Baby  Juices  —  they 
goon  buying! 
So  stock  up  and  give 
Robinsons  pride  of  place 
on  your  shelves! 


.  Andfherek 
meHmQpikey 
fhe  star  of  the 
newMinsons 
campaign. 


LOW  ACIDITY 


NO  ADDED  SUGAR 


NO  PRESERVATIVES 


NO  ARTIFICIAL  COLOURING 


NO  ARTIFICIAL  FLAVOURS 


NO  ARTIFICIAL  SWEETENERS 


All  you  need  to  know  about 
stocking  and  selling  Pure  Baby  Juices 
Is  Robinsons . . .  naturally! 
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MB¥  jy  SCE  1^  BABY  JUICE " 
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Apple  &  Oranj        Apple  &  ^pple  &  Cherry 

Juice      Blackcurrant  Juice  *^  Juice 


PURE 
BABY  JUICE 

a  Esse     WSa  »)0  IKBIK! 

Apple  Plum  & 
Orange  Juice 
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Sensitivity  reactions 
experienced  by  contact  lens  wearers 
due  to  preservatives  and  enzymes  found 
in  conventional  solutions  are  a  major 
reason  why  up  to  40%  of  patients 
fitted  with  contact  lenses  stop 
wearing  them  altogether. 

CooperVision  has  answered 
the  problem  with  solutions 
that  are  free  from  preservatives 
and  enzymes  -  a  complete 
range  for  hard,  soft  and  gas 
permeable  lenses. 

The  CooperVision  range 
simplifies  stocking,  reduces  after- 
care problems  and  assures 
patient  compliance. 
Stock  and  display  the 
CooperVision 
range  of  solutions. 


PRESERVATIVE  FREE 
ENZYME  FREE 
PROBLEM  FREE 


The  first|)reservative  and  enzyme-free  range 
of  solutions  suitable  for  all  contact  lenses. 
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CLERZ 


@gperVision<ef 


Further  information  available  on  request  from:- 

CooperVision  Ltd -Permalens  House  1  BotleyRoad  Hedge  End  Southampton  S03  ^,JdB. 
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SKINCARE 


Skincare 
-  a  soft 
touch? 


V 


Cleopatra  bathed  in  asses  milk,  country 
maidens  washed  in  the  morning  dew. 
Joan  Collins  uses  Vaseline  —  all  to  find  that 
secret  of  eternal  youth,  a  beautiful 
skin.  Women's  magazines  exhort  their  readers 
to  cleanse,  tone,  moisturise,  and  exfoliate, 
and  manufacturers  display  an  ever-increasing 
range  of  products,  from  the  simplest  cleanser  to 
highly  sophisticated  ranges  endorsed  by 
eminent  heart  surgeons. 

C&D  guides  you  through  the  pots  and  potions. 


Skmcare  is  a  market  of  promises: 
smoother  skm,  fewer  wrinkles,  an  end  to 
blemislies,  eternal  youth  in  a  jar.  In  fact  no 
certain  way  has  yet  been  found  to  stop  or 
reverse  the  skin's  natural  ageing  process, 
but  you'd  never  know  that  from  readmg 
through  the  advertisements  for  some 
premium  skincare  ranges. 

Very  expensive  anti-agemg  creams  are 
an  area  which  has  seen  a  lot  of  activity  this 
year,  with  launches  by  Helena  Rubenstein, 
Estee  Lauder,  Dior  and  Chanel,  all  with 
varying  scientific-sounding  claims  and 
heavy  women's  Press  advertising.  All  those 
products  will  have  their  dedicated  foUowmg, 
but  m  general  British  women  don't  spend 
large  amounts  on  skincare,  particularly 
compared  to  their  French  and  German 
counterparts.  And  it  seems  British  women 
don't  believe  the  claims  that  some 
manufacturers  make.  Chesebrough-Pond's 
Annick  Devillard  says:  "British  women  want 
effective  quality  products  at  a  reasonable 
price.  A  lot  of  British  women  have  dabbled 
m  premium  skincare  and  have  become 
disillusioned.   They  don't  believe  those 


super-duper  claims.  They  just  want  good 
products  they  can  afford." 

The  total  market  is  worth  £206m  (AGB). 
Moisturisers  take  the  hon's  share  with  £86m, 
but  cleansers  are  showing  good  growth  and 
currently  take  around  £45m.  While  the 
premium  end  of  the  market  becomes  ever 
more  scientific  and  sophisticated,  the  mass 
market  is  going  for  simple  fragrance-free 
products,  plain  and  simple  packaging. 

Pseudo-sensitivity 

Particularly  good  growth  apprears  to  be 
commg  from  products  for  sensitive  skm.  Roc 
say  this  is  because  many  women  beheve  they 
have  sensitive  skin  even  if  it's  actually  just 
become  drier  with  age  and  therefore  more 
prone  to  irritation.  Other  manufacturers 
comment  that  women  like  to  think  their  skm 
IS  sensitive  because  it  makes  them  feel 
special  —  the  "Princess  and  the  pea" 
approach. 

New  product  innovation  has  come 
mainly  m  three  areas:  exfoliating  products, 
eyecare  and  rinse-off  cleansers. 

Exfoliation  is  designed  to  slough  off  the 


dead  cells  that  can  build  up  in  the  skin's 
surface,  and  the  products  should  usually  be 
used  once  or  twice  a  week  rather  than  as  part 
of  the  everyday  routine.  New  m  this  area  are 
Thomas  Christy's  peach  facial  scrub,  the 
Body  Shop's  Japanese  washing  grains,  and 
Aapn  facial  scrub  gentle  —  the  latter  aimed 
partly  at  people  who  want  products  for 
sensitive  skins. 

A  new  kind  of  eye  product  has  appeared 
over  the  past  year  or  so.  In  the  past  women 
have  always  been  offered  particularly  rich 
creams  for  the  eye  area,  where  the  skm  is 
thin  and  delicate.  The  newer  products  are 
formulated  to  gently  tone  the  skm  rather  than 
load  it  with  moisturisers.  Among  them  are 
Klorane  cornflower  eye  gel,  Blackmore's 
eye  gel,  and  the  Body  Shop's  elderflower 
eye  gel. 

Finally  the  market  has  also  seen  a  crop  of 
cleansers  designed  to  attract  those 
consumers  who  like  the  feel  of  soap  and 
water.  They  are  applied  like  a  normal 
cleanser  but  are  rinsed  rather  than  tissued 
off.  Vichy's  Aqua  Tendre  and  Pond's  facial 
washcream  are  the  latest  of  these. 
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'  e've  been  a  bit  slow  m  catching  up 
with  new  ideas,"  says  group  product 
manager  Annick  Devillard.  Company 
research  showed  that  the  Ponds  name  was 
very  much  trusted  by  women,  but  it  tended 
to  attract  mainly  the  older  ones.  Younger 
women  were  being  wooed  by  the  new  kinds 
of  products  that  were  appearing  elsewhere. 
This  year  sees  the  start  of  a  new  approach, 
with  advertising  and  promotions  stressing 
the  Ponds  heritage,  but  aiming  for  a  more 
modern  look.  They're  also  trying  to  move 
away  from  the  purely  functional  image  of 
some  of  the  products  towards  a  more 
luxurious,  cosmetic  image,  an  approach 
designed  to  make  women  feel  they  are 
pampering  themselves  when  they  use  the 
products. 

The  original  creams  range  will  be  joined 
by  Pond's  lotions  this  year,  a  range  of  three 
products  designed  to  be  used  together  as  a 
regime  —  the  company  says  this  approach  is 
becoming  increasingly  popular.  They  also 
envisage  some  mixing  and  matching  with 
the  creams,  which  now  include  night  cream, 
light  moisturiser,  and  from  this  month,  a 
facial  washcream  (150ml  £0.99,  100ml 
£1.60).  The  idea,  says  Ms  Devillard,  is  that 
the  range  will  offer  a  skincare  routine  to  suit 
the  needs  and  preferences  of  every  woman. 

The  lotion  range  comprises  deep 
cleanser,  packaged  m  green,  gentle  toner,  in 
blue,  and  light  moisturising  lotion,  in  pink. 
The  launch  will  be  supported  by  trial  sizes  in 
packs  of  three  50ml  bottles  of  each,  or  single 
50ml  bottles  (pack  of  three,  £1.65,  single 
50ml  £0.59.  Usual  packs  150ml  £1.65). 

Stroiig  Ponds  branding  will  be  common 
to  the  whole  range,  and  all  advertising  will 
feature  the  sign-off  hne  "Ponds.  The  effect  is 
beautiful".  The  company  is  spending  £2. 5m 
on  advertising  for  the  brands  this  year,  and 
the  creams  will  be  offered  in  trial  size  jars 
during  July  (£0.49). 


Pond's  gef 
an  update 
for  1987 


Crusty  old  Queen  Victoria  may 
well  have  softened  up  with 
Ponds  creams.  The  company 
has  been  in  the  skincare 
market  for  over  100  years,  and 
the  original  products,  cold 
cream  and  vanishing  cream, 
are  still  being  used.  This  year 
though,  they're  going  for  a 
more  modern  approach. 


The  new  lotions  will  replace  the  Gentle 
Touch  range,  the  company's  previous 
attempt  to  capture  the  young  market,  which 
will  be  gradually  phased  out.  "We  learned  a 
lot  from  Gentle  Touch,"  says  Ms  Devillard. 
"We  found  that  women  liked  the  fresh,  clean 
looking  packs,  and  we're  incorporating  that 
in  the  lotions.  But  research  also  told  us  that 
women  trusted  the  Pond's  name,  and  that 
they  wanted  a  fragrance-free  product.  So 
we're  taking  advantage  of  that  too." 

Also  sharing  in  the  heavier  Ponds 
branding  is  the  cream  and  cocoa  butter 
range.  Launched  in  1982,  it  was  a  new 
departure  for  Ponds,  the  first  of  their  moves 
away  from  purely  functional  products. 
"Ponds  cream  and  cocoa  butter  is  all  about 
pampering,"  says  Ms  Devillard,  and  its 
advertising  reflects  a  luxurious  lifestyle. 
Pearlised  packs  have  been  introduced  for  a 
more  cosmetic  look,  and  advertising  this 
year  has  been  adapted  to  include  body 
mousse,  the  latest  addition  to  the  range,  and 
the  "Ponds.  The  effect  is  beautiful"  sign-off 
line.  Advertising  begins  next  month  on 
TVam,  running  through  to  August.  PR 
activity  is  focusing  particularly  on  the  body 
mousse,  which  the  company  is  promoting 
especially  as  a  Summer,  after-sun  product. 

Chesebrough-Pond's  second  attack  on 
the  skincare  market  comes  m  the  form  of  a 
probably  even  more  well-known  brand 
name:  Vaseline.  Both  the  original  petroleum 
jelly  and  the  Intensive  Care  range  will  be 
receiving  television  advertising  support  this 
year. 

The  Intensive  Care  range  is  positioned 
mainly  as  a  handcare  product,  and  in  this 
area  group  product  manager  Euan  Venters 
says  growth  is  coming  not  so  much  from  a 
rise  in  the  number  of  people  using  hand 
lotion  as  from  the  amount  and  freguency  of 
use.  Their  product  also  is  used  as  an  all-over 
continued  on  page  1133 
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Above:  Ponds  new 
facial  wash  cream, 
a  rinse-off 
cleanser. 


Left:  POS  leaflets 
back  Vaseline 
Petroleum  Jelly. 
Right:  Trial  size 
Vaseline  Intensive 
Care. 
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"I  had  heard  of  retits 
taking  weeks,  we  did  it  in 
a  weekend. 

First  impressions,  were  a 
feeling  of  space,  continuity 
of  stock  (many  customers 
thought  we  were  carrying  new 
lines!!)  and  a  bright,  clean 
atmosphere. 

There  Is  now  a  definite  customer 
flow,  vision  gr.eater  and  more 
Importantly  sales  and  profit  up" 

Kf\imK  LONDON  SEl 


Effective  layout,  Attractive  Displays 
and  the  Right  Environment  can  be 
achieved  by  a  Professional  Refit 
leading  to  increased  sales,  increased 
profit 

Beanstalk  have  over  35  years  of  retail 
experience  and  a  professionally  trained, 
national  network  of  sales  consultants  able 
to  offer  you  advice.  Contact  Beanstalk  now 
and  take  this  opportunity  of  increasing  your 
profit 


Telephone,  H.O.  (0243)  788111,  Northern 

061  834  8807,  Scotland  035  52  20691, 

or  send  off  the  coupon  for  our  full  colour  brochure 


Leasing  available. 


Beanstalk  Limited,  Freepost,  Chichester,  West  Sussex  P019  2BR 


fnat^*^ '  B^^^'^^ont^^^'  for  t*^^ 


in 

in' 


net 


8""    !,;sno"'/''^T^"""*^0  2AA■ 


•see 


19  port'" 


l,l>" 


BEATSON      GLASS      MAKES      BRAND  LEADERS 


^  Beatson  Clark  pic 


continued  from  page  1130 
moisturiser,    particularly   the   aloe  vera 
vanant,  which  is  especially  popular  for  alter- 
sun  use,  says  Mr  Venters. 

Promotional  activity  for  the  coming  year 
includes  a  re-run  of  the  new  leaf  commercial 
in  October,  as  part  of  a  £1.25m  campaign 
which  began  in  March.  The  original 
commercial  has  been  given  a  "human  touch" 
with  the  addition  of  scenes  showing  how  the 
product  might  be  used,  as  well  as  the  dried 
up  leaf  shots  that  have  come  to  symbolise  the 
brand.  Promotions  include  20  per  cent  extra 
free  packs  currently  running,  with  on-pack 
graphics  to  highlight  the  differences 
between  the  variants  and  special  Summer 
usage.  This  will  be  repeated  in  November 
and  December  (with  different  graphics) 
followed  by  trial  size  packs  m  January  and 
February  next  year. 

In  1988  the  brand  will  see  "major 
changes"  says  Mr  Ventners  —  but  they're  not 
giving  away  any  more  clues  yet. 

The  traditional  petroleum  jelly  will  be 
receiving  television  support  during  the 
second  hali  of  this  year  Promotional  activity 
includes  a  new  baby  care  leaflet  available  at 
POS  and  through  magazines. 


Chesebrough-Pond's  say  the  bulk  of 
their  business  is  still  done  through  chemists, 
despite  the  growth  shown  by  drugstores  and 
grocery  outlets.  To  help  chemists  hang  on  to 
their  share,  they  advise  making  the  most  of 
display  material.  Co-ordinate  display 
activity  with  what  manufacturers  are  doing 
in  terms  of  advertising,  says  Ms  Devillard  — 
window  displays  are  particularly  important 
for  jogging  the  consumers'  memory  about 


what  they  saw  advertised  on  television  the 
previous  night.  And  make  sure  that 
consumers  can  easily  find  the  products: 
"Despite  all  our  advertismg  we  still  see  Ponds 
products  on  the  bottom  shelf,"  says  Ms 
Devillard.  "Yet  walk  along  the  aisles  of  any 
supermarket  and  youH  always  see  the 
advertised  products  at  eye  level.  Then  there's 
instant  recall  at  point  of  sale  —  and  people 
grab  them." 


Sales  of  Vichy  products  have  trebled  m 
the  last  three  years,  going  from  £3m  m 
1984  to  £10m  this  year  —  good  news  when 
you  consider  that  every  penny  of  that  has 
passed  through  a  pharmacist's  till.  The 
company  is  rare  among  skmcare  companies 
in  distributing  solely  through  independent 
pharmacies,  and  those  who  haven't  seen  any 
of  this  year's  £10m  might  bear  in  mind  that 
they're  looking  to  double  their  accounts 
(currently  at  around  3,000)  by  1991 . 

The  company  has  pharmacy-only 
distribution  in  its  native  France,  so 
continued  the  policy  over  here  when  it 
arrived  in  1971.  Says  sales  director  Tony 
Marnier:  "People  see  pharmacies  as  a  place 
to  go  for  objective  advice.  This  is  especially 
important  for  something  like  skmcare  where 
the  alternative  is  a  department  store  where 
the  consultants  are  linked  to  a  particular 
company." 

Advantages  for  the  pharmacist  include 
the  fact  that  all  Vichy  advertising  and 
promotion  directs  their  consumer  to  the 
pharmacy.  "Products  that  are  exclusive  to 
them  also  help  establish  the  identity  of  the 
pharmacy,  and  the  pharmacist  knows  he  is 
not  gomg  to  be  undercut  by  another  outlet," 
says  Mr  Marnier. 

The  pharmacy  assistant  plays  a  vital  role 
m  Vichy's  marketmg  strategy,  because  more 
often  than  not  she  is  the  one  who  gives  the 
impartial  advice  that  the  company  believes 
attracts  skmcare  purchasers  to  pharmacies 
in  the  first  place.  They  offer  training  and  are 
currently  expanding  their  training 
continued  on  page  1134 
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Ask  your  pharmacist  -  Vichy 
spread  the  word  on  siiincare 

What's  this?  A  cosmetics  company  that  sells  exclusively  through 
chemists?  There  must  be  something  Vichy  going  on  here! 
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Real  men  don't  wear  moisturiser 

Picture  the  scene:  Mick  Jagger,  in  a  television  commercial, 
holding  up  a  bottle  of  moisturiser  and  saying  "Maybe  itll  help  me 
stay  a  little  younger  looking  .  .  ."  If  it  doesn't  seem  quite  right, 
don't  worry  —  not  only  is  routine  skincare  for  men  going  to  be  a 
long  time  coming,  it's  going  to  look  very  different  from  women's 
when  it  does. 


continued  from  page  1133 
department.  The  company  also  ensures  that  1 
assistants  have  access  to  samples,  says  Mr 
Marnier:  "It's  much  easier  to  sell  a  product  if 
you  can  recommend  it  personally." 

POS  material  also  plays  a  big  part  in 
Vichy  marketing,  and  the  sales  force  that 
calls  on  all  the  accounts  are  responsible  for 
merchandising  the  products.  The  company 
says  it  has  invested  heavUy  in  counter  display 
material,  with  over  10,000  new  shelf  edgers 
and  gondolas  placed  in  outlets  last  year  and 
further  investment  m  counter  display 
material  planned  for  this  year. 

The  sales  force  has  more  than  doubled 
since  1984,  to  its  present  total  of  14. 

Promotional  activity  takes  the  form  of 
colour  magazine  advertising,  m  Sunday 
supplements  as  well  as  the  women's  Press, 
combined  with  sampling.  Back  m  1985  the 
company  began  sampling  with  three  million 
sachets.  This  was  increased  to  eight  million 
in  1986,  and  this  year  nearly  20  million 
sachets  will  be  distributed.  The  two  previous 
operations  were  carried  out  using  direct 
mail  but  the  company  has  since  found 
distribution  through  the  media  more 
effective  at  reaching  the  target  audience,  so 
this  year's  campaign  will  go  through 
magazines,  as  part  of  a  £1.5m  campaign. 

Both  Les  Nutratives  and  Les  Lumineuses 
have  been  sampled  this  way  already,  m 
Cosmopolitan  and  the  Mail  on  Sunday 
magazine.  In  both  cases  the  consumer  is 
offered  two  samples:  one  each  of  the  two 
variants  of  Les  Nutratives,  and  two  different 
shades  of  Les  Lumineuses.  Says  Mr  Marnier: 
"It  means  we  present  the  consumer  with  the 
choice  of  which  to  buy,  not  whether  to  buy!" 

Further  sampling  has  taken  place  m 
conjunction  with  Pifco,  with  samples  of 
Equalia  2000  being  distributed  with  facial 
saunas  and  samples  of  body  milk  and  hip 
and  thigh  cream  with  deep  heat  massagers. 

Vichy  say  that  m  over  50  per  cent  of  their 
outlets  they  are  the  most  expensive  range, 
but  they  maintain  that  the  products  are  still 
within  reach  of  many  people.  "We're 
certainly  not  an  agency  brand,  but  we're  not 
mass  market  either"  Because  of  their  price 
point,  the  samphng  is  particularly  important 
says  Mr  Marnier:  "Our  prices  are 
reasonable,  but  they're  not  the  kind  of 
amounts  that  people  will  pay  out  just  on  the 
off-chance.  If  they  try  the  products  and  like 
them  then  they  will." 

The  company  says  it  will  tailor  each 
account  to  the  needs  of  the  pharmacist,  so 
that  new  accounts  don't  have  to  take  the 
whole  range:  "We  can  be  the  chemist's 
prestige  brand,  his  agency  li  you  like,  but  we 
don't  impose  large  stockholdings  that  the 
chemist  can't  turn  over,"  says  Mr  Marnier.  "A 
new  account  could  take  perhaps  one 
cleanser  range,  one  of  the  moisturisers  —  he 
doesn't  have  to  take  them  all.  And  because  of 
the  price  point,  just  a  few  customers  a  week 
will  give  a  satisfactory  turnover." 
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As  soon  as  she's  old  enough  to  watch 
mummy  taking  off  her  make-up,  a  little 
girl  begins  to  learn  how  to  take  care  of  her 
skin.  Cleanse,  tone,  moisturise.  Upward, 
outward  movements,  don't  drag  the  skin 
round  the  eyes.  In  later  years  it's  all 
reinforced  by  teenage  and  then  women's 
magazines.  What  do  boys  get?  Dry, 
sometimes  sore  skin  through  shaving, 
probably  spots,  and  the  idea  that  skincare  is 
for  girls. 

"There  is  a  real  need  for  male  skincare," 
says  Shulton's  skincare  expert  Tim  Foley, 
"but  it  is  a  very  tough  job  to  change 
attitudes."  The  market  is  growing,  he  says, 
but  steadily  rather  than  spectacularly.  There 
is  a  small  group  of  men  using  moisturisers 
and  cleansers  regularly  —  Shulton  call  them 
"future  featurers"  and  use  their  behaviour 
today  to  predict  what  the  mass  market  will  be 
doing  in  the  future  —  but  the  explosion  m 
male  skincare  predicted  every  so  often  by 
glossy  magazines  still  looks  a  long  way  off. 

The  male  attitude  to  skincare  is 
completely  different  from  the  female,  says 
Mr  Foley.  Women  will  take  care  of  their  skin 
to  protect  it  from  the  future  and  try  and  slow 
down  the  ageing  process,  whereas  men  see 
it  as  a  matter  of  treating  a  problem  —  so 
they'll  only  use  a  moisturiser  for  example  if 
their  skin  is  actually  causing  them 
discomfort.  In  addition,  the  ageing  process 
tends  to  make  men  look  distinguished,  says 
Mr  Foley,  and  wrinkles  certainly  don't  have 
the  same  stigma  they  hold  for  women. 

Because  of  the  way  they  use  skincare 
products,  men  tend  to  just  grab  whatever 
happens  to  be  in  the  bathroom  —  usually 


something  the  wife/mother/girlfriend/sister 
has  bought  —  so  there  is  a  lot  of  covert  usage 
but  very  Uttle  self-purchase.  Most  companies 
say  true  usage  figures  are  difficult  to  get  at 
because  men  won't  admit  to  using  the 
products.  Figures  available  suggest  around 
10  per  cent  male  usage  of  products  like 
Vaseline  Intensive  Care  or  Johnson's  baby 
lotion,  which  don't  have  overtly  feminine 
packs  or  strong  fragrance.  Smith  &  Nephew 
say  Nivea  also  has  significant  male  usage. 

Skincare  products  especially  for  men 
appear  in  the  Aramis  and  Paco  Rabanne 
ranges,  as  well  as  Shulton's  Grey  Flannel 
which  includes  face  moisture  formula, 
which  the  company  says  is  light  and  non- 
greasy,  and  contains  a  sunscreen.  All  of 
these  are  likely  to  appeal  to  a  more 
confident,  fairly  select  group,  says  Mr  Foley. 
Shulton  say:  "The  Grey  Flannel  man  is  not 
ashamed  to  look  after  his  skin  —  he  doesn't 
dip  furtively  into  his  girlfriend's  moisturiser." 
Shulton   are   also   introducing  skincare 


Shulton's  Mandate  range  combines 
shaving  with  skincare 
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Suddenly  other  methods  d 

sterilisation  look 
dangerously  old-fashioned. 

Suddenly,  a  new  opening  for  profit  Now  there's  the  new  Avent  sterihser.  We  beUeve, 

Once  in  a  while,  a  new  baby  care  product  comes       the  only  foolproof  method.  It  uses  a  totally 


along  that  creates  a  stir  in  the  market 

Such  an  event  is  about  to 
happen  with  the  launch  of 
the  new  Avent  steriliser 
It's  an  entirely  new       //  ^ 
concept.  Tried,  tested 
and  fully  approved  by 
professionals  in  baby  care. 
It  is  not  only  going  to 
create  interest  but  become 
a  major  selling  high  value 
item  with  potentially 
increased  profits  for  you. 
The  Concept 

Until  now,  sterilising  babies' 
bottles  and  teats  has  been  a 
rather  hit  and  miss  affair. 

There's  boiling.  Fine  if  \ 
it's  done  for  long  enough  and  i 
there  are  no  air  bubbles  i 
trapped  in  the  bottles. 

There's  the  cold  method. 
It  works  if  the  concentration  is  right 


different  technique:  steam  sterilisation. 
Moist  heat  is  the  most  efficient  way 
to  destroy  bacteria:  it's  the  method 
chosen  by  hospitals.  And  it  is 
the  recognised  way  of 
destroying  the  bacteria 
'"i        \]j  which  cause  Thrush  as 
well  as  those  which  cause 
Gastro-enteritis. 

Safe,  easy  to  use 
,^-<^^  I  and  very  fast,  it  sterilises  up 
^     I  to  four  bottles  and  teats  in 
o      just  5  minutes  and  switches 
/y^    itself  off  automatically.  Baby's 
bottles,  whatever  the  make 
or  shape  come  out  sterile, 
ready  for  use,  every  time. 
The  time  is  now 
We're  putting  a  lot  of 
resources  behind  our  new 
steriliser,  with  full  colour 
informative  advertising  in 
baby-care  magazines  and  annuals. 


The  bottles  have  to  be  left  for  the  right  length  of  plus  merchandising  support  and  product  demon- 
time.  And  there  are  doubts  about  the  safety      mP~^^^  strations. 

of  sterilisation  chemicals  so  rinsing  is  now  Don't  be  left  out  with  the  old  methods 

recommended  which  could  result  in  a  ^*<^       your  shelves.  Stock  up  now  and  profit  the 

non-sterile  bottle.  ^H^tjPm^^  -^M^dff^^St  new  way  with  the  Avent  sterihser. 


ATEI  IT 

PURELY     FOR  BABIES 


MADE  IN  ENGLAND.  CANNON  BABYSAFE  LTD  LOWER  ROAD.  CLEMSFORD,  SUFFOLK  COlO  7QS.  TEL:  (0787)  280191 
Avent  is  available  from  larger  Boots  branches  and  selected  chemists  everywhere. 


iSKINCARE 


Teenage  spots  -  the  problems 
and  some  solutions 


"Spots"  afflict  many  young  people,  sometimes 
causing  a  great  deal  of  emotional  distress.  Dr  J.E. 
Gray,  MB,  BS.  MRCGP.  looks  at  what  causes  them 
and  how  pharmacists  can  help. 

The  term  "teenage  spots"  encompasses  a  spread  of  facial  blemishes 
occuring  during  adolescence.  An  estimated  70-80  per  cent  of  teenagers 
suffer  from  "spots"  at  some  stage,  of  these  some  10  per  cent  will 
experience  a  more  severe  form  and  may  seek  the  advice  of  a  pharmacist 
or  medical  practitioner. 

Spots  and  acne  almost  certainly  represent  the  different  ends  of  a 
spectrum  of  a  single  disorder,  acne,  in  the  mind  of  most  doctors  but  not 
necessarily  in  that  of  their  patients.  Acne  is  fairly  easily  recognisable  but 
some  spots,  while  superficially  resembling  acne,  have  a  different  cause. 
Abnormal  or  severe  spots  often  need  a  medical  opinion. 

Acne  —  the  background 

Acne  is  a  pathological  condition  of  the  sebaceous  follicle  of  human  skin 
occuring  not  only  on  the  face  but  on  the  back  and  to  a  limited  extent  on 
the  chest. 

The  most  important  sub-groups  of  "spots"  and  acne  are: 

1  Blackheads  (comedones) 

2  Greasy  skin  (seborrhoea) 

3  Inflamed  spots  (papules)  and  pus  spots  (pustules) 

Teenage  "spots"  in  category  1  and  possibly  2  might  be  accepted  by  the 
sufferer  as  normal.  Severe  greasy  skin  and  category  3  might  be  more 
socially  unacceptable  and  prompt  the  desire  for  active  treatment. 

Acne  develops  at  puberty  and  usually  resolves  spontaneously  by  the 
early  twenties.  It  is  a  multifactorial  disease  and  variables  such  as 
hormonal  upheaval  of  puberty  affecting  the  control  of  the  sebaceous 
glands,  sebum  secretion  which  manifests  itself  as  greasy  skin  and  the 
individual's  skin  type,  may  be  important. 

Both  sexes  are  affected  although  males  appeal  to  suffer  the  more 
severe  forms,  probably  due  to  the  higher  levels  of  androgenic  (male) 
hormones  circulating  at  puberty.  AU  racial  groups  suffer  from  spots  and 
acne.  Climate  plays  a  role  —  sunlight  helps  to  temporarily  clear  some 
sufferers'  acne  although  a  hot  humid  climate  may  exacerbate  it  due  to 
excess  sweating. 

Specific  therapy   

There  are  four  groups  of  preparations  which  have  activity  against  spots 
and  acne.  Some  are  available  OTC,  others  OTC  and  prescription  and 
others  prescription  only.  They  may  be  categorised  as  follows: 

1  Bactericidal:  Antiseptic  soaps,  creams,  lotions  and  gels  such  as 
Biactol  face  wash,  kill  bacteria  on  the  skin  and  in  the  hair  follicle.  They 
take  several  weeks  to  show  any  effect  but  can  be  helpful  in  mild  acne  as 
well  as  isolated  spots.  Miconazole  is  also  used  for  acne,  in  conjunction 
with  benzoyl  peroxide  (Acnidazil),  by  virtue  of  its  antibacterial  activity. 

2  Abrasive  agents:  Designed  to  unblock  hair  follicles.  These  include 
the  slightly  more  potent  compounds  known  as  keratolytics  of  which 
sulphur  IS  probably  the  best  known.  These  are  of  most  use  in  people  with 
fairly  mild  acne.  Clearasil  vanishing  cream  is  an  example  containing  8 
per  cent  sulphur  and  producing  a  reduction  m  spots  and  acne  over 
several  weeks.  Other  products  based  on  sulphur  include  Eskamel  and 
Dome-Acne  cream. 

3  Topical  drug  formulations:  Usually  presented  as  lotions,  creams  or 
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Bactericidal  preparations  kill  bacteria  on  the  skin  and  in 
the  follicle,  unblocking  pores.  Top:  untreated  skin; 
centre,  after  washing  with  soap;  bottom,  after  using 
Biactol 
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YOU'VE  NEVER  BEEN  CLOSER  TO 
HIGH  QUALITY  AND  COMPETITIVELY  PRICED 
PHARMACEUTICAL  TABLETS  AND  CAPSULES. 


With  a  brand  new  factory,  we  are  now  one  ot  the  most 
advanced  and  efficient  producers  of  pharmaceutical  tablets 
and  capsules  in  the  U.K. 

Our  mixing  and  compounding  capacity  has  been  drama- 
tically increased.  Our  new  quality  control  laboratory, 
equipped  with  a  wide  range  ot  sophisticated  instrumenta- 
tion, will  enable  us  to  meet  the  production  demands  ot  the 
future. 

Already  we  are  once  again  producing  highly  successful 
generic  and  branded  phamiaceutical  products.  Not  only  are 
they  ot  the  highest  quality,  but  they  are  also  competitively 
priced.  Now  we're  back  on  track  tor  business. 


TALK  TO  YOUR  WHOLESALER 


ussex  poamaci 

C^Jiarlwoods  Roati  East  (innstcad,  Sussex  RH19  2HL. 
Telephone;  (0342)  311311. 
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gels.  One  or  both  of  the  above  actions  plus 
anti-inflammatory  action.  The  most  effective 
of  the  ore  preparations  for  spots  and  mild  to 
moderately  severe  acne  contain  benzoyl 
peroxide  as  the  active  ingredient.  This  has 
been  the  mainstay  of  OTC  and  prescription 
topical  treatment.  As  well  as  being  a 
keratolytic,  benzoyl  peroxide  has  an 
antibacterial  action.  It  is  effective  even  m  low 
concentrations  and  for  mild  to  moderate 
acne.  Preparations  containing  5  per  cent  (eg 
Topex,  Acnegel,  Benoxyl  5,Benzagel  and 
Panoxyl)  or  10  per  cent  (eg  Clearasil  acne 
treatment,  Nericur  and  Quinoderm) 
represent  some  of  the  most  potent  OTC 
therapies  available. 

Improvement  is  rapid  even  with  a  once- 
a-day  application  in  mild  conditions  and 
twice  daily  m  the  more  resistant.  Benzoyl 
peroxide  is  safe  despite  scares  m  the  Press 
which  are  so  far  unsubstantiated. 
4  Oral  treatment:  Tetracycline  has  been  in 
use  for  many  years  and  is  highly  effective 
even  in  moderate  to  severe  cases  of  acne. 
More  recently  tetracyclines  have  become 
available  m  topical  form  (Topicyclme).  New 
treatments  for  very  severe  cases  include  the 
use  of  retinoids  derived  from  vitamin  A,  and 
ultra  violet  therapy  in  hospital  clmics. 


Development  of  spots 

The  fundamental  process  proabably 
involves  an  excess  of  keratin  m  the  opening 
of  the  follicle  which  prevents  the  escape  of 
sebum.  A  blackhead  subsequently  develops 
and  the  trapped  sebum  acts  as  an  irritant 
causing  inflammation  and  leading  to 
inflamed  spots  of  varying  intensity.  At  its 
worst  acne  causes  deep  cysts  and  scarring. 

There  is  considerable  evidence 
suggesting  that  bacteria  are  important  m  the 
development  of  spots  and  acne.  These  are 
the  Propisonibacteria  which  may  cause 
inflammation  m  skin  follicles  by  changing 
the  environment  within  the  gland.  The  role 
these  bacteria  have  in  fat  metabolism  in  the 
hair  follicle  in  the  development  of  individual 
spots  is  still  uncertain. 

An  occupation  where  there  is  exposure 
to  oils  and  grease  can  cause  or  worsen  acne 
like  irritation  of  the  hair  foUicles.  Some  types 
of  spots  may  be  caused  by  chemicals. 

The  oral  contraceptive  pill  has  an 
unpredictable  effect  on  spots  and  acne.  In 
some  cases  improvement  and  others  a 
worsening. 

Cosmetics  may  aggravate  acne  li  used  m 
excess.  But  there  is  no  evidence  that  diet 


affects  the  formation  of  spots  or  acne. 

Treatment 

The  majority  of  teenagers  who  find  their 
spots  or  acne  socially  unacceptable  will 
initiate  treatment  without  consulting  a 
medical  practitioner.  Many  will,  however, 
probably  wish  to  purchase  an  OTC 
preparation  from  a  pharmacy  at  some  time 
during  adolescence. 

The  array  of  preparations  for  the 
prevention  and  treatment  of  spots  and  mild 
to  moderate  acne  is  extensive.  Advice  on  the 
efficacy  and  safety  of  available  therapy  will 
often  depend  on  the  perceived  severity  of 
the  condition. 

Washing  with  simple  soap  and  water 
helps  to  remove  blackheads  but  makes  little 
impact  on  established  acne.  Washing  with 
an  antibacterial  face  wash  may  help  mild 
acne  and  spots  by  reducing  the  bacteria  on 
the  skin.  People  with  excessive  greasy  skin 
may  also  experience  a  fresher  feeling  with 
such  products.  Many  will  also  have  greasy 
hair  and  benefit  from  specially  formulated 
shampoos. 

Side  effects  such  as  stinging,  redness, 
excessive  peeling  and  soreness  are  not 
uncommon  but  rarely  severe. 
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If  you  want  the  best  in  generics,  there's  only 
one  name  to  choose  Wyeth. 

Wyeth  quality 

Supplied  to  the  highest  standards  by  a  major 
international  research  and  manufacturing 
tiouse 

Wyeth  service 

Efficient  sales  support  and  comprehensive 
technical  back-up 

Wyeth  range 

A  constantly  expanding  range  of  generics 
from  the  one  supplier 


Wyeth  availability 

What  you  want,  when  you  want  it  ■ 
phone  call  away 


only  a 


Wyeth  confidence 

Wyeth  the  name  you  can  trust  in  generics 

For  further  details  and  prices,  phone  our 
hotline'  06286  4377  ext  4519,  or  contact 


your  local  representative 

WYETH 


GENERICS 
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Kleenex*  Velvet*  has  grown  up  big  and  strong  and  continues 
to  be  the  fastest  growing  premium  branded  toilet  tissue. t 

Our  latest  sales  increase,  of  over  15%,  even  out-stripped 
the  market's  growth  -  three  times  over. 
That  certainly  gives  the  competition  something  to  look  up  to. 

Kleenex*  Velvet*  Bathroom  Tissue:  Softness  is  our  strength. 


BATHROOM  TTSSTi; 


B[  ASSURED  eYIHE  M AH l(.  ®  Kimberly-Clark 

*  Registereil  Trade  Maik  Kimbetiv  Clark  Corporahon  t  Tissues  inrjuilfy  Audil,  p  1-  3,  1987 


Therell  be  two  wa^ 
looking  at  us  ill's?. 


This  year  weVe  spending  even  more  behind  Optrex,  the 
No.  1  eye  care  brand,  with  advertising  on  television  and  in 
the  national  press. 

•  £1.3  million  TW  spend. 

•  Starting  June  1st,  our  successful  TV  campaign  will  be 
seen  by  38  million  adults  an  average  of  12  times. 

•  Heavyweight  press  campaign  for 
Clearine  Eye  Drops  through  to 
the  end  of  the  year. 

With  support  like  this,  demand  for 
Optrex  is  going  to  be  even  bigger  in 
'87.  So  stock  up  now. 

Optrex.  What  a  sight  for  sore  eyes. 
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benefits  into  some  of  their  sliaving  products 
—  tlie  Mandate  and  Pierre  Cardin  ranges 
include  a  shaving  foam  to  protect  and  an 
after-shave  balm  to  moisturise. 

Outside  fragrance  ranges,  Roc  offer  the 
Keops  hypo-allergenic  range,  comprising 
mainly  shaving-linked  products,  while 
Clinique  Skin  Supplies  for  Men  also 
includes  products  like  anti-blemish  control 
cream  which  comes  in  several  shades.  Both 
are  premium  ranges,  and  are  sold  alongside 
female  skmcare.  Tim  Foley  says  this  means 
they  are  likely  to  be  bought  by  women  for 
men  rather  than  by  men  for  themselves. 

Fairly  new  to  the  market  is  Skin  Fitness 
(distributed  by  Dendron),  comprising  after 
shaving  moisturiser  and  enriched  shaving 
cream  at  mid-market  prices.  It  is  said  to  be 
selling  particularly  well  in  London,  where  its 
poster  and  radio  advertising  has  been 
concentrated. 

Mr  Foley  believes  though  that  products 
are  more  acceptable  to  men  if  they  are 
linked  to  a  fragrance  hne  —  "Male  skmcare 
products  can  be  seen  as  fragrance  line 
extensions,  as  bath  products  are  to  female 
fragrance."  He  does  not  think  that 
fragrance-free  skincare  will  be  popular  with 
men,  despite  the  fact  that  fragrance  is  not  a 


good  ingredient  to  have  in  skincare 
preparations  because  it  can  irritate. 

Mr  Foley  predicts  that  there  will 
eventually  come  a  time  when  moisturisers  at 
least  are  de  rigeur  for  men,  but  don't  expect 
a  replica  of  the  female  market.  A  nightly 
regime  is  out  for  a  start:  "The  time  when  they 
look  in  the  mirror  in  the  morning  while  they 
shave  is  the  only  time  men  really  think  about 
their  face,"  says  Foley.  "A  product  that 
would  be  widely  used  would  have  to  be 
linked  to  shaving,  and  it  would  have  to  be 
quick  to  use." 

And  if  men  are  to  be  encouraged  to  buy 
their  own  skincare  products,  they'll  have  to 
be  reasonably  priced  and  accessible.  "Self- 
service  is  a  must,"  says  Mr  Foley,  "and  the 
products  shouldn't  be  displayed  alongside 
women's  skincare.  Because  of  this,  growth 
won't  come  from  department  stores  —  men 
see  them  as  female  fortresses." 

Finally,  says  Mr  Foley,  terms  like 
moisturiser  and  cleanser  are  out:  "We  need 
a  new  generic  for  men's  products,  so  that 
they  don't  associate  them  with  female 
skincare."  And  ii  it  all  sounds  a  bit  remote  at 
the  moment  —  just  think  how  well  male 
perfume  has  done  since  they  started  calling 
it  aftershave! 


Shulton's  Grey  Flannel  man  has  his 
own  moisturiser. 


CALLING  ALL  NIVEA  SUN 
DISPLAY  STAND  STOCKISTS 


24  Cordless  Telephones      A  NIVEA  SUN  - 

SUZUKI 
piU^  SANTANA 


300  NIvea 
Beach  Towels 


WORTH 
£7,000 


ALL  TO  BE  WON  I 


Nivea  Sun  preps  have  the  range  of  quality  products  you  can  trust  and 
recommend  to  all  your  customers  Whether  they  are  'holidaying'  in 
Blackpool  or  Bermuda  • 

Here  is  your  chance  to  win  fabulous  Nivea  Sun  prizes  providing  you 
are  stocking  and  displaying  Nivea  Sun  preps  in  your  outlet  in  either  the 
two  or  four  tier  display  stands 

Imagine  you  had  won  the  Nivea  Sun  Suzuki  Santana  and  had  driven  it 
from  Blackpool  beach  to  Brighton  beach  to  Benidorm  beach  without 
wasting  time  or  petrol  Howmanymileswouldyoucover"^ . 
Six  great  opportunities  to  win  marvellous  prizes' 
For  the  52  entrants  with  the  closest  to  correct  mileage  estimate 
received,  the  prizes  will  be  - 

THE  mo  CLOSEST  ESTIMATES  EACH  TIME  WILL  EACH  WIN 
2  'GO  ANYWHERE'  CORDLESS  TELEPHONES  -  1  for  your 
outlet  and  1  to  take  home 

P/us  the  50  riext  closest  estimates  will  each  win  a  luxury  Nivea 
Sun  Beach  Towel 

Only  one  prize  per  chemist  address  will  be  awarded  and 
entries  will  be  judged  in  the  week  they  are  received  only 

AND   therewillbeafurther5chance5towin!yes,theNivea  ■* 

Sun-Trail  Competition  will  be  repeated  in  this  magazine 

every  fortnight  through  to  the  15th  August  1987  ^ 

ENTER  NOW  AND  EACH  FORTNIGHT  TO  INCREASE  YOUR  CHANCES  OF  A  PRIZE . 

you  COULD  BE  VERY  PLEASED  YOU  DID! 

NIVEA  SUN . . .  the  name  to  trust  and  recommend. 

Ntvca  Sun  is  a  Registered  Trade  Mark 


WIN  THE  NIVEA  SUN  SUZUKI  SANTANA 


Only  those  outlets  winning  telephones  and  towels  will  also  be  given  a  tie-  breaker  entry 
form  for  a  chance  to  win  the  fabulous  Nivea  Sun  Suzuki  Santana 

Open  to  all  outlets  who  are  displaying  Nivea  Sun  products  on  the  special  two  or  four 
tier  numbered  stands  Send  your  completed  entry  form  IMMEDIATELY  to  the 
following  address - 

Nivea  Sun  Trail  Competition,  PO  Box  64,  Maidenhead,  Berks  SL6  1 HS. 

All  entries  must  be  on  an  official  entry  form  and  must  contain  the  number  printed  on  the  reverse  of  your 
display  stand 

No  entrant  may  win  more  than  one  prize  but  all  winners  will  qualify  for  the  tie-breaker  entry  form  for  the 
chance  to  win  the  Nivea  Sun  Suzuki/Santana  The  judges  decision  is  final  For  results  enclose  S  A  F 
Promoted  by  Smith  &  Nephew  Consumer  Products  Ltd  In  the  event  of  a  tie,  those  involved  will  be 
contacted  and  entered  into  a  tie-breaker  competition  Any  prize  winner  under  18  years  of  age  must 
supply  written  parental  consent 


Naine_ 


Outlet  Name. 
&  Address  


_Stand  No. 


-Postcode- 


Total  Mileage- 


-Tel. 
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Skincare  for  big  babies 


When  it  comes  to  skincare,  it 
seems  some  people  just  never 
grow  up  —  third  place  in  the 
toiletry  league  is  taken  by 
Johnson  &  Johnson  baby 
products,  and  adult  usage  of 
their  range  is  now  well  over  60 
per  cent  on  all  products.  And 
this  year  their  marketing 
activity  is  coming  out  of  the 
nursery  too. 

Only  30  per  cent  of  Johnson  &  Johnson  baby 
products  are  bought  for  babies  —  and  even 
then,  the  company  says,  who  it's  bought  for 
and  who  uses  it  up  aren't  always  the  same. 
Baby  Oil  has  the  highest  adult  use  with  90 
per  cent,  followed  by  baby  lotion  with  75  per 
cent.  The  brand  is  particularly  strong  m  the 
cleansing  sector,  and  this  year  they've 
turned  their  attention  to  moisturisers  as  well 
with  the  launch  of  Baby  Moisturising  Cream. 

Packaged  in  a  pump  dispenser,  the 
product  answers  what  J&J  feel  is  an 
increasing  consumer  requirement:  "People 
are  willing  to  pay  for  convenience  —  and 
new  convenient  packs  or  presentations  can 
revitahse  a  product,"  says  J&J's  Peter  Hayes. 
Baby  Moisturising  cream  contains  silicones, 
which  he  believes  are  destined  to  become  a 
very  popular  ingredient  in  skin  care 
products:  "There'll  come  a  time  when 
silicones  are  the  norm  in  moisturisers  — 
they'll  be  what  fluoride  is  to  toothpaste".  J&J 
hope  the  new  product  wlU  take  share  of  three 
markets  (adult  moisturiser  worth,  they  say, 
£120m,  hand  and  body  care  (£50m),  and 
baby  skin  care  (£25m). 

The  desire  for  convenience  has  led  to 


very  healthy  growth  m  larger  pack  sales,  say 
J&J  —  large  packs  now  take  around  30  per 
cent  of  sales.  The  lotion  now  comes  m  a 
pump  pack  for  the  largest  size.  J&J  research 
also  discovered  that  consumers  want 
products  to  be  versatile  —  "We  had  thought 
that  the  market  was  becoming  more 
specrfic,"  says  Mr  Hayes,  "but  we  found  that 
consumers  want  products  that  have  several 
uses." 

The  company  asked  consumers  to  rank 
in  order  of  preference  various 
characteristics  of  a  cleanser.  The  top  four 
were  suitability  for  sensitive  skms,  value  for 
money,  pure  ingredients  and  versatility. 

This  year  J&J  are  running  their  first 
major  promotion  aimed  at  adult  users  in 
several  years.  "Building  for  the  Future" 
offers  five  first  prizes  of  £5,000,  25  second 
prizes  of  £1 ,000  and  500  runners-up  prizes  of 
£100,  put  into  Nationwide  Building  Society 
accounts.  And  later  in  the  year  national 
television  advertising  aimed  at  adults  will 
run  on  the  skincare  products,  a  £lm  burst  of 
the  company's  overall  £5m  investment. 

They  strongly  recommend  dual  siting  of 
the  products  to  take  advantage  of  the  adult 
usage  —  lotion,  cream  and  oil  with  adult 
skincare,  and  baby  shampoo  with  ordinary 
shampoos,  as  well  as  both  in  the  babycare 
section.  They've  found  that  chemists  aren't 
always  very  keen  on  trying  the  idea,  but  J&J 
believe  it  does  pick  up  extra  sales:  "The 
people  who  would  buy  baby  products  for 
themselves  anyway  will  go  and  get  them 
from  the  babycare  section.  But  by  putting 
the  products  in  with  adult  skincare  you  can 
also  pick  up  some  of  the  customers  who've 
come  in  to  buy  a  cleanser  or  a  moisturiser 
and  perhaps  haven't  a  particular  one  m 
mind,  or  want  to  try  something  new." 

In  the  face  of  rising  television  costs,  J&J 


A Nationwide 
Biiil9cling  Society 


SEE  SPECIAL  PACKS  FOR  DETAILS 


POS  material  for  the  "Building  for  the 
Future"  promotion 

are  now  also  looking  at  using  other  media. 
Mr  Hayes  says:  "We're  not  alone  in  this. 
Television  advertising  costs  are  rising  at  the 
rate  of  30  per  cent  and  audiences  have 
fallen.  Companies  can't  raise  the  prices  of 
consumer  goods  to  cover  that.  We're 
looking  at  other  ways  to  maintain  our  share 
of  voice.  One  area  that  helps  is  advertised 
on-pack  promotions  —  we  can  dehver  three 
million  new  messages  that  way,"  says  Mr 
Hayes. 

Johnson  &  Johnson  say  they  have 
increased  their  investment  m  sales  force 
callage  to  chemists,  and  have  also  mcreased 
funds  for  PR  support  and  sampling. 


The  natural  look 

In  hne  with  the  trend  towards  natural  beauty, 
Weleda  products  containing  no  artificial 
additives  and  are  made  without  animal 
testing. 

The  range  is  based  around  calendula 
and  chamomile,  and  includes  cleansing 
milk  (100ml  £3.25);  cleansing/toning  lotion 
(100ml  £3.25);  cold  cream  (60ml  £2.25);  face 
mask  (60ml  £2.25);  and  moisturising  cream 
and  lotion  (30ml  £2.25  and  100ml  £3.25). 

This  year  they  are  offering  a  consumer 
promotion  and  some  special  offers  for 
retailers. 

Quite  Simple 

New  television  advertising  for  Simple  skin 
care  is  entitled  "Gilding  the  lily"  and  shows 
a  pure  white  hly  being  sprayed  with  colour 
and  scent  with  the  commentary:  "When 


something  is  as  pure  and  natural  as  this, 
would  you  add  artifical  colouring?  Would 
you  add  perfume?  .  .  .  Neither  would  we." 
The  £1.2m  campaign  runs  for  alternate 
fortnights  throughout  the  year  on  Channel  4. 

The  company  say  they  will  also  be 
offering  a  full  promotional  programme 
during  the  rest  of  the  year. 

Double  bubbles 

Women's  Press  advertising  for  the  Radox 
Moisturising  Collection  runs  until  July,  and 
to  complete  the  support  package  Nicholas 
LaJDoratories  are  mviting  consumers  to  "Find 
an  excuse  to  celebrate  with  Radox".  An  on- 
pack  competition  asks  them  to  hst  m  order  of 
importance  four  reasons  "Why  you  should 
always  pamper  yourself  with  the  Radox 
Moisturising  Collection"  —  correct  entries 
win  a  bottle  of  Heidseck  champagne. 
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Dispensing 

MPA 

therapy. . . 


...IS  it  in 

your 

hands? 


Blister  packaging  -  protects  you 
from  the  risk  of  direct  contact  with  hormonal  agents 

Convenient  and  simple  to  dispense 

Available  as  Farlutal:  lOOmg  x  100  tablets  ■  250mg  x  50  tablets  •  500mg  x  56  tablets 


100  mg — 

the  alternative  way  to  dispense 


medroxyprogesterone  acetate 


ABBREVIATED  PRESCHIHING  INFORMATION  Bejore  prcscnhin^  Fat lulat  pleas f  refrr  in  the  full  data  shM  PRESENIATION  lablets  of  lOd.  J 50  or  'itllhrit'  ViaU  of  500  or  lOOChn^^  CJOihng/ml) 
medwxyprogeslewne  acetate  INDICATIONS  PaUiattff  Ireatmcnl  of  hormone -smsi  I  we  malitinamies  DOSAGE  Breast  Carcinoma.  J000-2000mQ  daily,  orally  Attematwely,  ')00-IOOOmg/day  i.m  for  4  weeks 
initially  and  50()mo  i  m  hi-weekly  for  maintenance  Endometrial  and  Prostatic  Carcinoma  500mg  i.m.  twice  weekly  then  500m^  i.m  weekly  as  mainttvavce  or  l(IO-50(kng  orally  Renal  AdenocarcinonuL  'jOfhng 
im  on  alternate  days  for  SO  days,  then  50l)mg  i  m.  hi-weekly  lo  60th  day.  then  25(hng  i  m.  weekly,  or  J00-50(.hng/day  orally.  CONTRA-INDICATIONS  Tlinmihnphlfhitis.  thmmbo-emhotic  disnrden.  severe 
hepatic  insufficiency,  hypercalcaemia  (osseom  metastases),  suspected  or  early  breast  carcinoma,  missed  abortion,  metrorrhagia,  pregnancy.  Hypersensitivily  to  kydroxyhenzoates  (i.m  formulation  only).  WARNINGS 
AND  PRECAUTIONS  Discontinue  treatment  after  ihrombo-embolic  episodes,  migraine  or  ocular  pmblems.  Care  in  diabetes  or  Ityperiensives.  Rarely  congenital  carduic  maltormatwn  in  the  neonate,  and  rnascidinisation 
ojjemale  foetuses  can  occur  after  use  in  pregnancy.  Malignant  mammary  nodules  have  occasionally  been  seen  in  beagle  dogs  although  their  relevance  to  hnmam  is  not  known.  SIDE  EFFECIS  After  i,  m  injection  local 
lesions  can  occur  which  may  be  mvumv.cd  by  injecting  deeply  into  healthy  gluteal  muscle.  Prugestogenic  and  adrenergic -like  tremor  reactions  have  been  reported  Corluoid-like  effecL\  may  also  occur  Cholestatic  jaundice  boi 
occasionally  been  reported  LEGAL  CATEGORY  POM  PACKAGE  QUANTITIES.  BASIC  NHS  PRICE  AND  PRODUCT  LICENCE  NUMBERS  100  x  lOfhng  tablets  -  blister  .strips  £34  00 
3433/0056.  50  x  250mg  tablets  ~  bliUer  strips  £40  00  3433/005H  56  v  500mg  tablets  blister  <.trips  (calendar  pack).  £87  75  3433/OOHO.  50(hng  vial  for  injection  £  J 2  0  0  3433/0045.  lOOOmg  vial  for 
injection.  £20.00  3433/004';  FURTHER  INFORMATION  AND  DATA  SHEETS  ARE  .AVAILABLE  ON  REQUEM  FROM  Farmiialm  Carlo  Erba  Ltd.  Iialm  Home,  23  Grosvenor  Road 
St.  Albans,  Herts  ALl  3Al\: 


Roc  rock  on 

Browse  through  any  woman's  magazine 
feature  on  hypo-allergenic  products,  and 
you'll  almost  certainly  find  Roc  mentioned. 
In  France,  where  they  have  chemist-only 
distribution,  Roc  products  are  the  leading 
hypo-allergenic  range.  In  Britain  they 
pursue  a  less  rigid  distribution  policy,  but 
independent  chemists  still  do  almost  half 
their  business  —  fairly  unusual  for  a 
premium  range. 

Recent  product  development  m  skin 
care  has  included  soothing  eye  balm, 
essential  skin  revitalising  cream  and 
intensive  hand  care  cream  last  year,  and 
Hydra  +  ,  a  day  moisturiser  launched  at  the 
beginning  of  this  year,  and  backed  by 
advertising  in  monthly  women's  magazines 
until  the  end  of  this  year,  plus  sampling  and 
direct  mail. 

According  to  the  company's  research, 
consumers  expect  to  find  their  products  in 
good  independent  chemists,  but  they  find 
that  poor  display,  and  lack  of  cosmetic 
expertise  hamper  their  progress  in  the 
sector.  To  improve  the  situation  they  offer  a 
range  of  POS  material  and  training 
including  one  and  two  day  schools 
throughout  the  country.  This  year  they  say 
they  have  "substantially  increased"  the 
range  and  quantity  of  trial  size  samples. 

But  Puf  ads 

But  Puf  facial  sponges  are  currently  being 
supported  by  a  series  of  advertisements  and 
advertorials  in  the  women's  Press.  The 
campaign  which  runs  until  August  will  be 
backed  by  couponing  and  a  range  of  POS 
material. 

Aapri  additions 

Gillette's  Aapri  range  will  be  backed  by  a 
£1.7m  advertising  campaign  this  year, 
mainly  focusmg  on  the  two  latest  additions  to 
the  range,  facial  scrub  gentle  and  dual 
cleansing  pads.  Samples  of  the  two  new 
products  will  be  distributed  through 
women's  magazines,  and  trial  sizes  will  be 
available  for  sale.  At  the  same  time  the 
original  range  will  be  on  special  offer. 

Sun  worshippers 

Thomas  Christy  are  set  for  Summer  with  a 
range  of  moisturisers  containing  UV  filters 
—  marketing  manager  Lynn  Regan  says  de- 
mand for  these  is  "hterally  gomg  through  the 
ceiling".  The  company  also  notes  high  de- 
mand for  exfoliation  products  and  regime 
skincare,  which  they  intend  to  meet  with 
their  peach  facial  scrub  and  "introductory 
trio"  of  cleanser,  toner  and  moisturiser.  The 
company  claim  brand  leadership  m  the  face 
pack  sector  and  launched  a  new  variant  last 
year.  This  year  they  plan  to  back  their 
facepacks  and  bodycare  with  a  £300,000 
women's  Press  campaign  until  the  end  of  the 
year. 


Primrose  potions 

Skincare  trotted  down  the  primrose  path  last 
year,  with  the  launch  by  Efamol  of  Efamolia, 
a  range  of  moisturisers  containing  evening 
primrose  oil.  This  year  the  company  is 
seeking  to  build  up  its  distribution,  and  is 
also  drawing  up  a  promotional  plan, 
including  advertising  and  PR. 

Recent  activity  has  included  a  wallet 
pack  of  handbag  size  tubes,  sampling 
through  magazines,  and  special 
merchandisers. 

The  Efamolia  range  comprises  moisture 
cream  (£3.50);  skin  lotion  (£4.50);  and 
enriched  night  cream  (£4.95). 

Care  from  Crookes 

For  plain  and  simple  slancare,  Crookes  offer 
E45  cream,  which  they  say  is  widely  used  as 
a  moisturiser  and  handcream  as  well  as  for 
specific  skin  conditions.  No  advertising  is 
planned  for  the  brand  this  year  but  a 
programme  of  PR  and  promotions  is 
currently  running,  focusing  mainly  on 
consumer  sampling.  The  product  gets 
frequent  mentions  in  women's  Press  articles, 
especially  on  budget  skincare.  Crookes  are 
also  working  on  support  for  healthcare 
professionals,  and  the  total  promotional 
spend  this  year  amounts  to  £500,000. 

A  leaflet  "Help  and  advice  for  dry  skm 
conditions"  is  available  from  the  company. 

Flyaway  skin 

Space-age  skincare  is  the  order  of  the  day 
from  Neutrogena  —  their  soap  was  given  the 
NASA  seal  of  approval  when  it  was  used  on 
the  Skylab  missions.  The  company  says  the 
soap  has  "outstanding  nnsabihty"  which  was 
why  it  was  chosen  for  the  spacecraft,  where 
water  is  at  a  premium. 

For  earthlmgs,  this  year  Neutrogena's 
marketing  plans  include  a  new  product,  the 
first  addition  to  the  range  for  two  years,  to  be 
announced  soon. 


Advertising  support  for  the  range  has 
been  increased,  and  the  company  is 
running  an  active  PR  programme,  as  well  as 
working  with  dermatologists,  may  of  whom 
recommend  the  range,  the  company  says. 
Neutrogena  soap  is  currently  being 
advertised  m  the  woman's  Press,  with 
editorial  style  advertisements  detailing  care 
routines  for  different  skin  types  and 
directing  consumers  to  their  chemist.  POS 
support  to  chemists  is  to  be  increased  this 
year. 

Hypo-activity 

Traditionally  associated  with  the  currently 
very  bouyant  hypo-allergenic  sector,  Almay 
say  they've  had  a  good  year.  Unit  sales  show 
14.7  per  cent  growth  with  cleansers  and 
toners  particularly  healthy. 

Last  year  the  company  made  a  bid  for 
the  treatment  sector  with  the  launch  of 
Interactives,  a  range  of  five  products 
designed  for  specific  skin  care  problems 
and  the  effects  of  ageing.  The  launch  was 
supported  by  women's  Press  advertising. 

Advertisements  are  currently  running  as 
part  of  a  £750,000  campaign  split  between 
skincare  and  colour  cosmetics. 

Currently  running  is  a  promotion  unique 
to  chemists,  offering  55ml  trial  sizes  of 
cleansers,  toners  and  moisturisers. 

Teen  appeal 

Catch  'em  young  is  the  Nivea  philosophy  — 
manufacturers  Smith  &  Nephew  say  the 
brand  appeals  to  women  dunng  the  opmion- 
forming  early  teens. 

They  say  the  chemist  remains  "an 
invaluable  source  of  sales"  and  recommend 
that  the  whole  range  be  displayed,  as  the 
proportion  of  consumers  with  dry, 
combination  or  normal  skm  is  virtually 
equal,  and  consumers  are  very  particular 
about  using  the  product  for  their  skin  type. 

Body  care  is  a  large  part  of  their  sales, 
and  the  ratio  of  usage  has  shifted  form  70:30 
facial  versus  body  m  1985,  to  60:40  in  1986. 
It's  possibly  because  of  this  the  company  has 
found  lotions  to  be  growing  faster  than 
creams. 

Plans  for  this  year  include 
"heavyweight"  promotional  spending  and 
on-pack  activity  during  peak  sales  periods. 


Skin  deep 

Whitehall  Laboratories'  Anne  French  deep 
moisturising  cream  and  deep  cleansing 
cream  have  now  been  reformulated  to 
include  allantom.  The  addition  is  flashed  on- 
pack.  The  range  is  being  backed  by  a  PR 
campaign  aimed  at  the  women's  Press  and 
advertising  m  the  women's  and  teenage 
magazines  and  on  national  radio  based 
around  the  copyline  "Fresher  looking  skin 
however  close  you  get." 
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OUT  AND  about™ 


Hurly  burly  world  of 
ibuprof  en  and  Nurof  en 


Professor  Stewart  Adams  has. 
as  the  saying  goes,  been 
around  for  a  long  time,  so  it  is 
not  siuprising  that  he  is,  at  last, 
contemplating  retirement.  But 
it  is  not  something,  he  admits, 
that  he  has  thought  a  lot  about. 
At  the  moment  he  works  part- 
time  for  Crookes  in  the 
marketing  department  and 
describes  himself  as  their 
scientific  advisor.  ''But  1  don't 
see  myself  going  on  with  it 
much  longer  —  probably  only 
a  year  or  so,"  he  says. 


How  does  an  essentially  academic  man 
like  Professor  Adams  end  up  getting 
involved  in  marketing?  The  clue  lies  m  his 
special  area  oi  interest.  Pharmacy  students 
at  Nottingham  University  in  recent  years  will 
recall  his  lectures  on  non-steroidal  anti- 
inflammatory drugs.  And  pharmacists  may 
have  heard  him  talk  at  Crookes-sponsored 
seminars  on  analgesics. 

Boots'  research  department  is  more 
likely  to  remember  him  as  the  man  who  led 
the  team  which  developed  ibuprof  en. 
Professor  Adams  reckons  he  is  lucky  to  have 
been  able  to  extend  his  career  due  to  the 
compound's  recent  deregulation.  "I  don't 
know  what  I  would  have  done  otherwise,"  he 
says,  "pharmaceutical  consultancy  work 
perhaps?"  He  does  find  he  has  a  lot  more 
time  on  his  hands  now  compared  to  18 
months  ago,  when  dealing  with  regulatory 
authorities   worldwide   kept   him  more 
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occupied.  But  he  suspects  his  wife  found 
him  more  manageable  when  he  was  busy. 

"I  do  enjoy  gardening  —  or  rather  my 
Wife  does  the  garden  and  I  help  out.  We 
both  enjoy  caravanning  and  that  is 
something  I  would  like  to  do  more  of.  I  don't 
find  business  travel  takes  the  enjoyment  out 
of  going  abroad,"  he  says.  "I  did  a  lot  of 
travelling  m  Europe  last  year,  and  a  lecture 
tour  m  Pakistan.  I  did  one  before  m  1982,  but 
took  my  wife  this  time."  But  he  has  missed 
not  going  to  the  United  States  recently.  "I 
like  the  States  very  much.  It's  a  very 
dynamic  and  lively  place,  although  there 
are  a  lot  of  aspects  you  can't  turn  a  blind  eye 
to,"  he  says. 

Like  any  academic  worth  his  salt  there  is 
a  touch  of  the  philosopher  m  Professor 
Adams,  and  the  current  status  of  community 
pharmacy  holds  a  fascination  for  him, 
perhaps  a  hang  over  from  the  days  when  he 
did  his  retail  apprenticeship. 

Although  he  does  not  feel  close  enough 
to  the  retail  side  to  be  an  accurate  observer, 
he  says  pharmacists  have  not  played  the  role 
they  could  have  in  community  medicine. 
"My  general  view  is  that  there  must  be  a 
better  place  for  pharmacy,  but  how  that 
comes  about  I  don't  know  —  possibly 
through  changes  in  the  educational 
process?"  he  says.  Certainly  he  is  not  over- 
impressed  with  the  clinical  knowledge  of 
some  pharmacists  he  has  met  in  recent 
months,  which  worries  him  when  they  are 
the  people  to  whom  the  public  are  turning 
for  advice. 

"Trairung  should  be  widened  mto  pubhc 
health  areas,"  he  asserts.  "Young 
pharmacists  go  out  into  the  world  missmg  so 
much  practical  information.  Should  a 
pharmacist  have  to  learn  all  this  by 
experience?  I  have  been  talking  to  a  Boots 
preregistration  course  about  analgesics,  but 
a  whole  range  of  other  things  on  the  course 
were  very  relevant.  I  sat  and  listened  to  one 
on  babyfoods  —  nothing  very  complicated 
but  important  to  know  something  about." 

And  although  he  moved  late  from  R&D 
into  the  marketing  side  to  help  with  the 
launch  of  Nurofen,  he  found  that  too  an 
interesting  field.  "I've  always  found 
marketing  attractive.  I  suppose  it  goes  back 
to  my  early  days  m  retail  when  you  had  to 
have  a  strong  commercial  background. 
Marketing  can  be  a  lot  deeper  than  people 
think  —  there's  a  bigger  intellectual 
component  than  many  imagine,"  he  says. 

However  he  admits  that  some  marketing 
approaches  do  stretch  the  imagination  and 
get  his  hackles  up.  "One  of  the  things  I  tried 
to  do  with  Nurofen  was  to  ensure  it  was 
presented  in  a  professional  way.  I  managed 
to  convince  my  colleagues  that  this  was  not 
any  old  OTC  product.  I  felt  at  the  time  that  li 
OTC  ibuprofen  did  succeed  it  could  well 
lead  to  other  products  going  POM  to  P.  If  it 
had  failed  on  safety  grounds  it  would  have 
been  disastrous  for  pharmacy." 
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Manpower 
crisis  for 
pharmacy 


The  shortage  of  pharmacists  is 
worsening,  and  could  lead  to  a 
break  down  in  pharmaceutical 
services  with  the  temporary  or 
permanent  closure  of  some 
pharmacies,  according  to  National 
Pharmaceutical  Association  Board 
member  Peter  Taylor  (Newcastle- 
under-Lyme). 

He  pointed  out  that  a  Local 
Pharmaceutical  Committee,  another 
contractor,  a  patient  or  a  Family 
Practitioner  Committee  could  allege  a 
breach  of  terms  of  service  if  a  contractor 
was  unable  to  fill  his  contract  because  he 
had  failed  to  obtain  the  services  of  a 
pharmacist.  However,  it  was  feU  that  any 
Hours  of  Service  Committee  considering 
such  a  case  would  take  into  account  the 
pharmacy  manpower  situation.  NPA 
director  Tim  Astill,  told  the  May  Board 
meeting  that  he  had  written  to  the 
Pharmaceutical  Society  seeking  the 
Council's  views  in  light  of  its  own 
manpower  surveys.  Value  Added  Tax  Mr 
Astill  reported  on  a  meeting  of  the  Retail 
Consortium's  Council  at  which  their 
European  Consultant,  had  provided 
further  information  on  harmonisation  of 
VAT  withm  the  European  Community.  The 
UK  has  been  committed  to  abolition  of  the 
zero  rate  since  it  acceded  to  the  Treaty  of 
Rome  in  1973.  It  is  predicted  that  all 
countries  in  Europe  will  be  required  to 
harmonise  VAT  and  Excise  duties  by  the 
early  1990s.  This  will  create  more 
opposition  in  some  countries  than  in  the 
UK  where  the  main  problem  is  zero  rating. 
The  argument  put  forward  in  the  UK  is  that 
the  abolition  of  the  zero  rate  on  such  items 
as  food  and  children's  clothing  would  bear 
most  harshly  on  people  who  could  least 
afford  any  increase  in  their  cost  of  living. 
The  reply  from  Brussels  was  that  if  the  UK 
wished  to  benefit  the  poor  they  should  do 
so  by  increasing  child  benefit,  family 
allowances,  etc. 

For  NPA  members,  administration  of 
two  positive  rates  is  unlikely  to  be  much 
more  complicated  than  that  of  a  zero  rate 
and  a  single  positive  rate  together.  As  to 
the  level  of  VAT  rates,  the  present  thinking 
m  the  EEC  is  that  member  states  must 
attempt  to  standardise  on  the  present  EEC 
median  levels  which  are  about  5  per  cent 
and  16.5  per  cent. 

A  report  from  the  Directorate  — 
General  Customs  Unit  and  Indirect 
Taxation  on  the  evolution  of  VAT  rates 
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applicable  in  the  member  states  showed 
that  the  UK  had  many  more  categories 
listed  as  zero  rated  than  any  of  the  other 
countries. 

Proposed  Voluntary  Levy  It  was 

recognised  that  the  successful 
establishment  of  a  compensation  fund  to 
benefit  those  contractors  disadvantaged 
by  the  new  contract  would  depend  entirely 
on  the  altruism  of  contractors  who  would 
not  themselves  be  disadvantaged.  If  a 
substantial  majority  of  contractors  agreed 
to  contribute  to  the  fund  proposed  by  the 
PSNC,  the  individual  sums  required  would 
be  small,  especially  if  paid,  for  example, 
on  a  monthly  basis  over  a  two  year  period. 
Nil  Discounts  Lewis  Priest  (London) 
reported  that  the  highest  value 
prescription  item  dispensed  in  recent 
years  was  worth  £18,000  (a  special  blood 
product).  He  pointed  out  that  if  the  sum 
had  been  subject  to  full  discount,  the 
contractor  would  have  been  substantially 
out  of  pocket,  and  it  was  agreed  that  such 
exceptional  items  should  not  be  subject  to 
the  general  discounting  scheme. 
Hydrocortisone  warnings  Following  the 
recent  distribution  of  the  Crookes'  folder  of 
information  on  use  and  misuse  of  OTC 
hydrocortisone,  the  Business  Services, 
Committee  has  decided  not  to  proceed 
with  an  NPA  warning  card  of  similar 
content. 

Barclaycard  Members  had  objected  to 
Barclay's  claims  that  the  bank's  proposed 
debit  card  rates  were  no  higher  (at  2  per 
cent)  than  the  service  rates  currently 
being  paid  by  retailers  for  Visa  credit 
cards.  Board  members  did  not  accept 
Barclays'  subsequent  claim  that  most  NPA 
members  were  still  benefitting  from  the 
reduced  Barclaycard  rates  (3'/2-4  per  cent) 
that  had  been  granted  to  them,  through 
the  Association,  prior  to  1982  when  the 
scheme  had  been  withdrawn.  According 
to  NPA  figures  only  a  small  percentage  of 
members  had  taken  advantage  of  the  offer 
at  the  time.  The  matter  is  to  be  pursued 
further.  Meanwhile,  members  are 
reminded  they  can  still  take  advantage  of 
the  reduced  service  rates  offered  by 
Access. 

Dispensary  Refrigerators  The  business 
services  department  is  to  consult 
manufacturers  about  including  maximum 
and  minimum  thermometer  as  a  standard 
accessory,  this  is  now  a  Pharmaceutical 
Society  requirement. 

Dispensing  technicians  correspondence 
course  Les  Calvert  (Leeds)  observed  the 


Leslie  Calvert  (Leeds)  was  presented 
with  a  commemorative  mortar  and 
pestle  by  chairman  David  Thomas,  after 
serving  three  terms  on  the  NPA  Board. 


level  of  marks  seemed  to  be  improving.  Of 
the  first  year  students  93  per  cent  had 
passed  the  last  two  test  papers;  of  the 
second  year  students  the  percentage  of 
those  passing  was  99  per  cent  (only  three 
failed  out  of  the  total  of  167.  Dropout  rates 
were  also  very  low. 

Ostomy  Evenings  NPA  training  officer 
Ailsa  Benson  reported  that  the 
NPA/Squibb  ostomy  meetings  had  been 
well  received.  John  Wilford  (East  Sussex) 
commented  that  at  his  meeting,  stoma 
nurses  had  felt  that  many  pharmacists  were 
not  yet  willing  to  deal  with  ostomists.  There 
was  also  concern  over  the  lack  of  privacy 
within  some  retail  pharmacies. 
Autumn  training  courses  Ten  "Success  in 
Selling"  courses  will  be  held  in  London 
and  the  provinces  and  five  others  are 
planned  including  "Stock  Control  and 
Merchandising"  in  September,  and  "Profit 
Through  People"  in  October,  both  in  the 
West  Midlands.  Aberdeen  and  Dundee 
have  been  chosen  as  the  two  Scottish 
venues. 

Carbohydrate  content  of  OTC  medicines 

The  latest  addition  to  the  NPA  "Notes  for 
Proprietors"  is  a  list  of  the  sugar, 
carbohydrate  and  calorie  content  of  OTC 
medicines. 

Annual  Meetings  AGM's  for  the 
Chemists'  Defence  Association  Ltd, 
National  Pharmaceutical  Association  Ltd, 
and  NPA  Services  Ltd  will  take  place  on 
Tuesday  July  28.  The  Pharmaceutical  and 
General  Provident  Society's  AGM  will  take 
place  on  June  22. 
NPA  House  of  Commons  Dinner 
Parliamentary  guests  included  Lord 
Graham  of  Edmonton  (House  of  Lords 
Whip  and  Honorary  Secretary  of  the  All 
Party  group  for  the  retail  trade),  Mr  Frank 
Dobson  (Opposition  Health  Spokesman), 
the  Right  Hon  Alf  Morris  MP  (Front  Bench 
Spokesman),  and  Mr  Frank  Haines  MP 
(Whip  for  Social  Security). 
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Lifting  the  lid  on 
common  eye 
problems 


The  eye  is  often  affected  by 
minor  self-limiting  conditions 
for  which  self-treatment  with 
non-prescription  remedies  is 
appropriate,  says  Professor 
Alain  Li  Wan  Po.  professor  of 
pharmaceutics.  The  Queen's 
University  of  Belfast.  In  a 
number  of  cases,  however,  the 
symptoms  may  mask  serious 
underlying  conditions  for 
which  help  is  urgently 
required.  The  challenge  for  the 
pharmacist  is  to  separate  the 
serious  problems  from  the 
trivial  ones. 


This  IS  one  of  a  series  of  "cut  out  and  keep" 
articles  on  OTC  topics  by  Professor  Alam  Li 
Wan  Po,  professor  of  pharmaceutics,  The 
Queen's  University  of  Belfast. 


As  a  general  principle,  only  conditions 
affecting  the  adnexa  of  the  eye  should  be 
considered  for  OTC  therapy.  Eye  problems 
presenting  with  pain  m  the  eye  and  visual 
disturbances  should  be  referred.  Loss  of 
visual  acuity  particularly  of  sudden  onset, 
blurring  of  vision,  nystagmus  and  floaters 
are  ommous  signs  w/hich  should  be  urgently 
heeded  in  order  to  avoid  permanent  damage 
to  the  eye  structures.  With  these  guidmg 
principles,  some  of  the  commoner 
conditions  affecting  the  eye  can  now  be 
considered. 

Anatomy  and  physiology 

Figure  1  (overleai)  illustrates  anatomy  of  the 
eye  and  its  adnexa. 

The  cornea,  the  outermost  component  of 
the  eye,  is  a  serm-permeable  structure  which 
helps  to  buffer  the  impact  of  abrupt  changes 
in  the  outer  fluid  while  allowing  free 
diffusion  between  intraocular  and  bathing 
fluids.  It  IS  a  laminated  layer  with  the 
outermost  layer  (epithelium)  undergoing 
continuous  regeneration  much  like  the 
stratum  corneum  m  the  epidermis.  Minor 
abrasions  to  this  layer  are  therefore  easily 
dealt  with. 

The  cornea,  aqueous  humour,  lens  and 
vitreous  humor  act  as  a  composite  lens 


system  to  focus  an  image  onto  the  retina  for 
processing  by  the  central  nervous  system. 
Accommodation  (focusing)  is  achieved  by 
change  in  the  convex  curvature  of  the  lens. 
The  lens  is  an  elastic  structure,  readily 
deformable  by  the  contraction  and 
relaxation  of  the  ciliary  muscles.  The  latter 
are  controlled  almost  entirely  by  the 
parasympathetic  nervous  system,  thus 
explaining  the  pronounced  effect  which 
chohngergic  and  anticholinergic  drugs  may 
exert  on  accommodation. 

In  addition  to  the  parasympathetic 
system,  sympathetic  fibres  also  mnervate  the 
eye.  While  the  latter  have  little  effect  on 
focusing,  both  systems  have  an  important 
influence  on  light  accommodation. 
Parasympathetic  stimulation  excites  the 
pupillary  sphincter  to  decrease  pupillary 
aperture  (miosis)  while  sympathetic 
stimulation  leads  to  pupillary  dilation 
(mydriasis) .  Again,  this  background  is 
useful  for  understanding  both  adverse  and 
beneficial  drug  effects  on  the  eye. 

Presentations 

Despite  constant  exposure  to  pptential 
pathogens  the  eye  rarely  develops  signs  of 
serious  infections.  Most  so-called  eye 
mJections  are,  m  fact,  minor  mfections  of  the 
associated  structures  and  again  these 
generally  resolve  spontaneously  and  rapidly 
without  complications.  This  is  no  reflection 
on  the  quality  of  care  bemg  given,  nor  on  the 
effectiveness  of  the  medications  bemg  used, 
high  as  these  may  be;  mstead  it  is  a  testimony 
to  the  formidable  defence  mechanisms 
present  in  the  eye. 

A  well  developed  lid  closure  reflex 
mechanism  reduced  the  chance  of  physical 
trauma  and  constant  lubrication  by  tear  fluid 
prevents  frictional  damage  and  avoidance  of 
particulate  contact  with  the  highly 
mnervated  cornea.  Tear  fluid  itself  is  a  highly 
complex  antimicrobial  system  containing 
lysozyme,  immunoglobulins  and 
viscosifying  complexes.  The  conjunctiva, 
ciliary  body  and  limbus  contain  immuno- 
competent cells  and  when  the  eye  is 
challenged  by  microbial  attack,  systemic 
and  cell-mediated  immune  responses  are 
triggered  as  a  further  back-up  system. 
Conjunctivitis:  Despite  these  formidable 
defence  barriers,  the  eye  structures 
commonly  show  signs  of  infection. 
Inflammation  of  the  conjunctival  tissue 
(conjunctivitis)  when  of  infective  origin, 
usually  involves  Staphylococcus  aureus. 
Pneumococci  are  much  less  common,  but 
are  more  worrymg  because  of  their  potenhal 
threat  to  the  cornea.  Haemophilus 
influenzae  may  also  cause  conjunctivitis 
when  associated  with  sore  throats  and  colds; 
viruses  are  often  thought  to  be  responsible. 

Conjunctivitis  may,  of  course,  be  due  to 
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causes  other  than  infections.  Allergic 
conjunctivitis  most  commonly  presents  as 
pollen  allergy,  and  associated  symptoms  of 
hay  fever  (sneezing,  rhmorrhoea  and  nasal 
itchiness)  make  differential  diagnosis  from 
infective  conjunctivitis  easy.  With  pollen 
conjunctivitis,  H  ,  antihistamine  therapy  is 
the  most  logical  approach. 

Rarer  cases  of  conjunctivitis  include 
contact  lens  irritation  and  eye  make-up 
conjunctivitis.  In  these  cases,  withdrawal  of 
the  irritant  and  the  use  of  simple  artificial 
tears  (hypromellose  eye  drops)  are  adequate 
measures. 

Eyelid  problems:  A  number  of  infections 
affecting  the  eyelids  may  also  be  present 
with  conjunctivitis.  The  most  common  are: 

—  (i)  Styes  (Hordeolum)  —  these  are 
infections  of  the  lash  follicle  and  swelling  of 
the  eyelid  is  prominent.  Pus  is  often  seen  at 
the  base  of  the  follicle  and  swelling  of  the 
eyelid  is  prominent.  The  condition  usually 
resolves  rapidly  although  recurrent  and 
persistent  cases  may  be  seen  m  the  presence 
of  diabetes,  which  should  be  excluded. 

—  (ii)  Blepharitis  —  just  like  styes  this 
infection  is  most  commonly  due  to 
staphylococcal  organisms.  Inflammation  of 
the  lid  margins  is  more  severe  and 
generalised  than  with  styes.  Discharges  may 
be  copious. 

—  (iii)  Meibomianitis  (chalazion)  or 
inflammation  of  the  meibomian  gland 
presents  as  an  eyelid  mass.  The  condition 
may  be  of  infective  origin  and,  if  persistent, 
referral  is  important  to  avoid  missing  more 
serious  conditions  such  as  eyelid  tumours. 
Nasolachrymal  duct  and  lachrymal 
gland  problems:  Infections  of  the  lachrymal 
gland  with  inflammation  (dacryoadenitis)  is 
one  of  the  rarer  outer  eye  infections.  It  is 
probably  of  viral  origin  owing  to  its  close 
association  with  mumps  and  glandular  fever. 
Inflammation  of  the  nasolachrymal  duct 
(dacryocystis)  with  pus  is  a  more  common 
condition  which  fortunately  is  usually  self- 
limiting  provided  that  there  is  no  underlying 
chronic  abnormality  m  tear  drainage. 

General  management  of  the  minor 
eye  infections:  Warm  compresses  following 
bathing  with  warm  water  is  a  useful  first  line 
measure.  In  many  of  the  minor  infections 
(conjunctivitis,  styes,  dacryocystitis, 
meibomianitis  and  blepharitis)  this  is  often 
adequate.  Simple  antimicrobial  eye  drops 
and  ointments  may  help  and  the  choice 
centres  round  those  contammg  propamidme 
(Brolene  eye  drops),  dibromopropamidine 
(Brolene  eye  ointment)  combinations.  There 
IS  little  evidence  that  any  of  these  is  superior 
to  the  others.  Formulations  containing 
mercuric  oxide  (Golden  eye  ointment) 
should  no  longer  be  used  because  of 
potential  toxicity  problems. 
Dry  eyes:  In  a  number  of  individuals, 
impaired  lachrymation  leads  to  irritation  of 


the  eyes  and  intense  discomfort.  This  may 
take  the  form  of  inadequate  fluid  flow  or 
changes  m  the  quality  of  the  lachrymal  fluid 
(wetting  or  viscosifying  qualities)  and  tear 
substitutes  are  required.  Hypromellose  eye 
drops  are  helpful  but  frequent  instillation  is 
necessary.  Complex  formulations  contammg 
agents  such  as  witch  hazel  extract,  aUantom, 
salicylic  acid  and  local  anaesthetic  agents 
should  preferably  be  avoided. 

Conclusion 

Minor  eye  problems  tend  to  be  self-limiting 
and  active  intervention  is  usually  not 
necessary.  Patients,  however,  often  need  a 
palliative  and  a  number  of  the  commonly 
used  eye  drops  and  ointments  are  justified. 
Complex  formulations  should  be  avoided 
and  simple  tear  substitutes  are  commonly 
the  agent  of  first  choice.  When  vision  is 
impaired,  urgent  referral  is  required. 
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Figure  1 .  Anatomy  of  the  eye 
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AUSTRALIAN  NOTEBOOK 


An  upside  down  look  at  Summer 


As  we  in  Britain  at  last  move 
into  Summer  (in  theory  at 
least)  the  Southern 
Hemisphere  moves  into 
Autumn.  In  the  second  of  their 
series  of  occasional  articles  Dr 
Robert  Parfitt  and  his  wife 
Judith  reflect  on  the 
Australian  Summer. 

While  Britain  shivers  m  what  often  seems  a 
never  ending  winter,  and  pharmacies  are 
well  stocked  with  products  to  treat  the 
symptoms  of  colds  and  'flu,  it  is  the  holiday 
season  m  the  Antipodes.  In  Summer  cricket 
in  Australia  is  in  full  swing,  and  a  large 
proportion  of  the  Canberra  population,  if 
not  already  baking  in  the  sun  on  the 
beautiful  beaches  of  southern  New  South 
Wales,  wlU  rush  there  on  Friday  evening  for 
a  weekend's  relaxation. 

Days  are  sunny  with  temperatures 
comfortable  between  25  and  35° C.  On  the 
coast  the  older,  and  perhaps  wiser,  folk 
avoid  too  much  sun,  but  impetuous  youth 
surfs,  swims  and  bakes.  A  vast  range  of 
sunscreen  agents  is  on  sale  ranging  from 
total  blockout  to  non-UV-absorbent  oils  and 
moisturisers.  Pharmacy  shelves  are  stocked 
high  not  only  with  these  but  also  with  the 
latest  fad,  coloured  zmc  oxide  ointment  in 
green,  red,  yellow  and  blue  for  applying  to 
the  nose  and  cheeks. 

Skin  cancer  is  a  great  concern,  and  as 
you  go  further  North  to  Queensland  and 
beyond  to  the  Australia  of  the  barrier  reef, 
cancers  are  seen  more  often.  Television 
advertisements  extol  the  virtues  of  covering 
up,  with  the  slogan  "Slip-slap-slop"  —  slip 
on  a  shirt,  slap  on  a  hat,  and  slop  on  some 
sunscreen.  Seaside  pharmacists  can  offer 
sound  advice  on  protection  against  the  sun, 
and  as  well  as  selling  sunscreens,  they  have 
sunglasses,  tee-shirts,  hats  (without  corks) 
and  eyeshades  m  abundance. 

The  Australian  coast  is  a  delight.  The 
crowds  at  Bondi,  the  Queensland  Gold 
Coast  and  city  beaches  are  the  exception. 
Most  beaches  are  only  hghtly  populated  and 
are  unspoiled.  Wildlife  is  abundant  — 
pelicans,  sea  eagles,  osprey,  parrots,  fish 
galore  and  several  nasties. ,  A  while  back  we 
trod  wanly  over  a  beach  strewn  with  blue 
bottles  (Physalia  physalis),  a  venomous 
jellyfish  with  long  stinging  tentacles. 
Although  its  stmg  is  not  lethal,  it  is  extremely 
painful. 

Further  North  along  the  barrier  reef  the 
box  jellyfish  (Chironex  flexkeri)  has  been 


seen  in  large  numbers  bobbing  around 
pleasure  boats.  These  large  (2kg)  jeUies  have 
tentacles  that  stretch  to  3  metres,  and  since 
the  turn  of  the  century  they  have  been 
responsible  for  dozens  of  deaths.  In  the 
North,  surf  clubs  often  hold  a  supply  of  anti- 
venom.  Then  there  are  potentially  lethal 
stinging  stonefish  (Synanceia  trachynis)  the 
backbone  spikes  of  which  can  penetrate 
thm-soled  shoes,  and  the  blue  ringed 
octopus  (Hapalochlaena  maculosa) ,  quite  a 
small  fellow  with  more  than  enough 
tetrodotoxin  in  its  saliva  to  cause  respiratory 
collapse  m  an  adult.  Pharmacists  practising 
on  the  coast  here  have  to  be  aware  of  these 
hazards,  of  what  emergency  action  to  take, 
and  where  stocks  of  anti-venom  are  likely  to 
be  found. 

City  hazards 

Even  m  city  suburbs  life  can  be  quite 
exciting.  Just  this  morning  when  walking  to 
the  shops  we  saw  a  red-backed  spider 
(Lactrodectus  mactans  hasselti)  spinning  a 
web  on  a  log  barrier  bordering  the  local 
playmg  fields.  Hundreds  of  people  receive  a 
stmg  from  this  relative  of  the  black  widow 
every  year.  More  often  than  not  the  bite  is 
painful  but  little  more.  Occasionally, 
however,  it  can  prove  senous  and  may  result 
in  death.  There  are  many  other  biting 
spiders  as  well  as  bees,  indigenous  wasps, 
hornets  and  ants.  From  time  to  time  the  local 
Press  reports  sightings  of  the  very  venomous 
and  rather  aggressive  Eastern  Brown  Snake 
(Pseudonaja  textihs)  in  gardens  of  outer 
Canberra  suburbs.  Brown  snake  venom 
contains  a  potent  anti-coagulent  and  if  anti- 
venom  is  not  quickly  to  hand  the  bite  can  be 
fatal.  Hospital  pharmacies  keep  good  stocks 
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of  a  range  of  anti-venoms,  although  we 
should  add  that  during  the  past  18  months 
our  local  hospital  has  had  no  calls  for  them. 

We  would  hate  to  leave  you  with  the 
impression  that  Australians  live  in  constant 
fear  and  trepidation  of  spiders,  snakes  and 
jellyfish.  Most  of  the  time  we  are  obhvious  to 
them.  There  are  very  few  incidents  with 
venomous  animals  and  so  far  we  have  yet  to 
see  a  brown  snake. 

There  is,  however,  one  stmgmg  insect 
that  the  people  of  Canberra  fear  —  that 
dreadful  menace  the  recently  imported 
European  wasp  (Vesula  germanica) . 
Outdoor  Aussies  drink  their  beer  straight 
from  the  can  and  youngsters  do  much  the 
same  with  sugary  soft  dnnks.  Therem  hes  the 
potential  danger.  The  Euro-wasp  is  attracted 
to  sweet  drinks  and  a  stmg  m  the  mouth  or 
throat  can  be  very  dangerous.  So  far  these 
wasps  are  very  rare.  Nests  are  eradicated 
whenever  they  are  found. 

Although  we  have  a  lot  of  stinging 
creatures,  the  wasp  we  would  rather  do 
without. 

Dr  Robert  Parfitt  is  deputy  vice-chancellor 
(research)  at  the  University  of  Western 
Australia  and  Judith  Parfitt  is  a  hospital 
pharmacist. 
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NOW!  AXIR's  unique  new  mini-lab  has  cut  developing 

and  printing  time  to  under  20  minutes.(24  exposures). 
An  unskilled  person  can  produce  a  perfect  6"  x  4"  or 
b"  X  8"  large  print  from  a  negative  in  3'/2  minutes. 
A  viewing  screen  displays  a  positive'  picture  allowing 
adjustment  to  perfection  before  printing. 
Easy  to  install  -  it  only  takes  up  0.7  sq.  metres  of  floor 
space,  and  needs  no  plumbing  or  complicated  chemical 
mixing,  just  plug  it  in. 
Unique  Indeed!  -  and  there's  more  - 
There's  a  price  advantage  too.  Send  for  details. 
AXIR,  Imperial  House,  St.  Nicholas  Circle,  LEICESTER  LEI  4LF. 
Tel:  (0533)  531245.  Telex:  341617  PTSSG  Fax  (0533)  2663b 
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Society  s  PR 
raises  his  flag 

Were  I  to  allow  the  comments  by  Xrayser 
{C&D,  May  30,  pl035)  to  pass  without 
response  I  should  most  certainly  be  failing 
in  my  duties. 

First,  the  President  of  the  Society  was 
entirely  correct  when  he  told  Branch 
Representatives  that  there  is  now  an 
unprecedented  recognition  of  the  role  of 
the  pharmacist  as  part  of  the  total  health 
care  team,  whether  in  the  community, 
hospitals,  industry,  or  academia,  and 
research  data  is  available  to  endorse  his 
point.  However,  it  is  important  to  realise 
that  this  situation  has  not  been  brought 
about  by  a  single  advertising  campaign. 

There  can  be  no  question  that  the 
National  Pharmaceutical  Association's 
campaign  has  been  anything  other  than 
highly  successful  and  has  effectively 
reached  one  of  our  target  audiences  —  the 
public  who  look  to  pharmacy  for 
guidance.  It  would  seem  appropriate  to 
point  out  that,  in  his  speech  to  the  Society's 
annual  meeting,  Dr  Booth  actually  singled 
out  this  particular  campaign  for  special 
praise  in  raising  the  profile  of  the 
community  pharmacist. 

Second,  Xrayser  does  not  appear  to 
realise  that  there  are  many  aspects  of 
"publicity,"  not  all  of  which  are  easily 
visible  but  which,  when  taken  together  and 
only  then,  contribute  towards  increasing 
awareness  of  a  product,  a  service,  or  a 
profession.  For  example,  the  Society  was 
the  only  body  representing  pharmacists  to 
give  oral  evidence  to  the  House  of 
Commons  Select  Committee  on  Social 
Services,  thus  influencing  the  part  of  that 
Committee's  report  on  the  Primary  Health 
Care  document  which  dealt  with 
pharmacy  very  positively  indeed. 

The  Society  was  able  to  press  for,  and 
achieve,  a  personal  meeting  with  the 
Health  Minister  in  order  to  make  clear  to 
him  the  urgent  need  for  action  to  alleviate 
the  problems  of  the  NHS  in  hospital 
pharmacy.The  1986  "road  shows"  dealiag 
with  the  Green  Paper  on  Primary  Health 
Care  gave  the  Society  and  other 
pharmaceutical  bodies  the  opportunity  to 
make  pharmacy's  case  before  Ministers, 
senior  Civil  Servants,  the  other  health  care 
professions  and  consumer  organisations. 

Bruce  Rhodes,  the  assistant  secretary 
of  the  Society,  has  worked  tirelessly  with 
other  related  organisations  in  getting  the 
"Health  Care  m  the  High  Street"  campaign 
to  its  present  level  of  success,  thereby  once 
again  raising  the  profile  of  community 
pharmacists  in  health  education.  The 
number  of  the  Society's  Branch  PROs  who 
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have  made  radio  or  television  broadcasts 
has  increased  ten  fold  in  the  past  twelve 
months  and  many  of  these  pharmacists 
have  attended  the  broadcast  media 
training  sessions  organised  by  the  Society. 

Xrayser  is  making  a  common,  but 
nevertheless  serious,  error,  when  he  (or 
she?)  attempts  to  apportion  responsibility 
for  pharmaceutical  PR  and  publicity  to 
one  or  other  of  the  representative  bodies. 
Since  I  joined  the  Society  at  the  beginning 
of  this  year  I  have  made  a  conscious  effort 
to  liaise  with  my  counterparts  in  the  NPA 
and  the  PSNC  and  we  are  currently 
working  on  several  joint  projects 
(including  the  1988  Pharmacy  Week)  and 
details  of  these  will  be  made  known  when 
they  are  finalised. 

Finally,  Xrayser  must  not  fall  into  the 
trap  of  thinking  that  there  is  anything  like  a 
"warm  feeling  of  well  being"  at  Lambeth, 
nor,  I  suspect,  at  Aylesbury  or  St  Albans. 
We  all  realise  that  there  is  still  a  very  big 
job  to  be  done  in  public  relations  terms, 
not  least  among  the  membership  itself.  The 
Society's  President  did,  however,  feel  it 
appropriate  to  say  that  pharmacy  had 
gained  in  stature  during  1986,  a  year  in 
which  the  profession  was  undoubtedly 
under  very  close  scrutiny. 
Colin  C.  Woolford 
Director  of  Public  Relations,  PSGB 

Limited  vision  on 
GP  dispensing? 

Let  me  assure  Xrayser  that  I  was  not 
seeking  sensational  headlines  regarding 
compensation  for  a  limited  company 
owned  directly  or  indirectly  by  a 
dispensing  doctor  (C&D,  May  16),  but  to 
be  a  good  chess  player  one  must  not  only 
know  the  rules  of  the  game,  but  also  all  the 
possible  moves  of  the  other  side. 


The  idea  that  dispensing  doctors  might 
receive  compensation  for  giving  up  their 
dispensing  practices  is  only  the 
consequence  of  them  deciding  to  open  a 
pharmacy  in  a  rural  area  as  their  defence 
in  protecting  their  position  against  an 
incoming  pharmacist.  After  all,  haven't  we 
just  had  an  Act  of  Parliament  passed  to 
protect  our  own  businesses!  Under  the 
rules  of  the  new  contract  the  dispensing 
doctor-owned  pharmacy  would  also 
receive  the  Essential  Small  Pharmacy 
Allowance  (up  to  £23,000)  —  of  course,  he 
would  have  to  employ  a  superintendent 
pharmacist,  but  some  might  see  that  as  an 
improvement.  But  money  for  this  will  come 
from  all  contractors! 

Finally,  I  do  agree  with  Xrayser 
regarding  the  ownership  of  pharmacies; 
that  such  situations  could  have  been 
avoided  if  the  ownership  had  remained 
with  the  pharmacist  and  not  opened  up  to 
limited  companies  —  the  original  piece  of 
protective  legislation  for  pharmacy! 
E.M.Thornton 
Poole,  Dorset 

'Thanks'  from 
Isle  of  Man  

I  write  to  thank  the  pharmacists  who  voted 
for  me  in  the  recent  Council  Election  and, 
indeed,  all  who  expressed  an  interest  in 
my  candidature.  My  congratulations  go  to 
those  successful  with  the  hope  that  they 
will  take  action  to  implement  my  policies. 

Although  unsuccessful,  I  am  not 
disheartened.  I  regard  the  election  result 
as  an  opportunity  to  reconsider  some 
British  Pharmaceutical  Association 
policies,  and  as  a  spur  to  greater  effort. 
Perhaps  further  consideration  should  be 
given  to  regional  representation  on 
continued  overleaf 
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FOR  ALL  OUTDOOR  PURSUITS 

SHOO!  IS  guaranteed  effective  against  all  biting  insects 
SHOO!  now  contains  an  added  protection  to  prevent  de- 
fatting  of  tfie  skin,  and  fias  no  toluamaide  content. 

SHOO!  IS  used  bv  the  Forestry  Commission  and  many  Public 
and  Governmental  bodies,  The  National  Trust,  etc  and  has 
been  successfully  tested  in  China,  the  Middle  East,  Canada 
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Available  in  display  outers  of  30ml  bottles  and  in  trays  of  12 
boxes  of  10  sachet  wipes. 


Made  and  distributed  by  A.P  Gumming  Ltd  ,  Woodside  Laboratories,  Blairmore, 
Argyll  PA23  8TE  Telephone  036  984  265 

Sales  in  England,  Wales  ft  Ireland  through  Torbet  Labs  Maidstone,  Kent  ME15 
9QQ  Telephone:  0860  319350 
Available  through  major  wholesalers. 
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"'enhance  t'ni.c  fms  profsssian".  If  yon  vvish 
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money  is  vis'/ved  as  unethical,  then,  way 
does  the  Conncil  not  consider  it  unethical 
for  one  pharmacist  to  ''sieal'''  another 
pharmamsLS  h-vehhocd  in  the  ugly 
pracnoe  of  leapfrogcmg. 
Q3,  If  the  -aok  of  parallel  nnpcrnng  is 
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been  :aolcsd  properly  by  ths  DHSS  and 
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The  Christmas  Beauty 
Fair 
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THETRIANGLE  TRUST 

I  he  I  :ia~g.e  ^  .-.^s:  '^rz  s  a~  'ze^ze-ze''  cnarirable 
trust  administered  by  a  Board  of  Trustees.  Its  primar/  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
^6''  dependents  employed  or  formeriy  employed  in  the 
: "  r'~aceutical  industry  in  Great  Britain.  Such  relief  may 
'z  ^ze  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
ations  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,  concerning  education  or  training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
Far  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
C'a'ges  House.  6-12  C'arges  Street 
.c^acn  i\ '"-  IZ" 
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SALLY  HANSEN 


The  USA's  No.l  nail  company  now  offers  you  the  gone  up  by  400%,  making  Sally  Hansen  the  fastest 

biggest  range  (well  we  did  say  we  re  American)  of  nail  growing  brand  in  the  UK. 

treatment  products.  Network  is  launching  new  packaging,  attractive 

Being  No.l  in  the  States  we've  learnt  a  thing  or  display  units  and  a  four  month  £100,000  advertising 

two  about  marketing  and  distribution.  That's  why  we  campaign  breaking  in  August.  Call  01-560  1200  and 

appointed  Network.  you  should  have  no  problems  getting  money  out  of 

And  in  the  last  12  months  our  brandshore  has  your  customer's  hands. 

cS?.^v^/c5r/r'  only  from  NETWOaK 


BUSINESS  NEWS! 


Unichem  plan  to  buy 
and  sell  Drummond 


Unichem  managing  director  Peter 
Dodd  has  confirmed  trade  rumours 
that  the  wholesaler  is  interested  in 
buying  the  1 12-strong  Gordon 
Drummond  Chemist  chain  from  the 
troubled  Guinness  Group. 

"If  our  approach  is  successful  we 
would  break  the  chain  up  and  seU  the 
shops  into  independent  hands,"  he  told 
C&D  this  week.  Any  independent  would 
be  eligible,  although  Unichem  members 
would  receive  a  priority.  And  purchasers 
would  be  expected  to  become  Unichem 
customers  if  they  are  not  already. 

Unichem  have  officially  informed 
Guinness  bankers  Lazards  of  their 
interest.  The  sale  memorandum  is 
expected  next  week.  Mr  Dodd  guesses  it 
will  not  value  the  chain  at  anything  less 
than  £20m. 

Rival  wholesaler  Macarthys  and  Asian 
accountant  Arundbhai  Patel  are  among 


many  others  said  to  be  interested  in 
Guinness'  retail  businesses,  although  it  is 
not  certain  whether  they  are  looking  at  the 
chemist  side,  which  includes  wholesalers 
William  Davidson  and  James  Taylor,  or  the 
1 , 100  newsagents  which  form  the  other  of 
the  group  to  which  Drummonds  belongs. 
Mr  McLachlan,  group  marketing  director, 
said  it  was  too  early  to  say  whether  the 
pharmacy  and  newsagent  business  would 
be  sold  separately  or  as  a  package.  "That 
will  only  be  apparent  towards  the  close 
when  it  becomes  clear  who  the  interested 
parties  are,"  he  said. 

The  Unichem  Board  has  been 
considering  the  idea  for  some  time.  "Many 
pharmacists  who  might  have  been 
interested  in  sections  of  the  business  will 
not  be  considered  so  we  decided  to  go  in 
for  the  lot  on  behalf  of  them  all,"  said  Mr 
Dodd.  He  confirmed  that  Unichem  would 
expect  to  at  least  break  even  in  disposing 
of  the  chain. 


VAT  cashflow 
problem  soon? 


Pharmacists  could  face  major 
cashflow  problems  this  month  as  a 
breakdown  in  the  VAT  computer 
means  that  it  cannot  make  any 
repayments. 

The  fault  developed  over  the  last  Bank 
Holiday  weekend  but  due  to  industrial 
action  over  the  Civil  Service  pay  dispute, 
it  has  not  been  rectified.  Customs  and 
Excise  officials  say  that  once  repayments 
resume,  repayment  supplements  will  be 
made  where  appropriate. 

But  George  Raven,  of  the  National 
Pharmaceutical  Association  says,  the 
backlog  could  cause  members  delays 
which  could  lead  to  financial  problems. 
They  are  encouraging  and  collaborating 
with  the  PSNC  to  request  increased 
advance  payments  from  the  Department  of 
Health  —  a  move  taken  when  similar 
problems  occured  during  the  last  C&E 


strike.  As  C&D  went  to  Press  the  PSNC 
were  still  waiting  for  a  reply. 

The  shopworkers'  union,  USDAW,  has 
launched  an  attack  backed  by  mass  leaflet 
distribution,  on  the  Conservative  Party's 
Manifesto  proposals  on  Sunday  trading, 
which  it  sees  as  a  threat  to  legalise  a  major 
extension  of  Sunday  shopping. 

R&C  deal  with 
Beecham 

Reckitt  &  Colman  have  announced 
a  £12m  deal  with  Beecham,  by 
which  they  are  licensed  to 
manufacture,  market  and  distribute 
Beecham  brands  in  Australia  and 
New  Zealand. 

Beecham  will  be  paid  royalties  on  all 
sales  of  products  including  Macleans, 
Eno,  Brylcreem,  Bovril,  Locozade, 
Ribena,  Horlicks  as  well  as  some  local 
brands,  said  the  company  at  its  AGM. 
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Alpine  managing  director  Nigel 
Greenstreet  (left)  is  presented  with  the 
"Agfa  award  of  excellence"  certificate  by 
divisional  director  John  Childs.  The 
award,  which  Alpine  win  for  the  fifth 
consecutive  year,  was  presented  during 
the  opening  of  their  3,500  sq  ft  professional 
laboratory  in  Sheffield  last  month 


Sale  force 


A  clearer,  modernised  Sale  of 
Goods  Act  may  be  the  result  of  a 
report  passed  to  Ministers  last  week 
by  the  Law  Commission  and 
Scottish  Law  Commission. 

The  report  was  formulated  from  a 
Green  Paper,  modified  by  the  response  of 
retailers,  commerce  and  academics,  back 
in  1983.  It  suggests  that  the  1979  Sales  of 
Goods  Act's  assertion  that  goods  should 
be  of  "merchantable  quality"  is  unclear, 
and  says  it  should  stress  that  it  is  the  seller's 
job  to  sell  goods  of  an  "acceptable"  quality 
—  covering  minor  defects,  durability, 
safety  and  finish.  It  also  includes  a 
recommendation  that  where  someone  has 
bought  a  quantity  of  goods  and  only  some 
are  defective,  the  buyer  should  be  able  to 
keep  those  that  are  satisfactory  and  return 
the  others. 

Consumers  would  still  be  able  to  reject 
goods  within  a  reasonable  period,  but  the 
commission  has  not  offered  a  definition  of 
what  the  period  should  be. 

They  began  their  review  after  a  private 
Member's  Bill,  which  attempted  to 
broaden  the  Act's  definitions,  was 
introduced  and  then  withdrawn  from 
Parliament  in  1979.  The  Commission,  a 
body  independent  of  consumer  and  retail 
interests,  says  the  issue  is  now  in  the  hands 
of  the  Government. 


Absolute  Alcohol 

Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


James  Burrough  (EA.D.)  Ltd, 

356  Kennington  Road,  London  SE114LD  Tel  v-)1  582  0232 
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Boots  beat  back  drug  stores 
with  pricing  policy 


Boots  appear  to  have  pulled  through 
the  hard  times  of  the  last  couple  of 
years,  and  presented  figures 
slightly  above  City  expectations 
last  week. 

Pre-tax  profits  were  up  15.4  per  cent  at 
£242. 8m  for  tfie  year  to  the  end  of  March. 
Turnover  at  £2.35bn  was  up  10.6  per  cent 
on  the  previous  year.  A  final  dividend  of 
5.2p  per  share  has  been  recommended, 
and  a  profit  sharing  bonus  of  £18. 2m. 

Retail  sales  in  real  terms  grew  faster 
than  for  some  years,  group  finance 
director  Peter  Courtney  reported. 
Turnover  in  the  retail  division  was  £1.8bn 
(up  by  9.4  per  cent)  and  profit  excluding 
property  was  £123. 4m  (up  by  10.8  per 
cent).  Property  profits  were  £21m. 

Sales  are  exceeding  expectations  m 
Boots  new  Children's  World  stores,  said 
retail  division  managing  director  Keith 
Ackroyd.  Three  stores  have  been  opened, 
a  further  two  are  planed  m  Rotherham  and 
Bristol  over  the  Summer,  and  four  more 
next  Spring. 

Mr  Ackroyd  said  he  envisaged  40 
stores,  each  of  around  27,000  sq  ft,  by  the 
end  of  the  decade. 

A  new  subsidiary,  Boots  Opticians  Ltd, 
was  created  in  January.  With  240  practices 
(107  in  Boots  the  Chemists  stores  and  133 
free  standing)  it  is  now  the  second  largest 
in  the  country. 

"The  reorganisation  of  the 
management  structure  of  Boots  the 
Chemists  has  been  successfully  completed 
and  the  eight  new  business  centres  are 
producing  positive  results,  "  said  Mr 
Ackroyd.  But  NHS  business  has  come 
under  pressure  due  to  many  new 
pharmacy  openings.  The  number  of 
scripts  dispensed  is  up  by  only  0.2  per  cent 
compared  to  3.2  per  cent  nationally. 

Boots  say  they  have  succeeded  in 
fighting  off  competition  from  drug  stores 
m  the  toiletries  sector  and  claims  a  0.8  per 
cent  increase  m  share  over  the  past  two 
months  to  25  per  cent.  "The  costs  for  this 
aggressive  pricing  policy  have  been  offset 


by  changes  in  the  product  mix  and 
margins  for  non-NHS  business  have  been 
broadly  maintained,"  said  Mr  Ackroyd. 

Other  growth  areas  are  in  cosmetics 
and  perfumery,  cameras  and  film 
processing  and  disposable  nappies.  Four 
stores  are  currently  using  an  EPOS  system 
and  40  more  stores  are  planned  to  go  on- 
line next  year. 

Selling  space  in  Boots  stores  has 
increased  by  1  per  cent  while  sales  per  sq 
ft  have  risen  by  over  8  per  cent.  Selling 
space  will  increase  over  the  next  few  years 
as  stores  are  relocated  to  larger  premises 
withm  the  confines  of  the  new  contract, 
said  Mr  Ackroyd. 

Capital  investment  in  UK  retailing  last 
year  was  £62m,  and  £105m  is  to  be  spent  in 
this  financial  year.  Over  300  small  Boots 
stores  will  be  refitted  by  next  March  and 
the  number  of  in-store  photo  mini-labs  will 
double  (91  were  introduced  last  year). 
Sports  departments  are  coming  out  of 
larger  stores,  but  new  initiatives  on  the 
"shop  within  a  shop"  theme  will  be 
introduced  including  gift  shop,  bath  shop, 
fashion  accessories  and  mens  shop. 

It  has  been  a  busy  year  for  the 
industrial  division  which  produced  the 
biggest  rise  m  profits.  The  Flint  business 
acquired  m  September  amid  much  critical 
comment,  contributed  £10. 4m  in  its  first 
four  months.  Divisional  sales  increased 
15.4  per  cent  to  £467. 3m,  with  trading 
profit  up  by  26.9  per  cent  to  £84. 5m. 
Pharmaceuticals  were  up  by  9.9  per  cent 
and  consumer  products  by  19.1  per  cent. 

Reorganisation  of  the  Boots  Co  (USA) 
is  well  under  way,  integrating  Flint  and 
Boots'  existing  business.  Some 
redundancies  are  planned  in  the 
salesforce.  Capital  expenditure  has  fallen 
by  £21.  Im  on  the  completion  of  the 
Shreveport  factory  and  research  facility. 

R&D  expenditure  rose  by  17.7  per 
cent.  Flosequinan,  for  cardiac  failure  and 
hypertension,  is  m  stage  three  clinical  trial 
m  nine  countries.  Boots  hope  to  lodge 
marketing  applications  by  late  1988. 


Long  queues  at 
50th  Underwoods 

Underwoods  opened  their  50th 
branch  on  Tuesday. 

Situated  on  London's  Waterloo  station, 
the  pharmacy  offered  free  developing  and 
printing  on  the  first  500  colour  films 
brought  m,  and  a  long  queue  of  hopeful 


customers  had  gathered  as  early  as  6.30  on 
the  first  morning.  A  Ford  Fiesta,  parked  at 
the  station,  is  advertised  as  first  prize  in  a 
competition  to  which  entry  is  free  with 
every  developing  and  printing  order. 

The  pharmacy,  about  1,500  sq  ft  and 
described  as  "average  city  size"  for  an 
Underwoods  branch,  will  open  from 
7am-7pm  at  least  on  weekdays  and 
possibly  Saturdays.  There  are  two  full-time 
pharmacists. 


Barclays  make 
connection 

After  weeks  of  doubt  and 
discussion,  Barclays  finally 
launched  their  Connect  cheque 
replacement  card  on  Wednesday. 

It  will  allow  instant  debit  of  the  card 
holders  account  by  an  electric  POS 
process.  The  cat  was  let  out  of  the  bag  (as 
suggested  by  Barclay's  massive  poster 
campaign)  to  meet  a  cautious  welcome. 
The  Retail  Consortium  announced  only 
last  week  that  it  had  reached  some 
agreement  with  Barclays  which  would 
have  no  inflationary  consequences,  but 
says  it  will  continue  to  monitor 
negotiations.  That  agreement  included 
assurances  by  the  bank  that  the  Connect 
card  charges  will  be  based  on  a  separate 
lower  transaction  fee  unrelated  to  value. 

Boots  are  one  of  the  larger  retailers 
who  have  reached  agreement  over  the 
card.  A  company  spokesman  told  C&D 
they  had  negotiated  a  flat  rate  charge 
which  ensures  no  disbenefit  to  them  or 
their  customers.  And  he  added,  that  as 
part  of  the  Retail  Consortium  the  company 
has  stressed  and  received  assurances  that 
smaller  retailers  would  not  be  at  a 
disadvantage.  A  Barclay's  spokesman  said 
they  were  confident  they  would  reach  a 
transaction  fee  acceptable  to  all  retailers. 
They  have  assured  the  Retail  Consortium 
that  those  who  have  not  yet  negotiated  with 
them  will  not  be  disadvantaged  against 
those  that  have. 

As  the  Connect  Card  is  under  the  Visa 
umbrella  —  the  two  will  be  linked,  so  one 
must  be  accepted  with  the  other,  though 
they  say  there  is  no  threat  of  Visa  removal 
during  the  negotiating  period,  which  may 
last  some  weeks.  The  Consortium  says  it 
intends  to  discuss  this  matter  with  the 
Office  of  Fair  Trading. 

And  National  Pharmaceutical 
Association  director  Tim  Astill  told  C&D 
that  while  they  welcome  the  principle  of 
the  card,  they  think  members  who  do  not 
find  Visa  appropriate  to  the  size  of  their 
business  should  be  able  to  accept  Connect 
on  their  own,  they  also  fear  discriminative 
pricing  between  larger  and  smaller 
companies  due  to  the  former's  muscle. 
□  Last  week  the  Office  of  Fair  Trading 
announced  that  the  Monopolies  and 
Commission  will  investigate  the  credit 
card  market  —  looking  at  both  Access  and 
Visa,  and  examining  the  interest  rate  issue. 
While  Connect  is  presently  excluded  a 
report  m  the  Financial  Times  said  OFT 
director  general  Sir  Gordon  Barrie  has 
threatened  to  investigate  it.  He  will  be 
looking  into  the  fees  charged  to  small 
retailers. 
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Macarthy  go 
back  to  Nature 

Macarthys  pic  this  week  acquired 
Natures'  Store  Ltd,  a  wholesale 
healthioods  supplier,  for  a 
maximum  consideration  of  £l=7m. 

Around  £1 .6m  of  the  consideration  is 
being  met  by  the  issue  of  Macarthy  shares; 
£300,000  on  completion,  £lm  m  March 
1988  (subject  to  possible  reduction  after  a 
complete  balance  sheet  is  prepared),  and 
the  remaining  £300,000  in  June  1991 .  The 
shares  issued  at  completion  are  being 

Kodak  'EktrO' 
shop  trial  over 

Kodak's  18-month  experiment  in  retailing 
at  four  outlets  in  the  South  of  England  ends 
this  week  with  the  closure  of  the  company's 
"Ektra"  shops,  located  at  Brighton,  Hove, 
Eastleigh  and  Southampton. 

Kodak  began  the  market  trial  in  1985  to 
gain  up-to-date  experience  in  retailing,  in 
order  to  better  formulate  marketing  plans, 
and  ultimately  provide  a  better  service  to 


EAN  on  file 

EAN  bar  codes  are  now  on  the 
official  PIP  file  and  included  in 
weekly  disc  update  service  from 
Fairscan. 

The  new  Norfrond  systems  low  cost 


Peacock  profit 

Nurdin  &  Peacock  have  announced 
pre-tax  profits  of  £17. 4m,  a  £1.7m 
increase  from  1985. 

In  the  cash  and  carry  wholesalers' 
annual  report,  chairman  W.M.  Peacock 

A  drink  to 
celebrate 

Colman's  of  Norwich  Robinsons  drinks 
have  won  three  awards  in  the  squashes 
and  cordials  class  of  the  largest  ever 
British  Bottlers'  Institute  soft  drinks 
competition. 

Silver  medals  were  awarded  to  the 
apple  juice  drink  and  original  high  juice 
lemon  squash.  Their  apple  and  raspberry 
juice  drink  received  a  Diploma  for 
Excellence  in  the  same  class. 


placed  on  behalf  of  vendors  with 
institutional  investors.  Macarthy  will  pay 
£100,000  in  cash  for  the  redeemable 
preference  shares  on  completion. 

Natures'  Store  serves  the  South  of 
England  from  Avonmouth  and  Redruth, 
where  there  is  also  a  healthfood  packaging 
operation.  Its  purchase  complements 
Macarthys'  acquisition  of  retail  healthfood 
specialist  Lifecycle,  m  February,  says 
chairman  Nick  Ward.  "It  represents  a 
further  step  by  the  Group  into  this 
expanding  market  sector.  Natures'  Store 
will  have  access  to  resources  to  expand  its 
geographical  base  and  improve  its 
competitive  edge". 


customers.  "We  now  have  a  better 
understanding  of  the  problems  and 
opportunities  that  a  retailer  has  to  face," 
says  Peter  Blackwell,  national  sales 
manager,  for  Consumer  Products 
Division. 

"Today's  retailing  environment  is 
constantly  changing  from  both  the 
commercial  and  technological  viewpoint," 
he  continued,  "our  experience  at  our 
"Ektra'  retail  outlets  has  increased  our 
knowledge  and  will  certainly  help  in 
developing  marketing  and  sales  plans  to 
match  today's  retail  environment." 


370FX  tills,  with  over  10,000  price  lookups 
and  a  hand  held  scanner  will  be  in  action 
at  the  NPA  Show  on  June  21  along  with 
Fairscan's  latest  EPoS  software.  Also  on 
display  will  be  the  MSI  portable  Datapen 
2,  with  8k  memory,  which  is  said  to  be 
ideal  for  branch  input  of  stock 
receipts. 


announced  a  final  dividend  of  2.85p  per 
share,  and  said  the  company  hoped  to 
open  its  new  branch  at  Paignton  this  July, 
Eppmg  m  October,  and  a  new  depot  in 
Derby  early  next  year.  Nurdin  &  Peacock 
are  also  in  the  process  of  carrying  out  a 
35,000  ft  extension  on  the  Dagenham 
branch. 


Beauty  International  Fragrances  have 
taken  over  the  British  distribution  of 
Classic  Sales  fragrance  brands.  Beauty 
International,  who  already  market  Coty 
and  Goya,  see  the  acquisition  as  a 
forerunner  of  a  fragrance  division. 


The  Ins  and  Outs  of  VAT  is  a  new 

document  recently  published  by  HM 
Customs  and  Excise.  It  is  designed  for  the 
small  trader,  explaining  the  basic 
concepts  of  VAT  and  reflects  the  new 
partial  exemption  rules  which  came  into 
force  on  April  1. 


AIDS  and 

the  pharmacist 

The  Square  Association  annual 
lecture  on  "AIDS  and  the 
Pharmacist"  will  take  place  at  7pm 
on  June  9  at  The  School  of 
Pharmacy,  University  of  London, 
29-39  Brunswick  Square,  London. 

Mr  Bill  Nelles,  drug  education  officer 
of  the  Terence  Higgms  Trust,  will  present 
the  lecture.  Tea  and  biscuits  from  6pm, 
and  admission  is  free. 

The  Square  Association  AGM  is  on 
June  24,  7pm,  at  the  School  of  Pharmacy. 


Spain  again 

The  1988  Unichem  golfing  holiday 
will  take  place  once  again  in  La 
Manga,  Spain,  next  April  by 
popular  demand. 

A  choice  of  accommodation  is 
available  —  hotel  or  apartment  —  and 
prices  range  from  £270  to  £390  for  one 
week.  The  price  does  not  include  green 
fees  which  will  be  subsidised,  say 
Unichem.  Fhghts  are  available  from 
Manchester,  Glasgow  and  London. 
Further  details  from  Bill  Hart,  Unichem 
House,  Cox  Lane,  Chessington,  Surrey. 

Monday,  June  8 

Plymouth  and  District  Branch,  Pharmaceutical 
Society,  8pm,  the  Board  Room,  Derriiord  Hospital, 
Plymouth.  Speaker  Mrs  loan  M.  Dew,  MPS,  of  Newton 
Abbot  on  "Homeopathy". 

Tuesday,  June  9 

Lanarkshire  Branch,  Pharmaceutical  Society,  The 

car  scavenger  hunt  has  been  cancelled . 
National  Pharmaceutical  Association,  seminar  on 
companion  animal  medicines,  8pm,  Crest  Hotel, 
Filton  Road,  Hambrook,  Bristol.  Speakers  Mike 
Reynolds,  chairman  of  Vetchem,  and  George  Gunn 
from  Janssen  Animal  Health  Buffet,  from  7.30pm, 

Thursday,  June  11 

Halifax  and  District  Branch,  Pharmaceutical 
Society,  7.30pm,  Car  Rally,  the  Halfway  House, 
Savile  Park,  Halifax, 

Advance  inlormation 

Association  for  the  Prevention  of  Theft  in  Shops 
(APTS)  Conference,  luly  8,  Grosvenor  House, 
Further  details  APTS,  lei:  01-839  6614/5, 
International  Federation  of  Societies  of  Cosmetic 
Chemists,  September  17-18,  the  Koferenz-Zentrum 
Arabella  Hotel,  Munich,  Further  details  Dr  R,  Muller, 
German  Society  of  Cosmetic  Chemists,  c/o  Dralle 
GmbH,  Grundgensstr.  6,  2000  Hamburg  60. 
Shopex  International,  lune  14-18,  Olympia,  London, 
Further  details  from  Christine  Wright,  sales  manager, 
AGB  Exhibitions  Ltd,  Audit  House,  Field  End  Road, 
East  Cote,  Middlesex  HA3  9BR, 

The  Society  for  Drug  Research,  July  9,  the  School  of 
Pharmacy,  University  of  London,  London  WC 1 
"Recent  Advances  in  Medicines  from  Plants",  Further 
details  from  Barbara  Cavilla  (Secretariat),  tel:  01-581 
8333 
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CLASSIFIED 


APPOINTMENTS 


SALES  &  MARKETING 


OTC  Pharmaceuticals 


Marketing  Manager 

This  is  an  exciting  and  challenging  opportunity  for 
a  talented  and  energetic  young  professional  to  play 
a  key  role  in  the  new  Consumer  Products  Division 
of  one  of  the  UK's  fastest  growing  pharmaceutical 
companies.  Our  clients'  exceptional  record  of 
success  is  due  to  their  commitment  to  research  and 
technical  innovation,  combined  with  a  high  level 
of  marketing  creativity 

The  Marketing  Manager's  brief  will  be:  firstly  to 
manage  the  current  product  portfolio,  including  a 
recently  launched  and  highly  successful  new  brand; 
secondly  to  search  out,  evaluate  and  develop 
product/market  opportunities.  He  or  she  will  enjoy 
strong  support  services,  and  benefit  from  a  highly 
professional  work  environment. 

Candidates  -  ideally  aged  28-35  -  should  have  a 


AC  RON   IV1ANA(;KIV1EN  1  ■  SELKt HON 


he  I  <.l<Miiij<lt  -  lli|;h  ' 
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ci-l  -  MiiidtnhtMd  -  lt.rl.vhir 
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c.£20,000  +  Car 

strong  record  of  personal  achievement  in  OTC 
pharmaceutical  marketing  with  a  successful  and 
sophisticated  company  This  should  have  included 
selling  experience  and  specific  responsibility  for 
new  product  development.  More  importantly,  how- 
ever they  should  combine  good  communication 
skills  and  marketing  creativity  with  a  high  level  of 
commitment. 

Salary  is  negotiable  to  around  £20,000,  and  attrac- 
tive additional  benefits  include  a  performance- 
related  bonus,  car  BUPA  membership  and  generous 
assistance  with  relocation  expenses.  The  post  is 
based  at  the  Company's  prestigious  headquarters 
in  an  attractive  part  of  the  country. 

Please  write  in  confidence  for  an  application  form,  or 
phone  to  discuss  the  post  before  applying: 


Talentmark  fk\ 

Leaders  In  Health  Care  Recruitment 


Tony  Forbes-Leith,  Talentmark  Limited, 
King  House,  11  Westbourne  Grove, 
London  W2  4UA.  Tel:  01-229  2266. 


BUYERS 

c£  13,000  +  Car 

Our  clients  are  a  well  known  chain  of  retail  chemists 
with  many  branches  in  the  South  and  Midlands.  They 
want  to  appoint  two  buyers  to  be  responsible  for 
the  selection  and  purchase  of  Cosmetics  and 
Pharmaceuticals/Toiletries. 

You  will  negotiate  with  major  manufacturers  on  bulk 
buying  deals  and  introduce  Branch  Managers  to 
the  product  ranges.  Training  of  retail  staff  and 
merchandising  are  added  areas  of  responsibility  for 
the  Cosmetics  position. 

In  your  mid  to  late  20's,  possibly  older  for  the 
Cosmetics  vacancy,  you  will  have  at  least  2  years 
relevant  experience  and  be  a  good  negotiator.  Based 
S.E.  England,  our  client  will  pay  relocation  expenses. 

Ref:  BJ.435 

Candidates  male  or  female,  contact  Alnyn  Jones, 
Barbara  i\  unn,  John  Hall  or  Graham  Eales. 


MARKETING  SALES 
EXECUTIVES 


If  you  have  a  pharmaceuticals 
background  and  have  a  flare  for 
selling  in  the  international 
market,  particularly  Africa. 


Please  apply  with  full  particulars 
to:— 
BOX  C&D3216 
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SALES  &  MARKETING 

Senior  Product  Manager 

£15,000  plus  car 

The  growth  of  the  health  foods  sector  has  been  one  of  the  most  significant  trends  in  recent  years  and  as  a  widely 
accepted  mass  market,  health  foods  are  definitely  here  to  stay.  Our  client  stands  at  the  forefront  of  this  market  and 
continues  to  lead  its  strategic  development.  Candidates  with  a  minimum  of  two  years'  grocery  marketing 
experience,  now  seeking  to  join  a  lively,  innovative  marketing  environment,  will  relish  the  management 
opportunity  which  this  role  offers.  Home  Counties.  CD004 

This  is  one  of  a  number  of  attractive  career  opportunities  that  we  are  currently  handling. 
Call  Ann  Rodrigues  to  discuss  your  requirements  and  find  out  more  on  01-930  5161. 

Lloyd  Marketing  Selection 

Alhambra  House,  27-31  Charing  Cross  Road.  London  WC2H  OAU.  Tel:  01-930  5161 

The  Lloyd  Group 


Appointments 


WORKINJAPAN 

Individuals  with  a  degree  of  experience  in  the  pharmaceutical 
industry  interested  in  teaching  pharmaceutical  English  for  one 
year  in  Japan  to  employees  of  major  corporations/government 
ministries  should  write  to: 
International  Education  Services 
Shin  Taiso  Bldg.,  10-7  Dogenzaka  2-chome 
Shibuya-ku,  Tokyo  1  50,  Japan 

Infanniitioii  iin  the  position  icill  he  sent  after  receiving  a 
detailed  resume 


The  Royal  Marsden  Hospilal,  I'lilham  Koad,  London  SW3 

TWO  STUDENT  PHARMACY  TECHIVICIANS 

Salary  £502T-e5»S0  pa 

U  c  havr  Hvn  v  acanrii'!.  lor  school  wishing  to  train  as  Pharmacy  Tcrhnicians  Our  frlendlv  and 

husv  (IpparlmonI  oflers  a  comprehensu  c  range  of  training  and  pxpcriencc  which  Is  supplemented  In  , 
Regional  I  raining  Scheme  The  work  Is  \  aried  and  Inleresling,  invohing  rotation  around  different 
sections  of  the  department 

Inh  (lesci  iption  and  application  form  a\dllahle  from  the  Personnel  Department  ,il  the  ahnve  address  oi 
telephone  01 -352  817 1  exi.  4J«.  Closing  dale:  23rdJune  19K7. 


Agents 


URGENT 

Agents  wanted  for  all  areas  in  the 
MicSlands,  South  of  the  Country  and  Wales 

calling  on  Retail  Chemists  to  promote  new  product. 
Please  apply,  stating  area  to  be  covered,  to; 

SOMEONE  SPECIAL,  1/7  Church  Streefr, 
Edmoiaton,  London  M9 
Telephone;  0 1  -884  0680 


S&D  PHILLIPS 


MWPORT  •  EXPORT  •  WHOLESALE 
FASHION  JEWELLERY 


AGENTS  REQUIRED 

Do  you  call  on  retail  chemists  and  would  like  to  add  a  line 
j  that  sells?  No  outlay.  Good  commission  paid. 

ENQUIRIES:— 


TEL 


1158 


3) 782261 


Agents 


SALES  AGENTS 

Dental  Company  seeks  freelance  sales  agents  in  most 
areas  of  the  UK  to  market  USA's  leading  brand  of  quality 
oral  hygiene  products.  Already  a  market  leader  in  the 
USA,  Canada  and  Europe,  UK  distribution  is  needed. 

We  offer  exclusive  territory,  commission  only  (no 
outlay),  and  tremendous  potential. 

If  you  have  existing  customer  accounts  and  a  successful 
sales  record  please  contact  Deborah  Clark  at: — 
Den-Tal-Ez  Dental  Products  (GB)  Ltd,  Cleveland 
Way,  Hemel  Hempstead,  Herts. 
Telephone:  0442  69301 


Situations  Wanted 


SUCCESSFUL  BLUECHIP  TRAINED 
MARKETING  MANAGER/OTC  SPECIALIST 

(Mid  30s  —  Not  redundant)  seeks  a  lifestyle 
change:  3-4  day  week.  Operational  or 
consultancy:  Not  London. 
APPLY  BOX  NO:  C&D  3217 


Stock  ioT  Sale 


^Af"'^^  PERFUMES  & 
/>^i?^>^'  COSMETICS 

All  well  known  brands  at  lowest  possible  prices ! 
Main  distributors  of  Gallery  Cosmetics. 
Banfi  Hair  Tonics,  Shompoos  and  Conditioners  at  unbeatable  | 
Cash  S  Carry  Hours 
Monday  to  Friday  9.00-6.00 
Sunday  8.30-2.00 
Come  and  see  us  at  The  Christmas  Beauty  Fair  1987,  the  Moun 
Hotel,  Marble  Arch,  London  Wl  from  Sunday  June  28th  to  Tu< 
June  30th. 

Capital  Cosmetics  Limited, 
Malgavlta  Works,  Merrick  Road,  (Formerly  Bridge  Road),  Southali 
Middlesex  UB2  4UA.  Telephone:  01-571  7886  Telex:  933879 
CAPCOSG 
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Professional  Prescription 
Computer  Labelling 


John  Richardion 

Computeri  Lid 


In  Pharmacy  Labelling 
see  us  on 

Stand  11 


at  NORCHKM 
14th  and  15th  June  1987 

10%  Discount  to  all  NPA  members 

I  KKEPOST,  Preston  PK5  6BR  Telephone:  (0772)  323763 


Stock  for  Sale 


THE  FILM  MAN 

1 10x12  Exposure  45p 
110x24  65p 
135x24  65p 
135x36  £1.00 
Discfilm  85p 
Kodak  Disc  90p 

Paper  for  minilobs  supplied. 
Fuji  Paper  5"x84m  £14.90  per  roll 

5"xl75m  £31.17  per  roll 

8'/4"x84m  £24.64  per  roll 

GOOD  PRICES  ON  FUJI  SHEET  PAPER 
S/DATED200ASA  135x12  45p 
KODAK,  FUJI  AND  POLAROID  SUPPLIED. 

PHONE:  DAVE  ROTHWELL 
0253  697094 


FOR 
PRICE  LIST 

QUOTES 


GENERAL  ADVICE 
PLEASE  CONTACT: 
MERVYN  GREEN  MPS 


EURIMPHARM  LT 

UNIT  A6,  83  COPERS  COPE  ROAD 
BECKENHAM, KENT  BR3 1NR 
TEL:  01-658  2255  TELEX:  263832 


FASHION  JEWELLERY 

Mrs  S  Dezsofi  (former  Jodez  Ltd.) 
hos  now  the  latest  Summer  lines 
available  in:  — 

Eor-wires,  Clips,  Pearls.  Beads, 
Brooches,  Rings  etc. 
Phone:  061-795  7515,  or  write: 
2,  Haslam  Court,  Singleton  Rd., 
Salford  M7  OLU.  Manchester. 


J 


DIGITAL  BLOOD 
PRESSURE  METERS 

*  Auto  inflation 

*  Easy  to  use 
'  Window  notices 
*  Backup  advisory  service 

£95.00  +  VAT 

Sidhus  Chemist,  891  Bristol 
Road  South.  Northfield, 

Birmingham  B31  2PA. 
Telephone:  021-477  4646 


GENERICS 
GENERICS 
GENERICS 

BEST  PRICES 


Please  telephone  for 
a  price  list. 


Wholesale  Generics, 
397  Acton  Lane, 
Acton.  London  W3 
Tel:  01 -993  6409 


Shopfitting 


J 


PHARMACY  STORAGE 


Shelf  SBose  Units 

•  Inexpensive 

•  Ready  ossembled 

•  Simple  instollotion 

•  Numark  recommended 

Details  from 

Roystone  Contracts  Co, 
Unit  4,  Gresley  Rd  Ind.  Est, 
Keighley  BD215JGW.  Yorlci 
Tel:  0535  661125 


3HB2 

fie 


m 


5T' 


EXDRUM 

—  STOREFITTERS— 


0626-834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CWA»LES  lUSINESS  PA«K.  OtD  NtWTONiOAD  HtATMf  If  LO  DtVON  TOU  6UT 


SHOPKIT 

Because  of  demand  we  are  reintroducing,  for  a  limited  period  our  famous 
Flat  Pack  Offer'  delivered  to  your  door  a  4'  gondola  complete  witti  18  ", 
15",  12",  9"  sfielves  botfi  sides  for  only  £139.95  plus  VAT.  Don't  delay, 
send  for  our  colour  broctiure  and  price  list  today. 

SHOPKIT,  Unit  2,  Gallagher  Terrace,  Park  Road  Industrial  Estate, 
Blockfiills,  Consett,  Co.  DURHAM.  Telepfione:  (0207)  591 146. 


Wooden  wall  fittings  with 
glass  sliding  doors, 
counters,  showcases, 
electric  cash  registers, 
Williams  RXL  labelling 
system,  etc. 

Phone: 
Dreycott  (03317)  3277. 


D.J.  SHOPFITTINGS 

For  the  chemist  who  requires 
display  shelving  of  high  quality 
at  reasonahle  prices  Design  and 
installation  services,  customised 
dispensary  fittings,  credit 
facilities  and  showroom. 

Telephone:  01  775  1921 
01-537  5779. 


Labels 


FREE 


PRICE  GUN  OR  LABELS 

Buy  a  quantity  of  price  labels  and  you  con 

choose  eitfier  a 

FREE  price  gun  or  claim  a 

FREE  extra  box  of  labels 

A  box  of  45,000  Printed  Labels 

could  cosf  (ess  fhon  £30! ! ! 

PHONE:  0702  333761  (Anytime) 

LOW  PRICE  LABEL  CO  FREEPOST 

88  SOUTHBOURNE  GROVE 
WESTCLIFF  ON  SEA  SSO  8BR. 


FOR 

DEUVERED  IN  14  DAYS,- 0/f  wo  CH4ifG£-THAT'S  THE  PARK  PRINTING  PLEDGE 
j>honehrdftailyNpwOS}-7f^^ 
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Obituary:  Sir 
Hugh  Linstead 

Sir  Hugh  Linstead,  a  distinguisnea 
pharmacist  and  former  Member  of 
Parliament,  died  on  May  27  after  a 
short  illness. 

Bom  in  Brighton  in  1901,  he  was 
educated  at  the  City  of  London  School, 
Birkbeck  College  and  the  Pharmaceutical 
Society's  School,  becoming  a 
pharmaceutical  chemist  in  1923.  He  was 
called  to  the  Bar  by  the  Middle  Temple  in 
1929. 

He  was  appointed  assistant  secretary  of 
the  Pharmaceutical  Society  in  1924,  taking 
over  as  one  of  the  youngest  secretarys  and 
registrars  after  the  sudden  death  of  Sir 
William  Glyn-Jones  two  years  later. 

One  of  his  first  tasks  was  to  negotiate 
on  the  pharmacy  Acts,  resulting  in  the 
passing  of  the  Pharmacy  and  Poisons  Act 
1933,  which  placed  government  of  the 
profession  firmly  with  the  Society's 
Council,  linked  membership  with  statutory 
registration,  and  established  the  Statutory 
Committee  and  Society's  inspectorate. 

Sir  Hugh  resigned  as  registrar  in  1949 
but  continued  as  secretary  until  his 
retirement  in  1965.  He  then  became 
chairman,  Macarthys  Pharmaceuticals, 
and  a  director  of  Savory  and  Moore  Ltd. 

He  entered  Parliament  in  1942,  as 
Member  for  Putney,  a  seat  he  held  until 
1964.  As  an  MP  he  was  Parliamentary 
Charity  Commissioner,  chairman  of  the 
Parhamentary  and  Scientific  Committee 
and  chairman  of  the  Franco-British 
Parliamentary  Committee. 

An  obituary  in  The  Times  last  week 
describes  him  as  "a  solid,  centrist 
backbencher. . .  a  man  widely  respected 
for  his  commonsense  and  his  dedication  to 
keeping  the  party  on  an  even  keel."  The 
Daily  Telegraph  says  he  was  regarded  by 
Government  Whips  as  "a  solid  and 
reliable  party  supporter  on  mainstream 
political  issues.  He  rarely  intervened  on 
matters  outside  his  specialist  interests."  He 
strongly  supported  the  Beveridge  Report 
and  then  the  Labour  Government's  plans 
for  a  National  Health  Service. 

He  was  also  a  member  of  the  Medical 
Research  Council,  the  Poisons  Board  and 
the  Safety  of  Drugs  Committee.  He 
attended  congresses  of  the  International 
Pharmaceutical  Federation  from  1923, 
representing  Great  Britain  on  the 
Federation  continuously  since  1926,  and 
was  appointed  president  in  1953.  In  1949, 
with  Frank  Amal,  president,  Ordre 
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BPA(UK)  has  no 
Moonport! 

The  National  Pharmaceutical 
Association  has  been  taken  to  task 
by  the  British  Pharmaceutical 
Association  for  an  entry  in  the  NPA 
Show  Directory. 

The  entry  says:  "British  Pharmacists 
Association  BPA  (UK) .  Operating  name  of 
Moonport  Ltd,  an  off-the-shelf  company 
set  up  by  half-a-dozen  pharmacists 
opposed  to  the  1985  contract  proposals. 
Purports  to  represent  all  pharmacists,  but 
membership  not  disclosed. 

But  BPA  chairman  Charles  Flynn  says 
Moonport  has  nothing  to  do  with  BPA. 
"We  are  an  association  of  pharmacists  who 
hold  views  on  matters  of  pharmaceutical 
concern  including  the  new  contract,  some 
in  line  with  establishment  thinking,  some 
not.  We  aspire  to  represent  the  majority  of 
the  profession  in  due  course,"  he  said. 

NPA  director  Tim  Astill  commented:  "I 
thought  we  were  doing  them  a  favour  by 
listing  them  under  pharmaceutical 
organisations.  I  think  that  is  more  than  fair. 
We  might  be  wrong  about  Moonport,  but 
we  stand  by  the  rest". 

APPOINTMENTS 

Knoll  Ltd:  Pharmacist  Dr  lohn  Edmunds  is 
appointed  managing  director.  He  joins  the 
company  from  Searle  and  will  be 
replacing  Albert  Gussmann  who  is 
moving  to  Germany  to  take  up  a  post  with 
the  parent  company. 

Taylor  of  London:  The  company  have 
appointed  four  new  area  sales  managers: 
Robin  Draycott,  responsible  for  the 
Midlands,  Anthony  Hemphill,  for  the 
south  west,  Tom  Simmonds,  for  the  south 
east,  and  for  the  north,  Howard  Johnson. 
With  a  full  sales  force  now  covering 
England,  Wales  and  Scotland,  Taylor  say 
they  will  be  increasing  the  number  of  calls 
and  improving  account  servicing. 

Unichem:  Mike  Smith  has  been  appointed 
a  director.  He  has  been  a  member  of  the 
wholesaler's  West  Country  regional 
committee  for  four  years. 

Upjohn  Ltd:  Theodore  Cooper,  currently 
vice-chairman,  has  been  elected 
chairman  and  chief  executive,  assuming 
office  on  July  1.  He  will  succeed  Ray  Parfet 
who  is  retiring.  And  Lawrence  C.  Hoff,  the 
company's  president,  will  take  on  the 
additional  office  of  chief  operating  officer. 

I 
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Nationale  des  Pharmaciens  m  France,  he 
founded  the  Franco-British 
Pharmaceutical  Commission. 

Sir  Hugh  was  knighted  in  1953,  having 
been  awarded  an  OBE  in  1937.  He  was 
made  a  Commander  of  the  Legion 
d'Honneur  of  France  in  1960  and  was  a 
Knight  Commander  of  the  Order  Al 
Merito  Sanitario  of  Spain.  He  received 
honorary  doctorates  in  law  from  the 
universities  of  both  British  Columbia  and 
Toronto.  In  1972  he  was  awarded  the 
Society's  Charter  Gold  medal. 

His  wife  died  in  1978  and  he  is  survived 
by  two  daughters. 

Pearson:  Stephen,  suddenly,  aged  40. 
Grunwick  Processing  Laboratories,  where 
Mr  Pearson  worked  as  a  manager  in  the 
customer  relations  department,  write:  "He 
was  particularly  responsible  for  the 
Fotocolor  dealer  network  and  was  well 
known  in  the  chemist  trade.  His  long 
association  with  the  Grunwick  Group 
started  when  he  left  school.  The  accident 
took  place  on  the  last  day  of  his  holiday  in 
Minorca  while  scuba  diving  with  friends. 
The  actual  cause  of  his  tragic  death  is  not 
yet  known.  Stephen  will  be  greatly  missed 
by  all  who  knew  him." 

New  lectureship 

A  Wellcome  Foundation  lectureship 
is  to  be  established  in  the  University 
of  Strathciyde  Department  of 
Pharmacy. 

A  Wellcome  donation  will  allow  the 
appointment  to  continue  for  about  five 
years  and  includes  some  funding  for 
research.  Pharmacist  Norman  Shankland, 
who  will  graduate  with  a  PhD  from 
Strathciyde  later  this  year,  has  taken  up 
the  new  post. 

Mr  Shankland  was  four  times  winner  of 
the  James  Taylor  Prize. 
Medal. 


1160 


Chemist  &  Druggist  6  June  1987 


Mianserin? 


Wide 
variety  of 
1^  pack  sizes 


Bolvidon 

Available  as  tablets  of  lOmg, 
20mg  and  30mg  mianserin 
hydrochloride  BP.  For  further 
details  contact  your  local 
representative  or  return  the 
form  below. 

Organon  Laboratories  Limited, 
Tor^finonl  Cambridge  Science  Park,  Milton  Road, 
 ^   Cambridge  CB4  4FL. 

Please  ask  your  representative  to  visit  □ 
Please  ask  your  representative  to  ring  me  □ 


f ixck  relevant  box) 

Name:  


Address: 


Telephone  Number:  _ 


Return  to: 

Mrs  M.  Nicholson,  Organon  Laboratories  Ltd, 
Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4FL. 
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And  he  only 
popped- in  to 
pick-up 


As  a  professional  pharmacist  you  probably  get 
your  fair  share  of  people  calling  In  to  have 
prescriptions  dispensed. 

But  what  about  your  turnover  of  products  other 
than  drugs  and  medicines? 

All  those  high  profit  possibilities  such  as 
perfumes  and  toiletries,  health  foods  and 
homoeopathic  products. 

Perhaps  you  haven't  considered  all  the  possibilities 
open  to  you.  Or,  maybe  you  have  but  they're  not 
moving  as  well  as  you'd  hoped  they  might. 

Either  way,  you  have  everything  to  gain  from 
an  informal  initial  consultation  with  Shopfitting 
and  Design. 

We  are  a  specialist  consultancy  with  wide 
experience  in  advising  pharmacists  on  store 
design  and  merchandising. 

We  will  survey  your  specific  location  and 
recommend  the  merchandise  most  suited  to 
your  business  Following  which,  we  will  design 
your  premises  to  ensure  that  you  achieve 
optimum  sales  per  customer. 

Even  if  they  only  pop-in  to  pick-up  a  prescription. 

Shopfitting  &  Design 

We  make  your  premises  and  your  profits  looic  really  good. 

^  I  would  like  further  details  of  your  stiopfitting  and  design  services  ^ 


Name 


Address 


I 
I 

I  __ 
I  TeL 


ThOi 


It".. 


vfjgn 


Shopfitting  &  Design  Centre  Ltd., 
2a  Hallatrow  Road,  Paulton,  Bristol,  BS18  5LH  Telephone;  0761  418941 
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The  Sophisticated 
Treatment  For  the  pain 
of Cystitis 


Potassium  Citrate  mixture 
in  effervescent  tablet  form 

Convenient  for  tfie  patient, 
dissolving  in  a  glass  of 
water  to  provide  a  freshly 
prepared  and  pleasant 

tasting  drink  that  brings 
rapid  relief 

50%  ON  COST 

PLUS  ETHICAL  W/S 
DISCOUNT 

YTPA  YS  TO  RECOMMEND 
EFFERCETRATE 

For  furtlier  details  and  sample  information 


effercitrate 


IN >l<issiuiii  ( 'lU.iU'  iiiiNliitc  III  soliihic  l,il>lct  form. 


TYPHARM 


h'duisteps'  by  Chipcirus 
(circa  1920) 


TYPHARM  LIMITED,  Ethical  Pharmaceuticals  Division 

14  Parkstone  Road,  Poole,  Dorset  BH15  2PG.  Telephone:  ( 0425 )  479711 


